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Foreword

The objective of the Professional Bachelor's Degree Programme in Design & Business is for students to ac-
quire theoretical and methodical skills to independently carry out complex work functions of planning, man-
aging and performing design and business tasks in a cross-organisational context within the fashion and
lifestyle industry while applying an analytical and market-based approach.

This curriculum consists of a common part and an institution-specific part. The common part is prepared
jointly by the institutions which have obtained approval for offering the programme. The rules found in the
common part of the curriculum are thus applicable to all Professional Bachelor's Degree Programmes in
Design & Business in Denmark.

This curriculum is prepared according to the guidelines in the Ministerial Order on Academy Profession
Programmes and Professional Bachelor Programmes pursuant to the Ministerial Act no. 1147 of 23 Octo-
ber 2014 on Academy Profession Programmes and Professional Bachelor Programmes.

The Professional Bachelor's Degree Programme in Design & Business, which is a full-time programme, is an
independent graduate programme available for students holding an Academy Profession Degree in Design,
Technology and Business. The programme is equivalent to 90 ECTS points. 60 ECTS points is equivalent to
the workload of a full-time student for one year.

Graduates of the programme will be awarded the title Professional Bachelor in Design & Business.

The English name of the course programme is Professional Bachelor's Degree Programme in Design &
Business.

The course programme is on level six of the Danish Qualifications Framework for Lifelong Learning.

The acts and ministerial orders governing the course programme are specified in section 3.19, Legal basis.

1 Programme structure

The Professional Bachelor's Degree Programme in Design & Business comprises five compulsory pro-
gramme elements. These elements include the subject areas that students must work with to acquire the
knowledge, skills and competences required to complete the programme.

The programme elements of the Professional Bachelor's Degree programme in Design & Business:

1) Compulsory programme elements equivalent to a total of 15 ECTS points. All students enrolled in the
programme must complete the compulsory programme elements.
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2) Speciality programme elements equivalent to a total of 30 ECTS points. Students can choose between
the speciality programmes listed below:

Design

Pattern design

Communication and trend

Concept design

Retail management

Business

Marketing

Entrepreneurship

Environment and ethics

Production

ST TQ 0000w

3) Electives equivalent to a total of 10 ECTS points
4) Internships equivalent to a total of 15 ECTS points
5) Final bachelor project equivalent to 20 ECTS points

The five programme elements specified above are equivalent to a total of 90 ECTS points.

1.1 Structure and contents

Programme structure, internships and exams:

Core areas 18t year 2nd year
5% and 6" semester 7" semester
Common module/compulsory programme elements:
- Design 5ECTS
- Business 5ECTS
- Sociology 2% ECTS
- Method and theory of knowledge 2% ECTS
Speciality programmes 25 ECTS 5ECTS
Electives 10 ECTS
Internships 10 ECTS 5ECTS
Bachelor project 20 ECTS
Exams 1 common module exam 1 internship exam
1 elective exam 1 final bachelor
exam
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Programme structure at VIA Design:

Core areas 1% year 2" year
5% semester | 61" semester 7" semester
Common module/compulsory programme elements:
- Design 5ECTS
- Business 5ECTS
- Sociology 2% ECTS
- Method and theory of knowledge 2% ECTS
Speciality programmes 15 ECTS 10 ECTS 5 ECTS
Electives 10 ECTS
Internships 10 ECTS 5 ECTS
Bachelor project 20 ECTS
Exams 1 common 1 elective 1 internship exam
module exam exam 1 final bachelor
exam
TOTAL 30 ECTS 30 ECTS 30 ECTS
2 Curriculum - common part

This curriculum consists of a common part and an institution-specific part. The common part is prepared
jointly by the institutions which have obtained approval for offering the programme. The rules found in the
common part of the curriculum are thus applicable to all Professional Bachelor's Degree Programmes in
Design & Business in Denmark.

2.1  Core areas of the programme

The compulsory programme elements common for all specialities are organised as a module that all stu-
dents must complete to pass the Professional Bachelor's Degree Programme in Design & Business. In the
following, this module will be referred to as the common module. The programme elements included in the
common module are within one of the following core areas and are courses or projects covering one se-
mester. These programme elements are equivalent to a total of 15 ECTS points.

a) Design 5 ECTS points
b) Business 5 ECTS points
c) Sociology 2% ECTS points
d) Method and theory of knowledge 2% ECTS points

The objective of the common module is for students to acquire methodical, theoretical and professional
competences to be part of interdisciplinary collaborations in the value chains of fashion and lifestyle com-
panies.

Through the common module, students should gain specific insights into the interrelationship between
core areas of the course programme as well as into their cultural and sociological influence. This will enable
students to view these core areas in the context of the outside world and current trends. Based on the me-
thodical and scientific approach acquired through the common module, students should become able to
describe, understand and explain complex relations in a systematic, analytical and logic manner.

The interdisciplinary approach of the course programme ensures that design and business apply a common
language and frame of reference.
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2.1.1 Design

2.1.11 Content

For a specification of content, please see the speciality course syllabi of the programme included under the
programmeunder Syllabi.

2.1.1.2 Learning objectives

The objective is for students to acquire knowledge of design theory and method as well as insight into de-
sign-related disciplines relevant for interdisciplinary development processes. Students should equally gain
skills to apply design development techniques to create products that may help companies obtain
competitive advantages.

Knowledge

Students should acquire knowledge of
- design
- aesthetics

- semiotics
- trends.

Skills
Students should acquire skills in

- selecting and applying design theory and method

- assessing design from an aesthetic, functional and technological perspective

- assessing the possibilities and limitations of design in relation to trends, consumers and contexts
- assessing how design may be applied for solving specific problems.

2.1.1.3 ECTS points

The core area is equivalent to 5 ECTS. The total ECTS points of the course programme are 90 ECTS.

2.1.2 Business

2.1.21 Content

For a specification of content, please see the speciality programme syllabi under Syllabi, appendix 1-10.

2.1.2.2 Learning objectives

The objective is for students to acquire skills to act innovatively and creatively in a business context as well
as obtain an overall understanding of the interrelationship between business elements. This knowledge
should enable students to analyse a variety of business issues.

Knowledge

Students should acquire knowledge of
- business-related and economic issues of relevance to national and international contexts
- how to apply innovation for business concept development
- method, innovation, product and business development.

Skills
Students should acquire skills in
- using a commercial approach to design work
- employing an innovative approach to business development
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- assessing theoretical and practical issues and motivating and selecting relevant solutions
- applying an innovative approach to working with commercial aspects.

2.1.2.3 ECTS points

The core area is equivalent to 5 ECTS. The total ECTS points of the course programme are 90 ECTS.

2.1.3 Sociology

2.1.3.1 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2.1.3.2 Learning objectives

The objective is for students to acquire an understanding of cultural and cross-cultural issues as well as to
gain insight into semiotic methods and tools for decoding the context of a problem.

Knowledge
Students should acquire knowledge of
- cultural and cross-cultural issues
- trends and trend theory
- application of the empirical method for product development
- semiotics.

Skills
Students should acquire skills in
- working innovatively with concept development based on their knowledge of cultural differ-
ences
- identifying, understanding, communicating and presenting professional issues in different cul-
tural and cross-cultural contexts.

2.1.3.3 ECTS points
The core area is equivalent to 2 1/2 ECTS. The total ECTS points of the course programme are 90 ECTS.

2.1.4 Method and theory of knowledge

2.1.41 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2.1.4.2 Learning objectives

The objective is for students to obtain knowledge of different theory of science based and methodical ap-
proaches. Moreover, students should learn about their development and application in the profession/spe-
ciality. Students should be able to apply theory of knowledge and method taking the influence of the sub-
ject area as well as its general principles and theories into consideration. Through the method and theory of
knowledge course, students should acquire skills to identify, describe and explain complex issues using a
straightforward approach.

Knowledge
Students should acquire knowledge of
- theory and method
- research design and validity.
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Skills
Students should acquire skills in
- applying scientific method and theory
- assessing the limits and possibilities of theoretical and practical methods for addressing
specific issues
- selecting and justifying relevant theory and methodology across the value chain.

2.1.43 ECTS points
The core area is equivalent to 2 1/2 ECTS. The total ECTS points of the course programme are 90 ECTS.

2.1.5 Overall competences for all core areas of the common module

2.15.1 Learning objectives

Competences
Students should develop competences in
- assessing and applying relevant theories and methods for collecting, selecting, analysing and
concluding on data for use in a study or work-related context
- being part of professional and interdisciplinary collaborations within the value chain
- addressing complex and development-based issues of relevance to the profession
- applying a communicative and innovative approach when working with business ideas in the
context of the fashion and lifestyle industry
- identifying own learning needs and improving own knowledge, skills and competences.

2.1.5.2 Exam

The common module concludes with an individual exam. The exam is assessed with a mark according to
the 7-point grading scale, cf. section 3.6 Exams.

2.1.5.3 ECTS points

In total, the core areas of the module are equivalent to 15 ECTS. The total ECTS points of the course pro-
gramme are 90 ECTS.

2.2 Compulsory speciality programmes

The Professional Bachelor's Degree Programme in Design & Business offered by VIA Design is a three-se-
mester programme comprising compulsory course elements that students must complete to pass the pro-
gramme. The courses and projects that are part of the speciality programmes are equivalent to a specific
number of ECTS points (see above) and are based on the core areas of the Professional Bachelor's Degree
Programme in Design & Business.

The following speciality programmes are available at VIA Design:
a) Design: Fashion Design, Furniture Design, Visual Fashion Communication
b) Pattern Design: Pattern Design

Communication and trend: Communication & Media Strategy

Concept Design: Retail Design

Retail Management: Retail Management

Business: Purchasing Management

Marketing: Branding & Marketing Management

) Entrepreneurship: Entrepreneurship

® A O
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VIA Design reserves the right to cancel a speciality programme due to low enrolment.
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2.2.1 Speciality programme in design: Fashion Design, Furniture Design
& Visual Fashion Communication (30 ECTS)

The 30 ECTS points are allocated between the following core areas:

Core areas ECTS points
Design 15
Sociology 5
Communication 5
Business understanding 5
Total ECTS 30

2211 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2212 Learning objectives

Design

The objective is to qualify students to apply an analytical and experimental approach to the design process
for the purpose of developing identity-creating and competitive design solutions. Students should equally
learn to assess and select materials and manufacturing methods that best complement their solutions.

Knowledge

Students should acquire knowledge of
- design processes
- concept development
- aesthethics and design theory
- materials
- ethics and sustainability.

Skills
Students should acquire skills in
- reflecting on and arguing for relevant theories and methods
- completing a design process and applying an experimental and commercial approach to their work
- assessing, selecting and arguing for material choice based on their design
- developing innovative and competitive design concepts.

Competences
Students should develop competences in
- performing development-based design and idea generation tasks
- assuming responsibility for and independently managing a design and product creation process
- applying an analytical and reflective approach to working with design. Students should equally be
able to target their approach to a specific concept, company or organisation.

Sociology

The objective is to qualify students to analyse and reflect on the zeitgeist. Students should also acquire
skills to decode different cultures and to use this knowledge constructively in the design process. Through
the speciality course, students should develop competences to identify future trends that may influence
consumers.

Knowledge

Students should acquire knowledge of
- trends
- culture
- semiotics.

11/79



Skills
Students should acquire skills in
- analysing and transforming trends into inspiration that may be used for design development
- identifying and decoding cultures, employing relevant theories
- applying trend theories for mapping consumer behaviour and preparing trend forecasts
- communicating product/concept-related issues to the global market.

Competences

Students should develop competences in
- analysing trends and cultures to argue for their selections in the design process
- decoding the zeitgeist to identify users' current and future needs.

Communication

The objective is for students to develop competences to work professionally with communication and
presentation. Moreover, students should be able to argue for their choices as well as consider sender and
receiver identity when preparing communication. Students should be able to support the design and prod-
uct development with relevant communication material.

Knowledge

Students should acquire knowledge of
- visual communication
- presentation
- argumentation strategy.

Skills

Students should acquire skills in
- applying visual communication to support a product/concept
- analysing sender and receiver identity
- targeting communication material to the receiver intended.

Competences
Students should develop competences in
- independently creating professional communication material applying relevant communication
theories
- employing a strategic approach to design/concept presentations and arguing for their choices.

Business understanding

The objective is for students to take an analytical approach to the industry and market conditions for the
purpose of proposing innovative and competitive design solutions. Students should equally be able to em-
ploy an interdisciplinary approach when working with internal and external partners.

Knowledge

Students should acquire knowledge of
- the fashion and lifestyle industry and companies representing this industry
- the market and consumers.

Skills
Students should acquire skills in
- analysing and assessing current industry and market conditions and planning design development
on this background
- analysing target group and/or partners
- collaborating with internal and external partners within the value chain using a professional and in-
terdisciplinary approach.

Competences

Students should develop competences in
- interpreting and applying trend and market analysis for design and product development
- identifying consumer needs and developing innovative solutions.
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221.3 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS.

2.2.1.4 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project.

2.2.2 Speciality programme in design: Pattern Design (30 ECTS)

The 30 ECTS points are allocated between the following core areas:

Core areas ECTS points
Pattern design and grading 15
Product development 5
Material knowledge 5
Communication 5
Total ECTS 30

2221 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2.2.2.2 Learning objectives

Pattern design and grading

The objective is to qualify students to work with pattern design and grading of garments employing an ana-
lytical and experimental approach. Furthermore, students should acquire skills to propose identity-creating
and competitive pattern design and grading suggestions.

Knowledge

Students should acquire knowledge of
- pattern design and grading theories and methods
- form and functionality in clothing development.

Skills
Students should acquire skills in
- analysing and assessing the significance of pattern design and grading methods to the fit and sil-
houette of a garment
- developing innovative and competitive pattern design and grading solutions
- reflecting on and arguing for relevant theories and methods
- applying manual and IT-based tools for pattern design and grading.

Competences
Students should develop competences in
- assuming responsibility for and independently managing pattern design and grading processes
- creating complex pattern design and grading solutions
- addressing fit-related issues using an analytical and reflective approach
- identifying own learning needs and improving own knowledge, skills and competences
- collaborating with global partners, applying a professional and interdisciplinary approach.
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Product development

The objective is for students to acquire skills to analyse the fit and silhouette zeitgeist. Students should be-
come able to apply this knowledge for product development. Moreover, students should gain knowledge
and understanding of the application and limits of different materials and treatment methods.

Knowledge
Students should acquire skills in
- product development in practice. Students should equally be able to reflect on the influence of pat-
tern design and grading on the product creation process
- the style concepts used in the fashion industry in modern times.

Skills
Students should acquire skills in
- analysing, decoding and creating products based on a design proposal.

Competences

Students should develop competences in
- preparing and implementing complex product development solutions
- selecting manufacturing methods based on product and quality.

Material knowledge

The objective is to qualify students to assess and reflect on the suitability and properties of materials for a
specific design DNA and silhouette and to document material specifications. Students should acquire
knowledge and understanding of the application and limits of different materials and treatment methods.

Knowledge
Students should acquire knowledge of
- how materials impact a product/design and its functionality.

Skills
Students should acquire skills in
- analysing, assessing and arguing for the selection of material for a specific product/design.

Competences
Students should develop competences in
- creating solutions that take materials and treatment methods into consideration.

Communication

The objective is for students to obtain qualifications to communicate and argue for the design and quality
of a product in professional and interdisciplinary contexts and to internal as well as external parties. More-
over, students should become skilled in preparing visual and written documentation, including technical
communication, that clearly presents silhouette and production requirements and thus helps secure the
quality of the manufacturing process.

Knowledge
Students should acquire knowledge of
- preparing product-related documentation
- professional visual and written communication
- requirements for visual and written product-related documentation.

Skills

Students should acquire skills in
- communicating information on product-related issues to the global market
- applying IT-based tools for documentation and communication.

Competences
Students should develop competences in
- preparing visual and technical documentation to ensure quality of production processes
- communicating with global partners applying a professional and interdisciplinary approach.
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2223 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS.

2.2.2.4 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project.

2.2.3 Speciality programme in communication and trends: Communication
& Media Strategy (30 ECTS)

The 30 ECTS points are allocated between the following core areas:

Core areas ECTS points
Communication 15
Sociology 5
Trends 5
Innovation 5
Total ECTS 30

2231 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2.2.3.2 Learning objectives

Communication

The objective is to qualify students to present a company's communication strategy and visual identity
based on its overall strategy. Students should equally be able to present a company’'s business concept and
identity to a variety of partners. Moreover, students should be able to express and adapt messages to the
needs and media use of different target groups.

Knowledge
Students should acquire knowledge of
- design theory/method and semiotics
- argumentation strategy
- technology
- communication and rhetoric
- visual communication.

Skills
Students should acquire skills in
- preparing design briefs based on research and data analysis and communicating, considering and
translating knowledge of trends into oral, visual and written communication
- communicating issues of a complex and professional nature to persons and cultures applying a
well-argued and well-documented approach.

Competences
Students should develop competences in
- managing development-based design and idea generation tasks on the basis of a company’'s com-
munication strategy
- devising and optimising a company's communication strategy based on its organisational identity
and brand
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- preparing written and oral presentations of future scenarios applying the history of ideas and cul-
tural theory.

Sociology and trends

The objective is for students to become qualified to identify and present communication and media
development trends in the context of history, sociology and culture. Students should acquire skills to group
messages according to target groups and media and to consider sociological theory in a development per-
spective.

Knowledge
Students should acquire knowledge of
- trend theory
- anthropological method
- cultural understanding and history of ideas.

Skills
Students should acquire skills in
- producing design briefs based on research and data analysis and communicating, considering and
translating knowledge of trends into oral, visual and written products
- applying the anthropological method when collecting relevant data
- employing innovative approaches to problem-solving.

Competences
Students should develop competences in
- preparing written and oral presentations of future scenarios based on the history of ideas and cul-
tural theory and analyses.

Innovation

The objective is to qualify students to plan, manage and structure communication processes and media
strategies applying an innovative approach. Students should acquire methods and tools for planning,
developing and implementing communication measures in accordance with the business concept and
identity of a company. Moreover, students should be able to use new trends innovatively.

Knowledge

Students should acquire knowledge of
- innovation processes
- future analysis.

Skills
Students should acquire skills in
- applying innovative approaches to problem-solving
- identifying potential for new media platforms and media solutions based on an analysis of trends
and sociological development
- identifying and assessing trends and phenomena in the context of history as well as in the context
of trend and sociological theory.

Competences

Students should develop competences in
- working strategically and innovatively on an individual as well as on a collaborative basis
- undertaking development-based design and idea generation tasks
- developing communication strategies for companies.

2.2.3.3 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS.
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2.2.3.4 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project.

2.2.4 Speciality programme in concept design: Retail Design (30 ECTS)

The 30 ECTS points are allocated between the following core areas:

Core areas ECTS points
Concept development 10
Graphic design 5
Behaviour 5
2D and 3D 5
Method and theory of science 5
Total ECTS 30

2.2.41 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2.2.4.2 Learning objectives

Concept development

The objective is for students to acquire skills to identify, analyse and understand key aspects and issues of
developing concepts for commercial spaces. Moreover, students should be able to manage concept  de-
velopment for companies as well as for their own projects. With the purpose of developing commercial solu-
tions, students should equally gain skills to learn methods for planning, applying and managing concepts.

Knowledge
Students should acquire knowledge of

- concept theory

- idea generation and innovation
- material knowledge

- decoding brands.

Skills
Students should acquire skills in
- reflecting on current and future trends and tendencies of importance for concept development
- preparing and communicating concept proposals using sketches as well as final drawings
- proposing suggestions for use of materials in concepts
- managing and carrying out creative processes from idea to finished concept
- developing and maintaining concepts.

Competences
Students should develop competences in
- understanding and identifying complex problem scenarios for the purpose of preparing sug-
gestions using an interdisciplinary approach
- understanding and working with interior decoration and room design applying a design and ar-
chitectural approach
- making selections based on knowledge of traditions, breach of tradition and new thinking
- considering the economic basis and consequences of development and maintenance of a spe-
cific concept.
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Graphic design

The objective is to qualify students to work professionally with graphic presentation and with communi-
cating a company’'s brand and concept through graphic material for use in a branding and sales communi-
cation context.

Knowledge

Students should acquire knowledge of
- graphic design
- professional graphic terminolgy
- graphic trends.

Skills
Students should develop skills in
- proposing graphic solutions for use in branding as well as for sales communication to sales outlets.

Competences
Students should develop competences in
- communicating/selling solutions and products using graphic tools.

Consumer behaviour

The objective is for students to learn to apply research methods for consumer identification founded on
different theory. Moreover, students should acquire skills to develop ideas for concepts that are based on
how we perceive and sense.

Knowledge
Students should acquire knowledge of
- trends
- consumer behaviour and customer psychology
- sociology
- store design.

Skills
Students should acquire skills in

- employing a sociological and behavioural psychological approach to creating analysis-based solu-
tions.

Competences
Students should develop competences in
- formulating ideas that communicate (create and reflect the spatial) concept. The formulation of
ideas should be based on knowledge of how we perceive and sense.

2D & 3D

The objective is for students to gain skills in illustrating solutions of dimensional accuracy using plan, front
view and sectional view. Moreover, students should become able to produce three-dimensional, photo-real-
istic rendering. Through the speciality course, students will obtain qualifications to prepare project drawings
for use in a sales context.

Knowledge

Students should acquire knowledge of
- drawing
- graphic design
- architecture.

Skills

Students should acquire skills in
- communicating and presenting spatial concepts electronically and physically
- developing and preparing graphic solutions for concepts.
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Competences
Students should develop competences in
- creating communication material for use when presenting concepts internally and externally in
contemporary as well as future media.

Method and theory of science

The objective is to qualify students to assess the limits and possibilities of different professional methods
for developing commercial space concepts. Moreover, students should be able to document, evaluate and
reflect on the process and methods applied for creating proposals for designing commercial spaces.

Knowledge
Students should acquire knowledge of

- relevant theories and methods. Students should equally be able to reflect on and argue for these
methods and theories

- methods and theories for concept development
- methods and theories for concept maintenance.

Skills
Students should acquire skills in

- applying scientific methods and theories for research, analysis and upgrading their professional
knowledge

- employing a methodical approach to idea development with the aim of translating ideas into com-
mercial concepts

- assessing theoretical and practical issues as well as arguing for and choosing relevant models of
solution.

Competences
Students should develop competences in

- handling complex and development-based issues of relevance to their profession.

2.2.4.3 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS

2.2.4.4 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project

2.2.5 Speciality programme in Retail Management (30 ECTS)

The 30 ECTS points are allocated between the following core areas:

Core areas ECTS points
Retail management 5
Concept development 5
Concept management 5
Retail marketing 10
Customer behaviour 5
Total ECTS 30

2251 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.
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2.25.2 Learning objectives

Retail management

The objective is for students to acquire skills in retail staff management and staff management procedures.
Students should acquire skills to join company-internal networks as well as networks with external and in-
ternational partners.

Knowledge
Students should acquire knowledge of
- HR
- staff management
- sales management
- project management.

Skills
Students should acquire skills in
- managing and motivating retail staff
- planning and carrying out competence development courses
- assuming responsibility for and independently managing development processes.

Competences
Students should develop competences in
- retail staff management and staff management procedures
- communicating company vision, mission, values, strategies and policies. Students should also be
able to network internally as well as with external business partners.

Concept development

The objective is for students to gain profound knowledge of retail business structure. On this background,
students should be able to identify new market potential and contribute to creating and managing new re-
tail concepts.

Knowledge

Students should acquire knowledge of
- retail business structure
- innovation
- concept development.

Skills
Students should acquire skills in
- market assessment
- formulating new retail concepts based on a company's strategic situation.

Competences
Students should develop competences in
- managing the formulation of new retail concepts based on a company's strategic situation
- being part of company-internal networks as well as networks with external and international part-
ners.

Concept management
The objective is for students to develop skills to decode and understand the operational and economic as-
pects of retail concept management and to optimise concept operation on this background.

Knowledge

Students should acquire knowledge of
- optimisation of operations
- concept management.
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Skills
Students should acquire skills in
- identifying how to optimise the management of existing retail concepts.

Competences
Students should develop competences in
- benchmarking and identifying problem areas and presenting suggestions that may contribute to
improving the results of the individual store
- being part of company-internal networks as well as networks with external and international part-
ners.

Retail marketing

The objective is for students to become skilled in analysing and understanding consumer behavior and to
apply this knowledge for creating an optimal retail marketing mix. Students must be able to work in the in-
tersection between multiple sales channels and create a consistent shopping experience. Through analysis
and research, students should equally be able to support the concept development as well as the strategic
processes of companies.

Knowledge
Students should acquire knowledge of
- development trends
- models for target group analysis
- consumer behaviour
- retail marketing mix
- new media and retail channels
- user-driven innovation
- rules and regulations of retail marketing.

Skills
Students should acquire skills in
- analysing development trends, new media and consumer behavior. With the purpose of optimising
a company’'s marketing effort, students should equally develop skills to analyse different customer
segments as well as companies and potential competitors.
- working for an international retail company
- assessing and creating an appropriate channel and marketing mix
- selecting a suitable retail location and site location.

Competences
Students should develop competences in
- benchmarking and identifying problem areas and presenting suggestions that may contribute to
improving the results of the individual store
- supporting sales and marketing activities online and in physical stores
- participating actively in campaigns and store design activities, including the creation of store  at-
mosphere, as well as graphic and interior design activities
- being part of company-internal networks as well as networks with external or international partners.

Customer behaviour

To optimise customers’ store experience, the objective is for students to gain knowledge of customer be-
havior. Based on their understanding of customer behavior, students should acquire store decoration and
space management skills.

Knowledge
Students should acquire knowledge of
- purchasing and customer behaviour
- store design
- space management
- webshop design and space management
- personal sales
- developing customer loyalty
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- analysing and collecting customer data
- experience economy.

Skills
Students should acquire skills in
- analysing customer needs, preferences and in-store customer behaviour.

Competences
Students should develop competences in
- participating actively in creative store design work as well as in devising campaigns. This includes
the creation of store atmosphere and graphic and interior design
- providing specific suggestions for customer-related activities that will contribute to increasing the
store's result.

2253 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS.

2254 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project

2.2.6 Speciality programme in business: Purchasing Management (30

ECTS)

The 30 ECTS points are allocated between the following core areas:
Core areas ECTS points
Business 15
Logistics 10
Communication 5
Total ECTS 30

2.2.6.1 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10..

2.2.6.2 Learning objectives

Business

The objective is to qualify students to identify, assess and manage a variety of issues relating to business,
finance and product knowledge. Students should gain insight into the internal and external financial, busi-
ness and product-related issues of companies.

Knowledge

Students should acquire knowledge of
- business
- micro and macroeconomics
- product knowledge.

Skills
Students should acquire skills in
- assessing market conditions and planning business strategies and concepts accordingly
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- assessing and substantiating the application of alternative materials

- assessing the economic development in significant markets and adapting the focus on specific pa-
rameters to this development

- communicating practice-based issues and solutions to partners and users.

Competences
Students should develop competences in
- managing complex and development-based study and work-related issues
- participating in and managing interdisciplinary collaborations across the value chain in accordance
with the ethics of the profession
- identifying own learning and development needs in relation to the profession and improving own
knowledge and skills.

Logistics

The objective is to qualify students to identify, assess and manage a variety of issues relating to logistics
and supply chain management. Students should gain insight into the company’'s supply chain and the inter-
disciplinary collaboration with supply chain partners.

Knowledge
Students should acquire knowledge of
- micro and macroeconomics
- logistics and supply chain management.

Skills
Students should acquire skills in
- identifying and assessing potential value chain partnerships
- assessing the economic development in significant markets and adapting the focus on specific pa-
rameters to this development
- assessing the application potential of relevant IT tools and IT management systems.

Competences
Students should develop competences in
- managing complex and development-based study and work-related issues
- independently participating in and managing interdisciplinary collaborations across the value chain
in accordance with the ethics of the profession
- identifying own learning and development needs in relation to the profession and improving own
knowledge and skills.

Communication

The objective is to qualify students to manage and communicate practice-based issues to partners and
users. Students should equally become skilled in applying various negotiation techniques in future negotia-
tions with suppliers and other partners.

Knowledge
Students should acquire knowledge of
- communication.

Skills

Students should acquire skills in
- communicating practice-based issues and solutions to partners and users
- assessing, arguing for and applying different negotiation technigues.

Competences
Students should develop competences in
- managing complex and development-based study and work-related issues
- independently participating in and managing interdisciplinary collaborations across the value chain
in accordance with the ethics of the profession
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- identifying own learning and development needs in relation to the profession and improving own
knowledge and skills.

22.6.3 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS.

2.2.6.4 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project

2.2.7 Speciality programme in marketing: Branding & Marketing
Management (30 ECTS)

The 30 ECTS points are allocated between the following core areas:

Core areas ECTS points
Strategy and management 10
Concept development 10
Communication 10
Total 30

2271 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2.2.7.2 Learning objectives

Strategy and management

The objective is to qualify students to plan, manage and structure business-related strategic processes us-
ing a branding and marketing management approach. Students should acquire knowledge of international
market conditions to make sustainable and cost-effective decisions.

Knowledge
Students should acquire knowledge of
- strategic planning
- project management
- strategic marketing
- brand management
- business understanding.

Skills

Students should acquire skills in
- applying analysis tools to identify the relation between a brand and a customer
- identifying supply and demand trends in the market
- planning and undertaking projects.

Competences
Students should develop competences in
- formulating, planning and implementing marketing approaches. Students should equally be able to
evaluate currents in national as well as international contexts.
- managing the development and implementation of corporate identity creation using strategic and
creative methods
- creating and maintaining company brands and concepts
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- managing and developing projects at a strategic level
- addressing complex problems and proposing solutions applying a business-oriented approach.

Concept development

The objective is to qualify students to work analytically, creatively, conceptually and commercially with com-
pany branding, applying a variety of communication platforms. Students should acquire knowledge of inno-
vative methods and tools for the purpose of planning, developing and implementing concepts.

Knowledge
Students should acquire knowledge of
- strategic planning
- project management
- strategic marketing
- brand management
- business understanding
- trendspotting
- identity.

Skills
Students should acquire skills in
- planning and undertaking projects
- identifying supply and demand trends in the market as well as applying commercial and conceptual
methods.

Competences
Students should develop competences in
- formulating, planning and implementing marketing approaches. Students should equally be able to
evaluate trends in national as well as international contexts.
- devising and implementing identity creation measures in a company employing a strategic and cre-
ative approach
- creating and maintaining company brands and concepts
- managing and developing projects at a strategic level
- developing and optimising companies’ communication platforms
- addressing complex problems and proposing solutions applying a business-oriented approach.

Communication

The objective is for students to acquire tools to communicate a company's brand and concept through
campaigns. Based on a profound knowledge of different target groups, students should be able to create
and adapt messages to the needs and behavior of target groups for the company's communication plat-
form.

Knowledge

Students should acquire knowledge of
- graphic design
- identity
- brand management

Skills

Students should acquire skills in
- communicating branding strategies to internal and external partners
- applying communication tools for presentation of company brands.

Competences
Students should develop competences in
- creating, planning and implementing marketing approaches and evaluating marketing trends in a
national as well as international context
- devising and implementing identity creation measures in a company employing a strategic and cre-
ative approach
- creating and maintaining company brands and concepts
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- developing and optimising companies’ communication platforms
- addressing complex problems and proposing solutions applying a business-oriented approach.

2.2.7.3 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS.

2.2.7.4 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project.

2.2.8 Speciality programme in entrepreneurship: Entrepreneurship (30

ECTS)

The 30 ECTS points are allocated between the following core areas:
Core areas ECTS points
Innovation 10
Creative processer 5
Project management and
organisation 5
Entrepreneurship 10
Total ECTS 30

2.28.1 Content

For a specification of content, please see the speciality course syllabi under Syllabi, appendix 1-10.

2.2.8.2 Learning objectives

Innovation

The objective is to qualify students to identify and analyse significant aspects and issues of innovation. To
produce value-creating solutions and initiatives, students should acquire skills to start and facilitate innova-
tion processes inside organisations as well as in their own projects and/or companies.

Knowledge
Students should acquire knowledge of
- theinfluence of cultural, geographic and economic issues on companies’ innovation potential
- innovation tools
- anthropology and sociology in relation to innovation processes
- user-driven innovation

Skills
Students should acquire skills in
- identifying characteristics of successful innovation environments
- assessing correlations and applying strategic, tactical and operational methods. Students should
also produce concrete suggestions for production development based on relevant analysis and
solution models.

Competences

Students should develop competences in
- using a methodical approach to creating ideas for products, concepts or organisation processes
- identifying characteristics of successful innovation environments
- identifying new product potential, decoding tendencies, trends and market development.
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Creative processes

The objective is to gain understanding of central aspects and issues of creativity. This understanding
should provide students with skills to use a reflective approach when planning and managing creative pro-
cesses in projects and companies of their own initiative as well as in existing organisations.

Knowledge

Students should acquire knowledge of
- key concepts of creativity
- idea generation processes.

Skills
Students should acquire skills in
- applying a methodical approach to idea generation to develop commercial concepts.

Competences
Students should develop competences in
- planning and facilitating creative and innovation processes.

Project management and organisation

The objective is to qualify students to analyse and solve company-related problems as well as to plan and
manage projects. Students should acquire tools to identify companies’ development potential. Students
should equally train their collaboration skills as well as their networking abilities and develop skills to facili-
tate change processes.

Knowledge

Students should acquire knowledge of
- organisational theory
- organisational behaviour

Skills
Students should acquire skills in
- identifying relevant partners in organisations with a view to managing and carrying out projects
- presenting and communicating professional issues based on knowledge of interpersonal and inter-
cultural communication.

Competences

Students should develop competences in
- managing methodical developments of organisational processes
- motivating and coordinating development processes.

Entrepreneurship

The objective is to qualify students to work analytically and methodically with the development and assess-
ment of business potential and business models. Students should achieve competences to set up projects
and companies and gain skills to work as entrepreneurs focusing on value-creation and growth.

Knowledge

Students should acquire knowledge of
- theinfluence of cultural, geographic and economic issues on companies’ innovation potential
- network theory in a national and international context
- methods and tools for company set up.

Skills
Students should acquire skills in
- identifying characteristics of successful entrepreneur-managed companies
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- communicating professional issues based on knowledge of interpersonal and intercultural commu-
nication

- identifying new product potential, decoding tendencies, trends and market development. Students
should equally be able to translate this knowledge into commercial products.

- preparing a business plan

Competences
Students should develop competences in
- setting up a business or store.
- identifying internal strengths and weaknesses and acting strategically, tactically and operationally
on the basis of an analysis of the external environment
- identifying characteristics of successful entrepreneur-managed companies
- identifying new product potential, decoding tendencies, trends and market development. Students
should equally be able to translate this knowledge into commercial products.

2.2.8.3 ECTS points

The speciality programme is equivalent to 30 ECTS. The total ECTS points of the course programme are 90
ECTS.

2.2.8.4 Exams

The learning objectives of the speciality programme are tested at the internship exam and in the bachelor
project.

2.3 Internship as part of the programme

As part of the Professional Bachelor's Degree Programme in Design & Business, students must complete 2
periods of internship. The internships are placed on the 6™ and 7™ semesters and have a consecutive dura-
tion of minimum 10 weeks. Students will receive no remuneration for their work during the internship but
are entitled to student grants according to the Danish Students’ Grants and Loan Scheme.

2.3.1 Internship

Objective

With the aim of supporting students’ learning process, the course programme includes two periods of in-
ternship. The internships are central to the professional and practice-based nature of the programme and
contribute to students’ development of professional competences. The internships should give students
the opportunity to analyse, practice, develop and add new perspectives to the theory and practice studied
as part of the course programme in a real-life context. The value chain of the internship company as well as
company partners and business associates are essential elements of the learning process.

2.3.1.1 Content

A list of relevant work tasks is prepared in collaboration with the internship company or organisation.

2.3.1.2 Learning objectives

Knowledge
Students should acquire knowledge of
- practice and applied theories and methods of the subject area
- the speciality programme studied viewed in relation to company identity and practice
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Skills

Students should acquire skills in
- researching and identifying the knowledge relevant to perform tasks for the company
- using an analytical approach to task performance
- choosing between and arguing for different solutions based on practice.

Competences
Students should develop competences in
- working innovatively and creatively
- being part of interdisciplinary collaborations nationally and internationally
- managing complex and development-based issues relating to specific problems or situations
- identifying own learning needs in relation to specific situations or issues.

The internship concludes with an exam. The exam is assessed with a mark according to the 7- point grading
scale, and students must obtain a minimum mark of 02 to pass the internship exam. For details on the form
and planning of the exam, please see the institution-specific part of this curriculum.

Assessment criteria
The student’'s performance is assessed based on:
- correlation between problem scenario and project structure
- application of relevant theory and method
- use of relevant practice from the internship
- discussion, argumentation and reflection
- layout, communication and presentation skills
- overall impression of the project.

2.3.1.3 ECTS points
The internship is equivalent to 15 ECTS. The total ECTS points of the course programme are 90 ECTS.

2.3.1.4 Exams

To conclude the internship, students must pass an exam. Please see section 3.6 Exams for details on the
internship exam.

2.4 Bachelor project

The Professional Bachelor's Degree Programme in Design & Business concludes with a final bachelor pro-
ject. This project comprises 20 ECTS points of the total 90 ECTS points of the programme. The project is
evaluated at an exam. The project can only be finished once all compulsory exams of the programme have
been passed, and the student has obtained a minimum of 70 ECTS points.

The bachelor project exam comprises an individual project report/products and an oral presentation and
defence.

The purpose of the bachelor project is for students to demonstrate their ability to independently carry out
project work. In the bachelor project, students are required to use an experimental, empirical and theoretical
approach to a problem scenario of their own choice and of relevance to their speciality and profession. The
bachelor project may be carried out in collaboration with a public or private company.

The problem scenario is formulated by the student and must be approved by the educational institution.
The bachelor project should demonstrate the student’s ability to reflect individually and critically. The re-
flection must be documented in a project report and possibly products. In their proposed solution to the
problem discussed, students must apply theories and methods central to the profession and speciality.

The bachelor project is marked according to the 7-point grading scale and assessed by an external exam-
iner. The assessment is based on the written project report as well as the student’s oral presentation and
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defence. Students will receive one overall mark for their bachelor project and must obtain a minimum mark
of 02 to pass the bachelor exam.

2.4.1.1 Structure of the bachelor project

The bachelor project consists of a written part presenting the empirical analysis prepared by the student
and an oral exam. The oral exam is based on the bachelor project and may also include other forms of doc-
umentation such as physical prototypes. The entirety of the course programme’s learning objectives are
assessed at this exam.

The bachelor project must comply with the following academic requirements:

In the written project report, the student must be able to argue for the relevance of the problem scenario
to the speciality and profession as well as for the methodical and theoretical basis of the bachelor project.

Moreover, the bachelor project must include empirically-based research and analysis of the problem sce-
nario discussed and must add a professional and speciality-related perspective to the problem scenario.

In order to successfully complete the bachelor project, the project report must be in compliance with the
following standards/conditions:

- Title (in Danish and English)

- Abstract (in Danish or English)

- Introduction that substantiates the choice of topic and includes a delimitation and problem sce-
nario

- Method and theory part (including description and analysis of empirical research)

- Discussion, analysis and argumentation

- Reflection and conclusion

- List of references.

Scope

The written project report must have a maximum length of 100,000 typing units, including spacing and ex-
cluding front page, abstract, content and appendices. The maximum length of group projects is 200,000
typing units.

If students include other forms of documentation, they must be described in the project report.

2.41.2 Oral exam

The oral exam is based on the project report and other forms of documentation, such as prototypes, if in-
cluded. The oral presentation has a duration of 25 minutes. In addition to presenting the project, the stu-
dent should introduce, discuss and add relevant perspectives to the problem scenarios discussed in the
project report. Following the student’s oral presentation, the student and the internal and external examiner
engage in a professional discussion to explore the issues dealt with in more detail. The discussion may fo-
cus on specific parts of the presentation or may aim to place the issues discussed in a professional context.
The discussion is based on both the project report and the oral presentation. The internal examiner leads
the discussion.

2413 Assessment

The assessment of the student’s performance is based on both the oral presentation of the project and the
project report. The student will receive one overall mark for their bachelor project.

The bachelor project is assessed according to the 7-point grading scale. The student will receive oral feed-
back on the project as well.

The student’s performance is assessed according to the competence, knowledge and skills requirements of
the bachelor project, cf. section 2.4.
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2.4.2 Credit transfer for compulsory elements and internships

Passed course elements, including internships, from other course educational institutions equate the
equivalent elements in the Professional Bachelor's Degree Programme in Design & Business.

Credit transfer for compulsory elements and work experience is awarded by the educational institution
based on a professional evaluation of whether or not the passed elements or prior work experience
matches the level and contents of one or more compulsory course elements in the Professional Bachelor's
Degree Programme in Design & Business.

At the Professional Bachelor's Degree Programme in Design & Business, students may obtain full credit for
passed course elements from other course educational institutions that equate the equivalent elements in
the Professional Bachelor's Degree Programme in Design & Business.

The student is obliged to provide information on completed programme elements from another Danish or
foreign higher education programme and on employment for which it is assumed that credit transfer will be
granted. Credit transfer is awarded based on passed course elements and work experience that equate
courses, course elements and internships of the educational institution at which credit is applied for. In
their application for credit transfer, students must include the curriculum describing the course pro-
gramme, exams, syllabi and ECTS points of the course elements for which the student applies for credit
transfer. Credit transfer for compulsory elements and internships is awarded based on a professional evalu-
ation. Final credit transfer is not obtained until the student submits documentation for the exam passed.
Once this documentation is received, the exam will be registered. Students who would like to change
course programme at the same or at another educational institution must follow the rules of this course
programme or educational institution.

Please refer to the Danish Ministerial Order on Academy Profession Programmes and Professional
Bachelor Programmes as well as the Ministerial Order on Admission to Academy Profession Programmes
and Professional Bachelor Programmes for further information on the rules on credit transfer, cf. section
3.1.9 Legal basis.

Applications for credit transfer which are not covered by the rules for compulsory credit transfer must be
submitted to the programme not later than 1 month prior to the start of the course element/internship for
which credit is applied. The application for credit transfer must be sent to the Course Administration Office.
The relevant Head of Programme will make the decision regarding credit transfer. The student will be given
information of whether or not the application for credit transfer has been approved not later than 14 days
prior to commencement of the compulsory course element or internship.

3 Curriculum - institution-specific part

This curriculum consists of a common part and an institution-specific part. The institution-specific part
consists of rules specific to the Professional Bachelor's Degree Programme in Design & Business at VIA De-
sign, VIA University College (in the following referred to as VIA Design). These rules have been set by VIA
University College.

Please note that similar or equivalent programmes on other institutions may apply other rules.

3.1 Elective elements

In order to complete the Professional Bachelor's Degree Programme in Design & Business at VIA Design,
students must pass elective elements. The placement of the elective elements and internship in the pro-
gramme structure is specified below under 3.3.

31/79



Students must select an elective element in the form of a consecutive course that concludes with an exam.
The selection of electives takes place on the 5" semester according to the rules set by VIA Design. Prior to
selecting electives, students will have the opportunity to read an introduction to the content, practical de-
tails and learning objectives of the individual electives.

VIA Design offers a number of electives within each of the speciality programmes of Fashion Design, Furni-
ture Design, Visual Fashion Communication, Pattern Design, Communication & Media Strategy, Retail De-
sign, Retail Management, Purchasing Management, Branding & Marketing Management og Entrepreneur-
ship. It is common for all electives that they contribute to achieving the overall competence objectives of
the course programme.

Electives must provide students with the opportunity to enhance their study and professional skills through
the personal tailoring of their degree and by adding new perspectives within areas broadly related to the
core areas of the course programme, including the speciality programmes of the course programme.

The elective correspond to 10 ECTS points and runs for a consecutive period of five weeks. The electives
give students the opportunity to work in-depth with and acquire competences within the subject/area cov-
ered by the elective. The specialisation electives are closely related to the individual speciality programmes
and give students the possibility to acquire a higher level of specialisation. It is common for the electives
that they qualify students to combine theories, working methods and practice-based problems.

Students sign up for electives on the Studynet. Students are required to prioritise their choice of electives
(i.e. indicate their, 1%, 2™ and 3 priority) and must sign up for the courses within a deadline stipulated by
VIA Design.

VIA Design reserves the right to cancel an elective due to low enrollment. A minimum of 15 students must
be enrolled for an elective to run. The elective chosen is binding on the student if the course is set up.

Comments:
- Electives offered as part of speciality programmes available in both Danish and English are taught
in English. The literature used for these courses is English as well.

- Electives offered as part of speciality programmes only available in Danish are taught in Danish.
These electives may use English literature.

- Thelanguage of examination will be equivalent to the language of the speciality programme that
the studied is enrolled in, i.e. Danish or English

- Electives will take place either at Campus Herning or at Campus C, Aarhus, depending on the
equipment requirements of the individual course and this will be stated in the syllabus. As a result,
some students may incur extra transportation costs in connection with the elective.

Exams

All electives conclude with an individual exam assessed according to the 7-point grading scale, pursuant to
the Ministerial Order on Examinations on Professionally Oriented Higher Education Programmes. The form
of exam is specified in the individual syllabi in section 3.1. and is in accordance with section 3.6 on exams of
the Professional Bachelor's Degree Programme in Design & Business at VIA Design.

The elective courses available at the Professional Bachelor's Degree Programme in Design & Business are:

3.1.1 Draping form and inspiration

Activity: Elective, PBA Fashion Design
The elective is available to: Fashion Design and Pattern Design students
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3.1.1.1 Content

The purpose of the elective is to qualify students to use different draping techniques as a method of inspi-
ration and to develop new and innovative apparel as well as analyse and develop 3D shapes and new aes-
thetic expressions for use in collections.

3.1.1.2 Learning objectives

Students should acquire knowledge of
- the aesthetics of draping based on historical, cultural and contemporary design
- therelationship between draping and conventional 2D pattern-design methods as well as the
making of patterns.

Students should acquire skills in
- using draping as an idea generation technigue
- applying selected draping techniques for developing silhouettes and product details
- conducting research and analysing historical and contemporary draping techniques and aesthetics
- documenting draped designs through photos, sketches and drawings
- selecting correct materials that reflect the desired aesthetic expression in products
- being able to translate draped pattern parts into patterns ready for production and providing the
information necessary for manufacturing purposes.

Students should develop competences in
- developing an individual expression of shapes and forms through one or more draping techniques
- experimenting with form and materials
- using draping for commercial purposes in relation to fashion products
- developing a collection based on draped silhouettes and details
- communicating design ideas and technical solutions relevant for draped designs
- presenting and arguing for the designs selected and choice of materials.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student
- has been able to use draping techniques for developing new and innovative design ideas
- has performed the research relevant to support additional aesthetic development
- canuse draping techniques for commercial purposes
- can reflect on choice of fabrics for a design
- can communicate the process visually (2D and 3D), prepare a line-up and prepare products for a
collection using draping as the main development method.

3.1.1.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Design

Sociology

Communication

3.1.1.4 Exams

The elective concludes with an individual oral course exam presentation. Re-examination consists of a writ-
ten assignment of 36,000 typing units including spaces, + /- 10%, equal to a minimum of 32,400 and a max-
imum of 39,600 typing units, and a portfolio with a number of practical tests and one product as defined by
the elective.

3.1.2 FurlLab

Activity: Elective, PBA Fashion Design
The elective is available to: Fashion Design students
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3.1.2.1 Content

The purpose of the elective is for students to become qualified in designing, developing and making prod-
ucts with fur as the main material.

Students should be able to develop a collection where fur is used for innovative fashion items. As part of
the elective, students will attend a talent development course for designers within a niche market.

3.1.2.2 Learning objectives

Students should acquire knowledge of
- the exclusive material of fur and how it is processed
- basic technigues for fur manufacturing.

Students should acquire skills in
- using different manufacturing methods
- carrying out research into fur based on historical and contemporary sources
- generating ideas based on fur experiments. Students should also test the use of fur in combination
with other materials.
- developing and manufacturing illustrative samples of details
- designing, drawing and presenting collections with fur
- assessing the aesthetic expression of materials and silhouettes.

Students should develop competences in
- experimenting with materials and fur manufacturing
- evaluating fur details and shapes
- evaluating the usability of materials based on design and target group
- developing presentation material that reflects ideas, design universe and collection.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student

- has been able to plan and carry out the project

- has done research and developed ideas for designs with fur as the main material

- can think and act creatively

- can present fur experiments that reflect inspiration and that correctly display manufacturing solu-
tions

- can communicate the process visually (2D and 3D), prepare a line-up and illustrate details in sales-
and presentation material (including booklet of experiments) in a clear and structured way both vis-
ually and orally.

3.1.2.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Design

Sociology

Communication

Business understanding

3.1.2.4 Exams

The elective concludes with an individual oral course exam presentation. Re-examination consists of a writ-
ten assignment of 36,000 typing units including spaces, + /- 10%, equal to a minimum of 32,400 and a max-
imum of 39,600 typing units, and a portfolio with a number of practical tests/illustrative fur samples and a
collection as defined by the elective.
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3.1.3 Kbnit design

Activity: Elective, PBA Fashion Design
The elective is available to: Fashion Design students

3.1.3.1 Content

Students should become qualified in developing knit patterns/structures for products manufactured on
hand knitting machines and electronic knitting machines. The development of patterns/structures should
be based on research and analysis. Moreover, students should acquire skills to develop knit apparel for a
fashion collection using a technical and design-related approach as well as identify yarns suitable for spe-
cific products and experimenting with such yarns. Finally, students should become able to assess and pre-
sent the product specified in the assignment description and comparing this product with the assignment
description.

3.1.3.2 Learning objectives

Students should acquire knowledge of
- yarns, machine types and gauges, types of knit and different manufacturing methods
- fully fashion and cut & sewn knit
- knit manufacturing.

Students should acquire skills in
- using and programming hand knitting and electronic knitting machines
- preparing knitting machines for production
- carrying out research on knit and yarns and their potential use
- translating inspiration and design ideas into actual knit patterns and products
- working out technical flats/sales drawings
- preparing documentation for the production of commercial knitwear
- applying correct professional knit terminology
- preparing and presenting a collection with knit apparel as the main feature
- being able to manufacture knitted garments.

Students should develop competences in
- developing knit structures/patterns and designs and communicating them for production purposes
- experimenting with yarns and knit structures/patterns on hand knitting machines and electronic
knitting machines
- evaluating the shape of knitted garments
- preparing and presenting a knitwear collection and 1-2 products for a target group of own choice
- technical and creative design of knitted products for a fashion collection.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student

- has been able to plan and carry out the project

- has been able to collect relevant data and reworking this data for an individual knitwear collection
with a clear target group

- canthink and act creatively

- can reflect on choice of yarns/materials for the knitwear designs

- can work and experiment with knit in a commercial context using relevant preparation and manu-
facturing methods.

3.1.3.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Design

Sociology

Communication
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Business understanding

3.1.3.4 Exams

The elective concludes with an individual oral course exam presentation. Re-examination consists of a writ-
ten assignment of 36,000 typing units including spaces, + /- 10%, equal to a minimum of 32,400 and a max-
imum of 39,600 typing units, and a portfolio with a number of practical tests and one product as defined by
the elective.

3.1.4 Menswear 2

Activity: Elective, PBA Fashion Design
The elective is available to: Fashion Design students

3.1.41 Content

The purpose of the elective is to qualify students to manufacture menswear and to assess the suitability of
materials for products designed as well as to present the final result and comparing it to the assignment
description.

3.1.4.2 Learning objectives

Students should acquire knowledge of
- processing and reworking/finishes on fabrics
- manufacturing menswear.

Students should acquire skills in
- using different prototyping methods
- translating design ideas from a line-up into a sales and presentation material
- selecting statement pieces and working out collection plans
- altering fit, silhouettes and details
- preparing technical flats/sales drawings.

Students should develop competences in
- creating an individual language of form and shape
- experimenting with shape and materials
- demonstrating an understanding of the male body and its proportions
- evaluating and assessing shape and fit
- assessing the choice of materials based on target group and design concept
- preparing sales and presentation material for a fashion competition.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student

- has been able to plan and carry out the project

- has been able to collect relevant data and reworking this data for an individual design concept with
a clear target group

- can think and act creatively

- canreflect on choice of fabrics in relation to the design and concept

- can work with relevant pattern-design techniques for designing menswear

- can communicate the process visually (2D and 3D), prepare a line-up and describe products in
sales- and presentation material in a clear and structured way both visually and orally.

3.1.4.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
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Design

Sociology
Communication
Business understanding

3.1.4.4 Exams

The elective concludes with an individual oral course exam presentation. Re-examination consists of a writ-
ten assignment of 36,000 typing units including spaces, + /- 10%, equal to a minimum of 32,400 and a max-
imum of 39,600 typing units, and a portfolio with a designed collection and an outfit as defined by the elec-
tive.

3.1.5 Functional clothing

Activity: Elective, PBA Pattern Design
The elective is available to: Fashion Design and Pattern Design students

3.1.51 Content

The purpose of the elective is to give students the opportunity to work in depth with developing and de-
signing functional sportswear, leisurewear and workwear for both men and women, thus strengthening their
competences in analysing, designing and documenting product types in terms of function, fit and material.
Moreover, students should become familiar with the specific requirements and standards applying to this
area of clothing and acquire skills to assess the suitability of a material for a specific form or function. Fi-
nally, students should become able to document their research and prepare material supporting their prod-
uct design.

3.1.5.2 Learning objectives

Students should acquire knowledge of
- theories and tools for decoding and documenting the fit and function of functional clothing
- methods for constructing woven and knitted products
- the importance of fit to the product
- limits and possibilities of materials when considering wishes and requirements to functional
clothing
- manufacturing methods
- sizing systems and grading
- development in the area of smart textiles/products.

Students should acquire skills in

- planning and doing research in the product area chosen

- selecting the theories and methods most suitable for addressing problems of relevance to func-
tional clothing

- reflecting on problem scenarios and arguing for how such scenarios may be handled in terms of
form and function of the product type chosen

- assessing the correlation between function, fit and material

- analysing and assessing grading systems applied within the subject area covered by the elective

- assessing relevant manufacturing methods

- assessing the properties of materials in relation to specific product requirements.

Students should develop competences in
- applying selected theories and methods for developing functional clothing products
- arguing for choices made on an theoretical and functional basis
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- presenting and arguing for choice of pattern-design, grading, manufacturing methods and materi-
als for developing products using a theoretical and functional approach

- reflecting on own learning needs

- using an analytical approach when assessing the quality, fit and manufacturing of products.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student
- can document specialised knowledge obtained as a result of the student’s individual profiling of the
course programme
- can reflect on the pattern-design and model development process with a view to identifying the
qualifications and competences required to complete the assignment defined by the elective
- can communicate issues of a professional nature in a clear and precise manner in writing, visually
(2D and 3D) as well as orally to a specific target group and partners.

3.1.5.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Product development

Pattern design and grading

Material knowledge

Communication

3.1.5.4 Exams

The elective concludes with an individual oral presentation of a product as well as visual and written mate-
rial illustrating the process. To pass the elective assignment and the elective course, students must pass a
midway exam that focuses on documentation of materials. Students must obtain a minimum grade of 02 to
pass the midway exam and to be registered for the elective exam. Students not passing the midway exam
will have the opportunity to improve their assignment based on the lecturer's instructions. If the student
chooses not to make these improvements before the exam, this will be considered an elective course ex-
amination attempt.

Re-examination consists of a written assignment of 36,000 typing units including spaces, + /- 10%, equal to
a minimum of 32,400 and a maximum of 39,600 typing units, and a portfolio with a number of practical
tests and one product as defined by the elective.

3.1.6 Showpieces

Activity: Elective, PBA Pattern Design
The elective is available to: Fashion Design and Pattern Design students

3.1.6.1 Content

The purpose of the elective is to give students the opportunity to work in-depth with showpiece design,
thus strengthening their competences in applying two and three dimensional pattern design from different
cultures. The elective should create a basis for designing experimental and reflective clothing items. As part
of the elective and their individual design work, students should reflect on the values upon which a
style/look is based. In addition, they should become qualified to reflect on how the subject area may sup-
port a design DNA/styling in practice. Students should be able to assess the suitability of a material for a
specific form and function, document their research and process as well as prepare materials that support
their product design.

3.1.6.2 Learning objectives

Students should acquire knowledge of
- theories and tools to decode the cultural values as well as the DNA of a product
- how design competences play an active role in a design and styling process
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- measurements and proportions used in other cultures

- pattern design as a tool for creating sculptural clothing

- fitting issues

- advantages and disadvantages of a specific material in a given context.

Students should acquire skills in

- analysing the purpose and application of a design in the context of design and styling

- arguing for where and how the subject areas covered by the elective support a design DNA/styling
in practice

- reflecting on problem scenarios within the subject area and substantiating how such scenarios may
be handled in terms of form, expression and fit

- performing 2 and 3 dimensional pattern design manually or using CAD programmes and preparing
patterns ready for production

- analysing and preparing proportionally correct working sketches.

Students should develop competences in
- experimenting with silhouette and form
- assessing and considering the applicability of different pattern design theories and methods in a
given context
- analysing the choice of material from a design and fit DNA perspective
- assessing and evaluating the look and styling effect of the final result
- using a reflective approach in independently assessing the design and look of the final result.

When evaluating the student's performance, emphasis will be placed on the extent to which the student

- has created correlation between research, product design and choice of materials, including silhou-
ette, proportions and details that support the artist's/designer’s design DNA

- is able to explain his/her research and choice of method(s)

- is able to document his/her research visually

- is able to prepare proportionally correct working sketches

- is able to describe the form and expression of the product and to view this in the context of
materials and style chosen.

3.1.6.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Product development

Pattern design and grading

Material knowledge

Communication

3.1.6.4 Exams

The elective concludes with an individual oral course exam presentation. As part of the presentation, the
student presents the written material documenting the design DNA of the artist/designer chosen. This ma-
terial should be both visual and descriptive and has the purpose of documenting the student’s research,
analysis, process and development of the product.

Re-examination consists of a written assignment of 36,000 typing units including spaces, + /- 10%, equal to

a minimum of 32,400 and a maximum of 39,600 typing units, and a portfolio with a number of practical
tests, a design DNA analysis and one product as defined by the elective.

3.1.7 Journalism

Activity: Elective, PBA Communication & Media Strategy
The elective is available to: Communication & Media Strategy
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3.1.7.1 Content

Students should deepen their knowledge of journalistic genres and methods and acquire skills to express
themselves in texts applying various genres.

3.1.7.2 Learning objectives

Students should acquire knowledge of
- journalistic genres and their characteristics. Students should equally gain knowledge of how to ap-
ply journalistic genres to specific communication contexts and of their role in editorial concepts.

Students should acquire skills in
- applying the genres most appropriate for specific communication situations.

Students should develop competences in
- producing and analysing texts and assessing their suitability for different media and target groups.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student
- can apply journalistic methods and genres appropriately
- can create texts targeting specific target groups
- canreflect on the use of relevant media for a specific communication situation.

3.1.7.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Communication

Sociology

Trends

3.1.7.4 Exams

The elective concludes with an individual written exam. The student’s spelling and formulation skills will
carry a weight of 25% in the overall assessment of the student’s performance.

Re-examination consists of a written assignment of 60,000 typing units including spaces, + /- 10%, equal to
a minimum of 54,000 and a maximum of 66,000 typing units.

3.1.8 Visual communication

Activity: Elective, PBA Communication & Media Strategy
The elective is available to: Communication & Media Strategy students

3.1.8.1 Content

Working in depth with visual communication in the context of communication and media strategy, students
should develop competences within this subject area.

3.1.8.2 Learning objectives

Students should acquire knowledge of
- how visual language may be used for combining several communicative parameters.

Students should acquire skills in
- recognising, understanding and applying the methods and principles relevant to the subject area.

Students should develop competences in
- applying specific theory and method for solving visual communication problems
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- communicating suggested solutions
- presenting and arguing for choices made through the process
- reflecting on own learning needs.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student
- can communicate how visual language may be used for combining several communicative parame-
ters
- canrecognise, understand and apply the methods and principles relevant to the subject area
- can apply specific theory and method for solving visual communication problems
- can communicate suggested solutions
- can present and argue for the choices made through the process.

3.1.8.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Communication

Sociology

Trends

3.1.8.4 Exams

The course concludes with an oral course exam where students present the assignment prepared as part of
the course.

Re-examination consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to
a minimum of 36,000 and a maximum of 44,000 typing units, and a portfolio with a number of practical
tests as defined by the elective.

3.1.9 Spatial Design

Activity: Elective, PBA Retail Design
The elective is available to: Retail Design students

3.1.9.1 Content

The purpose of the elective Spatial Design is to give students the opportunity to work in depth with space
and spatial elements, thus strengthening their competences in understanding spaces, form and composi-
tion as well as getting experience in expressing themselves in spaces in relation to retail design.

3.1.9.2 Learning objectives

Students should acquire knowledge of
- design process in practice
- methods for investigating space and materials
- methods for the exploration of spatial ideas.

Students should acquire skills in
- selecting the most appropriate theories and methods for solving problems in spatial design
- applying an experimental approach to designing space and spatial elements.

Students should develop competences in
- experimenting with different types of models in different scales to solve problems relating to spatial
design
- presenting and communicating solutions
- exploring and investigating spaces using an experimental and analytical approach to the material,
scale, composition and rhythm
- understanding of space, spatial elements and composition
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- presenting and arguing for their choices in the process
- reflecting on own learning needs.

When evaluating the student's performance, emphasis will be placed on the extent to which the student

- canreflect on the design process

- can argue for their choices through the process

- is able to communicate their work with space, spatial elements and composition

- can communicate professional issues in a clear and understandable manner, verbally and visually
(2D and 3D)

- demonstrates an experimental approach to idea development in the finished model

- demonstrates understanding of working with space, spatial elements and composition in both the
physical models and the individual presentation.

3.1.9.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Concept development
Drawing in 2D & 3D

3.1.9.4 Exams

The elective concludes with an individual exam that includes an oral presentation based on a poster with a
process description and an overview of how the project has developed during the elective.

There is also a group presentation of the physical models in different scales and a mock-up in a scale of 1:1.

Re-examination consists of a written assignment of 36,000 typing units including spaces, + /- 10%, equal to
a minimum of 32,400 and a maximum of 39,600 typing units, and a portfolio with a number of practical
tests and one product as defined by the elective.

3.1.10 Real World Design Process Management

Activity: Elective, PBA Retail Management and Retail Design
The elective is available to: Retail Management and Retail Design students

3.1.10.1 Content

The purpose of the specialisation elective is to give students the opportunity to work in depth with and ex-
plore the process required to realise, design, plan, manage, set up and complete a commercial space and
event. The course will provide students with skills to work in the future labour market where it is often re-
quired to carry out marketing projects on a small budget and with limited preparation time and duration.

3.1.10.2 Learning objectives

Students should acquire knowledge of

- strategic and conceptual basis for the establishment of new temporary stores

- where the location of the new store and event are placed in the company's marketing mix

- connection between the store and the company's marketing plan

- budget

- location

- design process in practice, including testing knowledge built up at the BA in retail design. (Sketch-
ing, concept development, design research, detail and construction drawings)

- design of temporary spaces/pop-up from start to actually building the “store” and running the event

- how a store and an event can be set up

- project management, group dynamics, HR and people management

- manning

- finance and pricing of the event
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- techniques for creativity boosting
- marketing on social media
- presentation and implementation of the event.

Students should acquire skills in

- designing and managing a project in “the real world”

- selecting the most suitable theories and methods achieved at the BA to design and manage a pop
up store/event

- using the theory and method learned to argue for their solution

- being part of a creative process and develop a concept for an event for a given customer with a
specific target group

- being part of a design team

- communicating the process to a management team and to a given customer and managing a de-
sign team

- preparing a cost estimate

- marketing the temporary store as an event on the social media.

Students should develop competences in
- applying theory and methods for designing and managing temporary store events
- communicating solutions
- presenting and arguing for their choices through the process
- being able to work flexibly and dynamically in practice
- reflecting on the relationship between theory and practice.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student
- demonstrates an interdisciplinary approach
- demonstrates conceptual consistency and sustainability
- demonstrates knowledge of processes and process management
- demonstrates impact and delivers a convincing presentation
- is able to reflect on own learning and perspectives for the profession.

3.1.10.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Retail management

Concept development

Concept management

Retail marketing

3.1.10.4 Exams

The student submits a written process folder and delivers an individual oral presentation of the project to
include the design and management process.

Re-examination consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to

a minimum of 36,000 and a maximum of 44,000 typing units, and includes products and a portfolio that
contains a description of the process and project development as defined by the elective.

3.1.11 Applied Procurement

Activity: Elective, PBA Purchasing Management
The elective is available to: Purchasing Management students
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3.1.11.1 Content

Working in depth with PDM and ERP systems, students should acquire competences in the use and ad-
vantages of these systems. Students should equally become accustomed to working with other applied
procurement systems that can support the ERP system.

3.1.11.2 Learning objectives

Students should acquire knowledge of
- relevant theories and methods of the subject area covered by the elective
- content, opportunities and application of the programmes.

Students should acquire skills in
- handling a task using the most optimal approach
- developing and entering collection details in PDM and ERP systems
- developing and applying graphic material
- entering products, prices, etc. in PDM and ERP systems
- inventory management
- creating a simple and user-friendly website

Students should develop competences in
- applying specific methods for solving problems of relevance to the subject area covered by the
elective
- using a case-based approach to their work
- communicating suggested solutions
- presenting and arguing for their choices through the process.
- reflecting on own learning needs.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student
- can document specialised knowledge obtained through the elective and apply the programmes
discussed in working with the research question
- hasset up "a complete company” with products, etc. based on own ideas
- hascreated a complete webshop layout for presentation of products
- has prepared relevant documentation
- has argued for all important decisions
- has created a semi-professional layout of the webshop.

3.1.11.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Logistics

Communication

Product knowledge

31114 Exams

Based on a research question of their own choice, students should hand-in an individual assignment related
to the subject area of the elective.

Re-examination consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to
a minimum of 36,000 and a maximum of 44,000 typing units, and includes a portfolio documenting the pro-
ject and the processes as defined by the elective.

L4/79



3112 ReachQ

Activity: Elective, PBA Purchasing Management
The elective is available to: Purchasing Management

3.1.12.1 Content

Working in depth with REACH, quality assurance and the HIGGs index (CSR), students should acquire com-
petences within these subject areas.

3.1.12.2 Learning objectives

Students should acquire knowledge of
- relevant theories and methods of the subject area covered by the specialisation elective
- Reach and the lists used in relation to Reach, such as the Reach Candidate List, labelling schemes
and restrictions on the use of chemicals in textile products
- the Higgs index and its application potential
- quality assurance and the creation of systems with specific focus on Reach and other CSR
measures in the organisation.

Students should acquire skills in

- working with companies’ implementation of Reach and application of Higgs using a problem-based
approach

- developing systems to secure the gquality of companies’ CSR work, including their work with Reach
and Higgs

- preparing procedures and instructions in accordance with standards, e.g. ISO9001, for the purpose
of securing the quality of companies’ CSR work.

- assessing companies’ potential for supplier collaboration and risk management within the area of
CSR.

Students should develop competences in
- applying selected theory and methods for solving problems related to companies’ CSR and quality
assurance work (including Reach, Higgs and ISO9001)
- communicating suggested solutions of relevance to the subject area covered by the elective.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student
- can document specialised knowledge obtained through the elective
- canlink theory and method studied to a specific problem
- can communicate issues of a professional nature in a clear and precise manner in writing (abstract)
as well as orally.

3.1.12.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Logistics

Communication

Product knowledge

3.1.12.4 Exams

To complete the elective, students are required to prepare an assignment based on the elective. The as-
signment should be based on a research question formulated by the student. Students are required to
hand in an abstract of approx. 1 %2 standard pages based on their assignment (it is not possible to prepare
an abstract unless the student has completed the written assignment). Students are required to do an oral
examination based on the abstract.
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Re-examination consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to
a minimum of 36,000 and a maximum of 44,000 typing units, and includes a portfolio documenting the pro-
ject and the processes as defined by the elective.

3.1.13 Launch

Activity: Elective, PBA Branding and Marketing Management
The elective is available to: Branding & Marketing Management students

3.1.13.1 Content

The purpose of this elective is to qualify students to plan and launch a fashion or furniture brand. The case
upon which the elective is based can be a project already a part of VIA Design's curriculum in furniture and
design, e.g. how to launch the furniture designers at furniture fairs or fashion shows. Students can also work
with a lifestyle company and prepare the launching of their collection at an international event.

3.1.13.2 Learning objectives

Students should acquire knowledge of
- theories and methods for planning communication and campaigns from different perspectives
- how alaunchis planned and executed in practice

Students should acquire skills in
- how to launch a collection or a concept
- how to create an event
- how to evaluate an event
- how to create, plan and manage an event (project management).

Students should develop competences in
- applying selected theory and method for solving problems of relevance to the core areas covered
by the elective
- communicating and arguing for solutions and decisions made in the process
- reflecting on own learning needs.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student
- can apply a theoretical and methodical approach when analysing the launching of fashion or furni-
ture brands in connection with fashion shows or fashion/furniture events
- demonstrates understanding of theoretical and practical aspects of developing, planning and
launching a fashion or furniture brand
- can prepare recommendations and evaluate the future planning of events and launches of fashion
or furniture brands.

3.1.13.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Strategy and management

Concept development

Communication

3.1.13.4 Exams

The elective concludes with an individual oral course exam presentation. The student’s spelling and for-mu-
lation skills carry a weight of 10% in the overall assessment of the student’s performance. Re-examination
consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to a minimum of
36,000 and a maximum of 44,000 typing units, and includes a portfolio documenting the project and the
processes as defined by the elective.
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3.1.14 Organising global business and marketing activities

Activity: Elective, PBA Branding and Marketing Management
The elective is available to: Branding & Marketing Management students

3.1.14.1 Content

The purpose of the elective is to qualify students to understand and manage the complexity of operating
on international markets, as well as being able to utilise both generalist perspectives and specific marketing
and branding perspectives.

3.1.14.2 Learning objectives

Students should acquire knowledge of
- cultural and business processes in various international markets
- concepts, theories and models that can help analyse and manage presence on international mar-
kets
- how international organisations are managed and consequences of different management
approaches
- differences in the management of branding and marketing in international markets.

Students should acquire skills in
- identifying cultural differences
- identifying the various business models that are used when crossing national borders
- analysing supply (and value) chain on international markets
- analysing the differences and importance of leadership styles across cultures
- assessing how branding and marketing campaigns can be executed on an international scale.

Students should develop competences in
- adaptation of business processes to different cultures and traditions
- establishing business processes in specific markets
- adaptation of leadership style to international companies
- describing cultural differences
- describing and developing international supply (value) chains
- developing international branding and marketing campaigns.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student

- has applied business processes rooted in different cultures and traditions

- can develop and recommend relevant organisational structures for international companies based
on their differences in terms of culture and traditions

- hasresearched, defined and developed their projects in relation to an international supply (value)
chain

- has developed an international branding and marketing strategy

- hasdevised an international branding and marketing campaign based on concept theory and prac-
tical implementation of the concept.

3.1.14.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Strategy and management

Concept development

Communication

3.1.14.4 Exams

The elective concludes with an individual oral course exam presentation. The student’s spelling and formu-
lation skills carry a weight of 10% in the overall assessment of the student’s performance. Re-examination
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consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to a minimum of
36,000 and a maximum of 44,000 typing units, and includes a portfolio documenting the project and the
processes as defined by the elective.

3.1.15 Video Storytelling

Activity: Elective, PBA Branding and Marketing Management
The elective is available to: Branding and Marketing Management students

3.1.15.1 Content

The purpose of the elective is to qualify the students to understand the story behind a fashion film and
make a film with the use of relevant programmes and editing.

3.1.15.2 Learning objectives

Students should acquire knowledge of
- storytelling in transmedia, fashion marketing, and international fashion
- film marketing of digital platforms and the strength of different platforms
- film shoots and film editing.

Students should acquire skills in
- fashion film analysis & storytelling, fashion film trends and art film
- analysis, integration of storytelling, production design and visual conceptualisation.

Students should develop competences in
- developing a concept in line with the existing brand platform
- storytelling
- choosing a location, props, and casting models
- post-production
- film production for media channels
- launching a film.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student

- has adapted the concept to the existing brand platform

- hasintegrated storytelling into the concept based on practical implementation and theoretical
concepts used for creating fashion movies

- hasincorporated relevant fashion film trends into the concept that support storytelling and the ex-
isting brand platform

- demonstrates theoretical understanding of how communication channels are used for storytelling

- has developed and applied relevant film productions for various marketing channels

- hasreflected on specific practical aspects and challenges of the theoretical analysis applied. More-
over, the assessment will also consider the student’s reflection on the use of storytelling in fashion
films for different brand platforms.

3.1.15.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Strategy and management

Concept development

Communication

3.1.15.4 Exams

The elective concludes with an individual oral exam presentation. The student’s spelling and formulation
skills carry a weight of 10% in the overall assessment of the student's performance.
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Re-examination consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to
a minimum of 36,000 and a maximum of 44,000 typing units, and includes a portfolio documenting the pro-
ject and the processes as defined by the elective.

3.1.16 Imageneering

Activity: Elective, PBA Entrepreneurship
The elective is available to: Entrepreneurship

3.1.16.1 Content

The elective aims for students to develop a framework of communication and visualisation tools that will
enable them to develop concepts, products, campaigns or events for their own company or for external
companies.

Students should acquire knowledge of theories and methods for creating visual communication and for
using visual narrative technique when developing and launching projects. The elective will also focus on dif-
ferences between design and business as well as on the challenges encountered when applying multidisci-
plinary working methods.

3.1.16.2 Learning objectives

Students should acquire knowledge of:

- Gamification - methods and theories
- Experience design

- Experience mapping

- Narrative technigues

- Crowdsourcing.

Students should acquire skills in
- developing and implementing visual concepts for companies and/or for own projects
- formulating visual strategies applying the latest visual communication theories and methods
- using experience design and developing events and concepts for their own products and for com-
panies
- employing customer experience mapping and co-creation methods for concept and design crea-
tion.

Students should acquire knowledge of how crowdsourcing and crowdfunding may be used as entrepre-
neurial tools.

Students should develop competences in
- applying visual narrative techniques
- using crowdsourcing
- developing gamification elements and strategy
- applying co-creation processes
- using experience mapping and design
- planning and implementing a visual concept strategy.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student
- has added value to the visual communication of the project as well as to its business context. It will
equally be assessed whether the student has optimised the business model that forms the basis of
the project
- has presented and communicated the project as well as the above aspects in a professional and
comprehensible manner, taking the receiver and target group into consideration.
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3.1.16.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Innovation
Project management and organisation

3.1.16.4 Exams

The elective concludes with an exam that includes an oral presentation based on an abstract with a pro-
cess description and an overview of how the project has developed during the elective.

Re-examination consists of a written assignment of 36,000 typing units including spaces, + /- 10%, equal to
a minimum of 32,400 and a maximum of 39,600 typing units, and a portfolio with a number of practical
tests as defined by the elective.

3.1.17 Digital Strategy & Global Perspectives

Activity Elective, PBA Entrepreneurship
The elective is available to: Entrepreneurship students

3.1.17.1 Content

The elective aims to qualify students to work strategically with digital development and implementation of
this development into the business model. Moreover, the objective is to provide students with a global out-
look that enables them to integrate global trends, opportunities and actions in concepts and projects.

The elective will focus on strategic development, digitisation, social media, communication and strategic
network development, etc. to provide students with integration and development tools for use in the con-
cept design and development phases.

3.1.17.2 Learning objectives

Students should acquire knowledge of
- scaling of ideas and business models
- strategic development in an international/global context
- digitisation strategies and digital business models
- social media and how they may be used for strategic purposes
- communication, storytelling and the value of the communicative message
- network theory and strategic network development
- global sales networks and platforms
- international collaboration (networking)
- preparing a plan for visits to international contacts (study trip)
- briefing on study trip and highligthing opportunities.

Students should acquire skills in

- preparing a plan and a process description for the scaling of a project

- identifying and assessing the international strategic opportunities in relation to the project, includ-
ing establishing contact with potential international partners

- assessing the possibilities of projects and viewing them in a digital context

- being updated on the possibilities of using social media

- selecting the correct communicative media and channels from a strategic perspective

- presenting and pitching the project to an international target group

- applying the latest sales and communication tools such as customer journey mapping, gamifica-
tion, etc.

Students should develop competences in
- working with digital-strategic processes
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- communicating across academic, professional, geographic and cultural environments

- working internationally as a conseguence of the increased “global awareness”

- strengthening their communication skills and their ability to tell "the good story”

- contributing to, creating and managing an interdisciplinary development process while ensuring
that the output has a global perspective.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student
- has added strategic value to the project and added value to the digital content of the business
model applied as well as considered the global opportunities of the project
- has presented and communicated the project as well as the above aspects in a professional and
comprehensible manner, taking the receiver and target group into consideration.

3.1.17.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Creative processes

Project management and organisation

Entrepreneurship

3.1.17.4 Exams

The elective concludes with an exam that includes an oral presentation based on an abstract with a pro-
cess description and an overview of how the project has developed during the elective. Re-examination
consists of a written assignment of 40,000 typing units including spaces, + /- 10%, equal to a minimum of
36,000 and a maximum of 44,000 typing units, and includes a portfolio with a number of practical tests as
defined by the elective.

3.1.18 Entrepreneurship Challenge

Activity Elective, PBA Entrepreneurship - interdisciplinary course
The elective is available to: All VIA Design PBA speciality students - except Entrepreneurship students

3.1.18.1 Content

The purpose of the elective "Entrepreneurship Challenge” is to compress a start-up process where students
conceive a project that is developed, tested, prototyped and presented during the elective. This process will
involve phases like idea generation and development, pitching, formation of teams, development of compe-
tences, market and customer research, conceptualisation, qualitative method, testing, documentation, etc.
Students develop ideas and concepts in a creative and dynamic environment that are qualified through the
use of creative, entrepreneurial methods. Students will have the opportunity to test their own competences
in the entrepreneurial process.

3.1.18.2 Learning objectives

Students should acquire knowledge of
- idea generation techniques and processes
- competence requirements
- personalities and personal development
- pitching methods
- research methods
- Lean StartUp process
- qualitative analysis
- value creation and innovation
- documentation.

Students should acquire skills in
- initiating an idea generation process
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- identifying competence requirements
- selecting pitch form and content

- initiating a Lean StartUp process

- developing and selecting methods

- innovative methods

- value creation.

Students should develop competences in
- applying different idea generation techniques
- screening and idea specification methods
- organisation and project management/coordination
- pitching
- focused research (market/customer)
- setting up and completing processes (Lean StartUp)
- gualitative methods and techniques
- proof-of-concept method.

When evaluating the student's performance, emphasis will be placed on the extent to which the student
- has created innovative/creative solutions
- has added value (and progression) to the project in the project period and can document the viabil-
ity of the project
- has managed to pitch the project to potential partners.

3.1.18.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Design

Material knowledge

Innovation

Concept development

Communication

Creative processes

Entrepreneurship

3.1.18.4 Exams

The elective concludes with an exam that includes an oral presentation based on an abstract and the busi-
ness model developed. Re-examination consists of a written assignment of 36,000 typing units including
spaces, + /- 10%, equal to a minimum of 32,400 and a maximum of 39,600 typing units, and includes a port-
folio with a number of practical tests as defined by the elective.

3.1.19 Digital Sales

Activity: Elective, PBA Retail Management - interdisciplinary course
The elective is available to: All PBA students at VIA Design

3.1.19.1 Content

The purpose of the elective Digital Sales is to give students the opportunity to understand and work with
the development of digital sales channels. Students should equally acquire knowledge of how these sales
channels may support a cross-channel sales strategy.

3.1.19.2 Learning objectives

Students should acquire knowledge of
- trends and new opportunities within digital sales channels
- digital business models and how online and offline sales channels may be integrated
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- digital customers and their special characteristics when buying online
- macro analysis, including technology, URL strategies, brand name, etc.
- ratio analysis and digital sales channel measurement

- IT systems supporting digital sales

- designing digital and e-commerce strategies

- website design

- traffic generating sales activities

- planning, implementation and control.

Students should acquire skills in
- formulating digital and e-commerce strategies
- website design, including cross-channel integration of the shopping experience
- cost structure of digital sales channels
- planning and implementation.

Students should develop competences in
- formulating digital and e-commerce strategies
- integrating e-commerce and digital sales channels into a retail concept
- being part of cross-organisational collaborations aimed at developing a digital sales channel
- communicating digital and e-commerce solutions
- reflecting on own learning needs.

When evaluating the student’'s performance, emphasis will be placed on the extent to which the student
- professionally and with academic authority can contribute to the development of a commercial,
digital e-commerce platform
- can communicate issues of a professional nature in a clear and precise manner.

3.1.19.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Communication

Design

Trends

Concept development

Strategy

Customer behaviour

3.1.19.4 Exams

At the end of the course, students should deliver an oral presentation of a digital sales channel.
Re-examination consists of a written assignment of 36,000 typing units including spaces, + /- 10%, equal to
a minimum of 32,400 and a maximum of 39,600 typing units, and a portfolio with a number of practical
tests and one product as defined by the elective.

3.1.20 Sustainable Conceptual Design

Activity: Elective, PBA Fashion Design - interdisciplinary course
The elective is available to: All VIA Design PBA speciality programmes

3.1.20.1 Content

The purpose of the elective is to give students knowledge about different sustainable definitions and work-
ing methods to become able to experiment, analyse and develop new concepts for fashion and furniture
brands with focus on fibres, materials and the manufacturing of products applying new technology.

The elective is an interdisciplinary and a practise-based course that will include lab testing and experiments
with various aspects of the process from fibres to manufacturing methods as well as recycling processes.

In terms of theory, the student will be introduced to definitions of conceptual design, sustainable models
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and communication in a company's value chain. Through creative processes, sustainable concepts are
tested for the purpose of implementing design-driven innovation and offering new types of collections and
products to the market.

3.1.20.2 Learning objectives

Students should acquire knowledge of
- constructive design research as a research method
- design-driven innovation in theory and practice
- radical design and design concepts offering value-based design
- sustainable models and concepts with focus on circular processes and economy.

Students should acquire skills in
- applying different sustainable manufacturing methods
- researching on sustainable fibres, materials and manufacturing methods
- sourcing sustainable raw materials and sub-contractors
- experimenting with fibres materials and manufacturing methods
- testing and developing new materials and manufacturing methods using a sustainable approach
- developing and producing prototypes that support a sustainable concept
- testing prototypes supporting a sustainable concept and creating value-based design.

Students should develop competences in
- analysing, developing and arguing for a sustainable concept offering value-based design that
represents a radical change of meaning
- applying design-driven innovation in the product development process
- developing and documenting sustainable concepts
- creating presentation material that reflects and communicates a sustainable concept.

When evaluating the student’s performance, emphasis will be placed on the extent to which the student
- can plan and carry out the project
- can perform research and generate ideas for sustainable radical design concepts
- can act innovatively and communicate a sustainable concept and products
- cantest and document prototypes
- can apply an experimental approach to his/her work
- canreflect on product development processes based on the qualifications and competences re-
quired by the elective.

3.1.20.3 ECTS points

The 10 ECTS points are awarded for subjects within the core areas of:
Design

Material knowledge

Innovation

Creative processes

Communication

3.1.20.4 Exams

The elective concludes with an oral course exam presentation. Re-examination consists of a written assign-
ment of 36,000 typing units including spaces, + /- 10%, equal to a minimum of 32,400 and a maximum of
39,600 typing units, and includes a portfolio with a number of practical tests and a prototype as defined by
the elective.
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3.2 Credit transfer for elective elements

Passed course elements from other course educational institutions equate the equivalent elements in the
Professional Bachelor's Degree Programme in Design & Business.

The rules for automatic, compulsory credit transfer, including the obligation to inform on passed course ele-
ments from other institutions on the same level, can be found in the Ministerial Order on Admission to
Academy Profession Programmes and Professional Bachelor Programmes and in the Ministerial Order on
Academy Profession Programmes and Professional Bachelor Programmes. These rules also apply to elec-
tive elements on the Professional Bachelor's Degree Programme in Design & Business offered by VIA De-
sign.

Credit transfer for elective elements is awarded based on a professional evaluation of whether or not the
passed elements or prior work experience match the level and contents of one or more elective elements in
the Professional Bachelor's Degree Programme.

The application for credit transfer must be submitted to the Course Administration Office. Application for
credit transfer, which is not covered by the rules for compulsory credit transfer, must be submitted to the
programme not later than one month prior to the start of the element/internship for which credit is applied.
The application must be submitted to the Course Administration Office. The decision will be made by the
appropriate Head of Programme and will be announced to the student not later than 14 days prior to the
commencement of the element/internship for which credit is applied.

3.3 Placement of course elements and internships, including
exams in the programme structure

The Professional Bachelor's Degree Programme in Design & Business at VIA Design is a full-time higher ed-
ucation. Students who follow the standard programme structure, including exams, will follow the below pro-
gression:

Core areas of the programme 1t year 2 vear
5% sem. 6" sem. 7% sem.
Compulsory course elements
5ECTS
- Design 5ECTS
- Business 2% ECTS
- Sociology 2% ECTS
- Method and theory of knowledge
Speciality programmes 15 ECTS 10 ECTS 5ECTS
Electives 10 ECTS
Internships 10 ECTS 5ECTS
Bachelor project 20 ECTS
Exams after completion of compulsory elements 1 common mo- 1 elective 1 internship exam
dule exam exam 1 final bachelor exam
Total ECTS 30 ECTS 30 ECTS 30 ECTS

For a detailed description of the content of the individual speciality programmes, please see the speciality
programme overviews as well as the syllabi under Syllabi, appendix 1-10.

The Professional Bachelor's Degree Programme in Design & Business can deviate from the above progres-
sion in case of periods of extended illness, maternity/paternity leave or for other valid reasons. In such
cases, a student will not follow the above progression. Likewise, a student whose progression has been al-
tered cannot be assured to follow the programme with the same group of students.
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3.4 Parts of the programme which can be completed abroad

On the 6 semester, students have the option of studying for one semester at a foreign or other Danish ed-
ucational institution. Students enrolling in exchange programmes with other educational institutions must
obtain at least 15 ECTS points.

Students should seek to enrol in exchange programmes with institutions that are part of VIA Design’s ex-
change programme. Please see list of partner schools in appendix 13. To enrol in an exchange programme,
students must file a written application. The application to participate in an exchange programme is at the
same time considered an application for preliminary approval of credit transfer and is conditional upon the
student’s passing course modules equivalent to a minimum of 30 ECTS points. If the exchange programme
will take place at one of VIA Design’s partner schools, VIA Design will provide the information and applica-
tion forms required. In such circumstances, it will equally be possible for students to apply for financial sup-
port through the Erasmus programme or other relevant programmes via VIA Design.

Students choosing an institution outside the framework of VIA Design’'s exchange programme are individu-
ally responsible for contacting the institution and for providing sufficient documentation to substantiate
the relevance of the programme/subject studied as well as to apply for credit transfer for the programme.
In both cases, relevance to the bachelor's programme studied as well as the credit transfer options must be
approved by VIA Design based on the speciality programme studied.

VIA Design's approval of the credit transfer application is based on an individual, professional assessment of
the relevance of the programme elements applied for and the speciality programme studied.

The following elements and internships, placed on the 6™ semester (spring semester), must be completed
abroad by application to and agreement with the Professional Bachelor's Degree Programme in Design &
Business, VIA Design, VIA University College:

- Speciality courses equivalent to 10 ETCS
- Electives equivalent to 10 ETCS
- Internships equivalent to 10 ETCS.

The digital application form for completing a course element or internship abroad is available at VIA De-
sign’s Studynet and must be submitted to the international coordinator prior to 20 September (before the
student wishes to enrol in an exchange programme). The application must, as a minimum, contain:

Resumé

Transcript of records

Motivational essay

Documentation of language proficieny equivalent to at least B2 at the European Language Levels (CEFR)
Copy of passport

Photo

Letter of recommendation, if available

For a list of VIA Design partner schools offering Professional Bachelor's Degree Programmes in Design &
Business, see appendix 13.

3.5 Internship

6" semester students are required to do an internship in a company or organisation operating within the
speciality areas covered by the course programme. However, it is a requirement that the internship com-
pany or organisation has an employee with a sufficient level of professional knowledge who can help
strengthen the student’s academic and professional development. Prior to commencement of the intern-
ship, the internship company or organisation must be approved by the educational institution.
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The weekly working hours is 37 hours. However, in busy periods, the student must expect to work more if
this is also expected from the other employees at the internship company or organisation.

An agreement for an internship of a minimum of nine weeks must be made with the internship company or
organisation. According to section 2.3. in the common part of this curriculum, the internship has a duration
of 10 weeks of which the exam week is the tenth week. The internship period may be prolonged and extend
into the holiday period if agreed with the guidance teacher.

Special circumstances

In special circumstances, a student may work at the internship company as well as do work outside the
company, for example in the form an assignment abroad, research, etc. The working hours must, however,
be equivalent to 37 weekly working hours and the external work must contribute to meeting the learning
objectives of the internship action plan, cf. section 3.5.1.

Please note
The internship company or organisation may ask the student and the educational institution to sign a non-
disclosure agreement.

3.5.1 Internship: Requirements and expectations to the parties involved

At VIA Design, all documents relating to the internship of students are managed, coordinated and regis-
tered using the internship portal www.ucpraktikportal.dk.

VIA Design

It is the responsibility of VIA Design to ensure that the internship requirements specified are complied with.
This is necessary to secure that the student has the possibility of meeting the learning objectives of the
internship. An internship coordinator responsible for internships at the Professional Bachelor's Degree Pro-
gramme in Design & Business is part of the student counselling staff.

VIA Design is responsible for

- approving the internship company or organisation

- ensuring that students have access to the internship portal

- supporting and guiding the intern and the internship company or organisation during the internship
period

- answering questions regarding the internship portal

- appointing a guidance teacher for each student.

Responsibilities of the intern

Prior to the internship period, the student must register the internship company or organisation and the
internship agreement (agreement between the internship company, the student and VIA Design) at the in-
ternship portal.

One week into the internship, the internship guidance teacher must approve the action plan and problem
scenario. The action plan is prepared by the student in collaboration with the internship company or organi-
sation and must comply with the learning objectives specified in the internship syllabus. The problem sce-
nario is prepared by the student based on the action plan.

The intern:

- isresponsible for finding an internship company or organisation. The intern may receive help from
the internship coordinator in finding an internship company or organisation

- isresponsible for ensuring ongoing contact with the guidance teacher

- must ensure that all parties, including the guidance teacher, approve the internship agreement

- is covered by the internal rules of the internship company or organisation
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- must prepare a problem scenario in collaboration with or in relation to the company or organisation

- must submit a copy of the written report prepared on the basis of the internship to the internship
company or organisation

- must do an exam that is assessed by an internal and external examiner.

The internship company

- at the beginning of the internship, the company should inform the intern of company safety regula-
tions, means of access, IT policy, etc.

- should ensure that the student is part of the day-to-day routines of the company to the extent pos-
sible. These routines cover both projects of a professional and practical nature as well as meetings,
planning and other activities.

- should make a contact person available to the intern.

- should take part in the tasks agreed and evaluate the internship in collaboration with the intern and
the VIA Design guidance teacher on a continuous basis

- should contribute to the extent required to making it possible for the student to document the con-
tents of the internship to VIA Design.

Procedure for resolving disagreements and termination of internships

In the event of disagreement, the student and/or the company or organisation must contact the VIA Design
internship coordinator. The coordinator will then contact both parties to discuss and solve the matter.
Should this result in termination of the internship, it is the responsibility of the student, and the internship
coordinator, to find a new internship company where the internship may be completed. The internship is
equivalent to 10 ECTS points.

If the student terminates the internship without prior agreement with VIA Design and the internship com-
pany or organisation, the student is individually responsible for finding a new internship company or organi-
sation.

Please note

In unusual circumstances, such as company bankruptcy, illness or similar, exemption may be granted for
the full internship. Students, companies or organisations applying for exemption must contact the intern-
ship coordinator who will consider whether exemption may be granted.

Copyright must be agreed by the student and the internship company or organisation when signing the in-
ternship agreement.

Internship exam

Unless the internship company or organisation has objected to the student’s participation in the internship,
a student is generally registered for the internship exam following completion of the internship and timely
hand-in of the internship report.

As the internship company or organisation is entitled to a copy of the internship report, students doing their
internship abroad must prepare their internship report in English regardless of whether they are enrolled in
an international or Danish programme.

The oral presentation/exam may be in Danish or English depending on whether the student is enrolled in a
Danish or English programme.

Please see chapter 3.6.3.3. for internship exam details.

3.6 Exams in the Professional Bachelor's Degree Programme in
Design & Business, VIA Design

Exams in the Professional Bachelor's Degree Programme in Design & Business are conducted in Danish or

English, depending on whether the student is enrolled in the Danish or international course programme. For
students doing their internship abroad or taking part in an exchange programme, the language of examina-
tion is English.
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In written and oral exams that are based on a written assignment prepared by the student, the student’s
spelling and writing skills carry a significant weight in the assessment of the student's performance.

General regulations

The conduct of exams at the Professional Bachelor's Degree Programme in Design & Business at VIA De-
sign is governed by the Ministerial Order on Examinations on Professionally Oriented Higher Education Pro-
grammes. General exam regulations are described below.

3.6.1 General regulations

e Anexam is passed when the student has obtained a pass mark or, as a minimum, the grade of 02
on the 7-point grading scale

e Passed exams cannot be retaken

e The student can participate three times in the same exam

e The student cannot complete the final bachelor project until exams at the first to fourth semesters
have been passed

e The student must have completed the programme not later than four years after commencement
of the programme

e An external examiner will take part in external exams. The external examiner is part of the national
corps of examiners appointed by the Ministry of Higher Education and Science

e Where the basis for assessment includes several elements, the student will be awarded one overall
mark for his/her performance unless otherwise stated in the exam regulation

e Students doing their internship abroad must prepare their internship report in English as it must be
accessible to the internship company or organisation.

Information on timing of the individual exams appears from the table in 3.6.2. The exact date and place of
an exam will be announced on the Studynet at the latest two weeks prior to the exam. Before an exam, the
following information must be available on the Studynet: activity plan, assignment description and assess-
ment criteria, literature and link to project syllabus. Students are independently responsible for obtaining
information about date, time and place of the exam on the Studynet.

At the start of each semester, students will be given information on the exams of the semester, including
information on the form of exam and any specific requirements applicable to the individual exam.

Please note

If a student fails to hand in the exam paper in time, this will be considered an exam attempt. VIA Design
may, however, exempt the student from the time limit stipulated if the student is able to document that the
delay was no fault of their own. This must be substantiated in writing.

Exams under special conditions

The Professional Bachelor's Degree Programme in Design & Business offer exams under special conditions
for students with special needs, e.g. health and linguistic issues, to ensure that these students have the
possibility to complete exams on an equal footing with students without such needs.

Exams under special conditions are offered to students on an individual basis based on an application. The
programme assesses the merits of each application and decides if and to what extent exam under special
conditions is warranted. Exams under special conditions can only ensure that students with special needs
have the possibility to complete exams on an equal footing with students without such needs. The level of
the exam as well as the objectives and criteria for assessment of the exam performance can never be al-
tered by an offer to do an exam under special conditions.

The Professional Bachelor's Degree Programme in Design & Business offers exams under special condi-
tions in the form of extended preparation time, increased number of guidance sessions and access to spe-
cial aids during the exam.
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An application for extended time of exam must be submitted to the Student Counselling Office not later
than one month prior to the conduct of the individual exam. The application must be in writing and docu-
mentation to substantiate the special needs of the student must be included.

Aids:
Unless otherwise stipulated in the exam regulations for the individual exams, all aids are permitted, cf. sec-
tion 3.6.3.

Students with a physical or mental illness resulting in an impairment of function that requires that the stu-
dent is offered special support to complete an education with VIA University College can apply for special
educational assistance. Students for whom this may be relevant can obtain more information about the
special educational support scheme at the Studynet or by contacting the VIA Design Student Counselling
Office. Applications for extended time at the exam must be submitted to the Course Administration Office
not later than one month prior to the individual exam. The application must be in writing and documenta-
tion to substantiate the special needs of the student must be included.

3.6.2 Overview of exams on the Professional Bachelor's Degree Programme
in Design & Business, VIA Design

3.6.2.1 Overview of course programme exams

No. | Semester Exam ECTS | Assessment Internal /
External
1 5% semester Common module 15 Individual assessment | Internal
ECTS | 7-point grading scale
4 6" semester Elective exam 10 Individual assessment | Internal
ECTS | 7-point grading scale
5 7" semester Internship exam 15 Individual assessment | External
ECTS | 7-point grading scale
6 7" semester Final bachelor project | 20 Individual assessment | External
ECTS | 7-point grading scale

Exams in compulsory course elements

Compulsory course 5t semester exam 6" semester 7™ semester Total
elements Common module
Core area: Design 5 ECTS points from 5
5 ECTS points the core area of ECTS
Design
Core area: Business 5ECTS points from 5
5 ECTS points the core area of ECTS
Business
Core area: Sociology 2% ECTS points 2
2% ECTS points from the core area ECTS
of Sociology
Core area: Theory of 2% ECTS points 2
Knowledge from the core area ECTS
2%, ECTS points of Theory of
Knowledge
Electives - 10 ECTS points 10 ECTS points 10
from the core ECTS
areas of the
speciality
programme
Internship 15 ECTS points 15
from the core areas | ECTS
of the speciality
programme
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Bachelor project 20 ECTS points 20
from the core areas | ECTS
of the speciality
programme

15 ECTS 10 ECTS 35 ECTS 60
ECTS

3.6.3 Exams

Each exam in the Professional Bachelor's Degree Programme in Design & Business is assessed on the ba-
sis of the learning objectives of the compulsory course elements, the core areas of the speciality pro-
grammes as well as the elective course elements. The learning objectives assessed at each specific exam
are specified below under the individual exams.

At the start of each course element, a student is automatically registered for any exams in that particular
element. By being registered for an exam, a student uses an exam attempt.

According to the Ministerial Order on Examinations on Professionally Oriented Higher Education Pro-
grammes, a student cannot cancel registration for an exam in any other cases than those stipulated in part
7 of the Ministerial Order on Examinations on Professionally Oriented Higher Education Programmes.
Please see section 3.6.4.

3.6.3.1 Common module exam

In the common module exam, the student should demonstrate knowledge of, ability to reflect on and com-
petences in the core areas covered by the common module. These areas are described in the syllabi for the
four core areas of the common module; design, business, sociology and method and theory of knowledge.

Objective:

- The student is able to apply a methodical and scientific theoretical approach to his/her work

- The student is able to plan and carry out research

- The student can relate to the interrelationship of the core areas and view the core areas in the con-
text of culture and society

- The student is able to transfer theoretical knowledge to a practice-based and interdisciplinary con-
text

- The student can work in the cross-field between design and business

- The studentis able to apply design and business process models for problem solving.

ECTS points: 15

Timing: The common module exam takes place on the 5™ semester, cf. overview of course programme
exams in 3.6.2.

Basis for exam

The exam is based on the response to a question prepared by the individual student. The questions for the
exam are allocated by the drawing of lots. The response prepared by the individual student must be based
on the interdisciplinary group assignment that is part of the common module as well as on the theories and
methods specified in the course syllabus.

Exam form and planning

The common module exam is oral and is based on the group’s presentation of the common module project.
After presenting their group project, the group leaves the exam room. Each individual group member is
then examined in the order of students specified on the Studynet. Each group member draws a question
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within the core areas covered by the common module and the theories and methods specified in the com-
mon module syllabus. The student's response to the question must be based on the group assignment pre-
pared.

The group presentation has a duration of 10 minutes. The duration of the individual exam is 20 minutes per
student:

- 10 minutes for the student’s individual response to the question

- 5 minutes for Q&As

- 5 minutes for assessment and marking.

The exam is open to the public. Members of the audience are not allowed to ask questions or participate in
the assessment and marking of the exam.

Prerequisites for taking the exam

It is a prerequisite for participating in the exam that any obligation to participate in the programme accord-
ing to the course description has been met and that the student has been actively involved in and contrib-
uted to preparing the group assignment as well as taken part in the group presentation prior to the individ-
ual exam.

Assessment criteria:
When assessing the student's performance, emphasis is placed on the extent to which the student

- has applied and can argue for scientific theory and method

- demonstrates correlation between theory, method, research and solution

- has prepared an innovative response to the assignment that includes value chain perspectives

- has used sources, and sources relevant to the topic discussed

- has used sources for illustrating and clarifying the topic discussed and has quoted and applied the
sources correctly in the project

- delivers a clear and easy-to-hear presentation

- has prepared a theoretical analysis with a reflection on his/her own learning. The analysis must re-
late to the project and the common module.

- has considered his/her own employability in the fashion and lifestyle industry.

The exam is assessed by two internal examiners according to the 7-point grading scale.

Information available on the Studynet
Timetable and rules and regulations regarding the exam period

Complaints about exams and return of projects
For complaints about exams, see section 3.6.6
Complaints about exams must be filed not later than 14 days after an exam

3.6.3.2 Elective exam

The elective exam is based on a specific assignment within the subject area covered by the elective. The
student should demonstrate understanding of practice and of theory and method central to the elective.
The exam is assessed according to the learning objectives specified in the elective syllabi included in sec-
tion 3.1.

ECTS points: 10

Timing: The exam is conducted on the last day/days of the elective. Please see the overview of course pro-
gramme exams in section 3.6.2.

Basis for exam
The exam is an individual exam, which should document students’ ability to reflect on their acquisition of
knowledge, skills and competences within the core areas of the elective.

62/79



Exam form and planning
The exam form is defined in the individual syllabi in section 3.1 and is based on the competences specified
for the core areas covered by the individual electives.

Prerequisite for participating in the exam

It is a prerequisite for participating in the exam that any obligation to participate in the programme accord-
ing to the course description has been met as specified in the Ministerial Order no. 1521 of 16 December
2013, part 1, section 5. If there are specific requirements for participating in the exam, they will be defined
in the syllabus for the elective in question.

Assessment criteria
The assessment criteria are the learning objectives of the individual elective.
The exam is assessed according to the 7-point grading scale by an internal examiner.

3.6.3.3 Internship exam

The internship exam should document the student’s ability to independently be part of and reflect on a pro-
fessional context. Moreover, it should demonstrate the student's competence in combining theory and
method acquired through the speciality programme with practice.

Objective:
- The student is able to analyse and reflect on practice-based issues related to the internship
- Inhis/her discussion of a specific problem scenario, the student is able to apply and reflect on rele-
vant theories and/or methods studied.

ECTS points: 15

Timing: The internship and preparation of the internship project report, and possibly products, takes place
on the 6 semester. The oral presentation and defence is scheduled at the beginning of the 7" semester.
For more details, see the course programme exam overview in section 3.6.2.

Basis for exam

During the internship, the student works for a company or organisation. In collaboration with the guidance
teacher and the company or organisation, the student prepares an individual action plan specifying the
learning objectives of the internship. Based on the action plan and a dialogue with the company or organi-
sation, the student formulates a problem scenario that must be approved by the guidance teacher and
must be based on the action plan as well as the speciality programme studied.

Students are required to hand in the following material
- Aninternship project report and possibly products.

The project report must include a description of processes as well as a discussion of the research question.
The maximum length of the project report is 80,000 typing units, including spaces, but excluding front
page, contents, list of references and appendices. The report must be prepared in accordance with current
reporting formalities of VIA Design, cf. appendix 12 “Formal requirements for exam papers”.

Exam form and planning
The exam is an oral presentation based on a written project report and possibly products. The written report
must be based on the student’s individual action plan and the learning objectives relating hereto.

The oral presentation has a total duration of 40 minutes:
- 15 minutes for the student’s oral presentation
- 15 minutes for Q&As
- 10 minutes for assessment and marking.

The exam is open to the public. Members of the audience are not allowed to ask questions or participate in
the assessment and marking of the exam.
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Prerequisite for participating in the exam
It is a prerequisite for participating in the exam that the student has completed the internship and handed
in the project report and any products in time

Assessment criteria
The student's performance is evaluated based on an overall assessment of the internship project report,
products, if any, and the oral presentation and defence.

Assessment of the student's performance is based on
- correlation between problem scenario and project structure
- application of relevant theory and method
- application of relevant practice acquired through the internship
- discussion, argumentation and reflection
- layout, communication and presentation skills
- overall impression of the project report.

The exam is assessed according to the 7-point grading scale by an internal and external examiner.

Guidance

A guidance teacher is allocated to the student, who is entitled to 4.5 hours of guidance in the internship
period. This also inludes guidance by e-mail and phone. The student is individually responsible for making
appointments with the guidance teacher. Guidance may take place before and during the internship period.
At the latest, however, the last guidance session must take place on the last day of the internship.

Hand-in
Classroom and time for hand-in of the internship project report will be announced on the Studynet 14 days
before the hand-in date.

Digital hand-in
Written material and photo of products, if any
Patterns (Pattern Design)

Hand-in at VIA Design

Products in the form of clothing, furniture, mock-ups, posters, process binders, catalogues, portfolio and
similar must be handed in at VIA Design.

Products that may be scanned (posters, process binders, catalogues, etc.) can be handed in digitally along
with the written material.

The external examiner receives material in digital form only.
The guidance teacher receives material in digital form as well as the physical products.

Information available on the Studynet
Timetable and rules and regulations regarding the exam period.
The timetable for the oral exam is announced the day after hand-in of the project report.

Complaints about exams and return of projects

For complaints about exams, see section 3.6.6

Complaints about exams must be filed not later than 14 days after an exam. In this period, the project re-
port must be stored at VIA Design. Products, if any, cannot be picked up until 14 days after the oral exam.

Products that have not been picked up three months after the exam will be destroyed.

3.6.3.4 The bachelor exam

The purpose of the bachelor project is for students to demonstrate their ability to independently carry out
project work. In the bachelor project, students are required to use an experimental, empirical and theoretical
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approach to a problem scenario of their own choice and of relevance to their speciality and profession. The
bachelor project may be carried out in collaboration with a public or private company.

Objective:
- The student is able to independently handle complex and development-based issues.
- The student is able to plan and carry out the project based on a problem scenario of relevance to
the speciality.
- The student is able to analyse, discuss, argue for, assess and communicate empirical material, the-
ories and methods within the area covered by the course programme.

Scope of the bachelor project: The exam period is equivalent to 20 ECTS points and has a duration of 60
days, excluding the oral exam.

Timing: The bachelor project is placed on the 7" semester. Please see the course programme exam over-
view in section 3.6.2. for details.

Basis of the bachelor project

The project may be carried out on an individual basis or by a maximum of two students from the same spe-
ciality programme or from two different speciality programmes. The project consists of a written report and
possibly products as well as an oral presentation and defence. The oral presentation is individual.

The problem scenario must be central to the course programme and the profession. It must be formulated
by the student and must be approved by the educational institution. The bachelor project should demon-
strate the student’s ability to reflect individually and critically. This reflection must be documented in a pro-
ject report and possibly products. In their proposed solution to the problem discussed, students must apply
theories and methods central to the profession and speciality.

The student must be able to argue for his/her choice of problem scenario.

The student is required to prepare a report and possibly products. The written report must have a maxi-
mum length of 100,000 typing units, including spaces and excluding front page, abstract, content and ap-
pendices. The maximum length of group projects is 200,000 typing units.

The project report must be prepared in accordance with current reporting formalities of VIA Design and
must include an abstract.

The bachelor project may be carried out in collaboration with a private or public company.

Oral exam

The oral exam is based on the project report and other forms of documentation, such as prototypes, if in-
cluded in the project. The oral presentation has a duration of 25 minutes. In addition to presenting the pro-
ject, the student should unfold, discuss and add relevant perspectives to the problem scenarios discussed.
Following the oral presentation, the student engages in a discussion with the internal and external exam-
iner to explore the academic and professional issues dealt with in more detail. The discussion may focus on
specific parts of the presentation or may aim to place the issues discussed in a professional context. The
discussion is based on both the project report and the oral presentation of the project. The internal exam-
iner leads the discussion.

The oral exam has a duration of 55 minutes:
- 25 minutes for the student’s oral presentation
- 20 minutes for Q&As
- 10 minutes for assessment and marking.

The exam is open to the public. Members of the audience are not allowed to ask questions or participate in
the assessment and marking of the exam.

Assessment criteria
The student’'s performance is evaluated based on an overall assessment of the project, products, if any, and
the oral presentation and defence.
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Assessment of the student’s performance is based on

- correlation between problem scenario and project structure

- argumentation and documentation for the method, analysis and problem solution chosen

- relevance of empirical research, theory and method in relation to the subject areas covered by the
course programme and project result

- independent, critical reflection on the undertaking of the project and the result obtained

- layout, spelling, communication and presentation skills

- appropriate structuring of the project and the oral defence

- ability to answer questions and demonstrate knowledge of the subject areas covered by the course
programme.

The bachelor project is assessed by an internal and an external examiner according to the 7-point grading
scale. The assessment is based on the project report as well as the oral presentation and defence. The stu-
dent will receive one overall mark for the project, which must be passed with a minimum grade of 02.

The exam is assessed according to the 7-point grading scale by an internal and external examiner.

Guidance

A guidance teacher is allocated to the student, who is entitled to 7 hours of guidance in the exam period.
This also inludes guidance by e-mail and phone. The student is individually responsible for making appoint-
ments with the guidance teacher. At the latest, the final guidance session must take place on the last day
of the exam period. The guidance teacher must approve the problem scenario and research question.

Prerequisite for participating in the exam
It is a prerequisite for participating in the exam that the student has passed all other exams of the pro-
gramme, and that the student has obtained 70 ECTS points.

It is also a prerequisite for participating in the exam that the student has handed in the project report and
any products in time.

Hand-in
Classroom and time for hand-in of the bachelor project will be announced on the Studynet.

Digital hand-in
Written material and photo of products, if any
Patterns (Pattern Design)

Hand-in at VIA Design

Products in the form of clothing, furniture, mock-ups, posters, process binders, catalogues, portfolio and
similar must be handed in at VIA Design.

Products that may be scanned (posters, process binders, catalogues, etc.) can be handed in digitally along
with the written material.

The external examiner receives material in digital form only.
The guidance teacher receives material in digital form as well as physical products.

Information available on the Studynet
Timetable and rules and regulations regarding the exam period.
The timetable for the oral exam is announced the day after hand-in of written material.

Complaints about exams and return of projects

For complaints about exams, see section 3.6.6

Complaints about exams must be filed not later than 14 days after an exam. In this period, the project re-
port must be stored at VIA Design. Products, if any, cannot be picked up until 14 days after the oral exam.

Products that have not been picked up three months after the exam will be destroyed.
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3.6.3.5 Diploma

On completion of the Professional Bachelor's Degree Programme in Design & Business, a diploma will be
issued in accordance with the Ministerial Order on Examinations on Professionally Oriented Higher Educa-
tion Programmes.

The assessment of the following exams will appear on the final diploma, cf. overview of course programme
exams in 3.6.2.: Common module exam, elective exam, internship exam and final bachelor exam.

3.6.4 Re-examination

3.6.41 lllness

Students who are exempt from participating in a particular exam due to documented illness or other docu-
mented reason according to the Ministerial Order on Examinations on Professionally Oriented Higher
Education Programmes will be re-examined as soon as possible.

Students are automatically registered for the re-examination.
Under certain conditions, a re-examination can be the next ordinary exam in the same course element. This,
however, does not apply to re-examinations of the bachelor project, which must be conducted within the

same exam period.

Students are informed of the time and place of re-examinations as soon as possible

3.6.42 Failed attempt

Students who do not pass an exam will be registered for re-examination as soon as possible. If re-examina-
tions are planned due to students being exempt, students who have not passed the exam will be registered
for that re-examination.

Students are automatically registered for the re-examination.
Under certain conditions, a re-examination can be the next ordinary exam in the same course element. This,
however, does not apply to re-examinations of the bachelor project, which must be conducted within the

same exam period.

Students are informed of the time and place of re-examinations as soon as possible

3.6.5 Cheating, plagiarism and disruptive behaviour

3.6.51 Cheating

According to section 19 in the Ministerial Order on Examinations on Professionally Oriented Higher Educa-
tion Programmes, cheating is defined as obtaining or providing unlawful aid in answering any test which is
part of an exam.

If cheating is discovered by VIA Design during an exam, the involved student(s) will be ordered to leave the
exam. If the cheating is confirmed, the student(s) involved is/are considered to have used an attempt.

If an exam has been marked before any cheating is confirmed, the mark will be revoked, and the exam is
considered to have been failed, if the cheating is later confirmed.
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Under certain exceptional circumstances, cheating can be overlooked if it has not or will not affect the as-
sessment of the exam.

3.6.5.2 Plagiarism

Plagiarism is defined as passing off the work of others as one’'s own or using one’'s own, previously assessed,
work without stating a reference.

If plagiarism is discovered by VIA Design during an exam, the student will be ordered to leave the exam. If
the plagiarism is confirmed, the student will be considered to have used an attempt.

If an exam has been marked before any plagiarism is confirmed, the mark will be revoked and the exam is
considered to have been failed, if plagiarism is later confirmed.

Under certain exceptional circumstances, plagiarism can be overlooked if it has not or will not affect the as-
sessment of the exam.

Plagiarism is when a student, in a written assignment, attempts to give the impression that the student is
the author of an idea, text, layout or similar when, in fact, the author is someone else. To be exact, plagiarism
is when a written assignment totally or partly appears to have been produced by one or more students
when in fact the assignment

1. comprises identical or almost identical reproduction of formulations or work of other persons with-
out an indication in the form of quotation marks, italics, indention or other clear marking referring to
the source, including page numbers or similar that this is the work of someone else (copy).

2. comprises larger sections with a wording so close to other work or formulations, etc. that by com-
paring the texts, it is clear that the student could not have written this text without the use of such
other work and formulations (paraphrasing, etc).

3. comprises the use of words or ideas formulated by someone else without giving sufficient credit to
these authors (other plagiarism).

4. reuses text and/or central ideas from own previously assessed or published work without observing
the regulations specified in item 1 and 3 above.

3.6.5.3 Disruptive behaviour

If a student exhibits disruptive behaviour during an exam, VIA Design can order the student to leave the
exam. In cases of minor disturbances, a warning is used first.

If a student is ordered to leave an exam due to disruptive behavior, the student is considered to have used
an exam attempt.

3.6.5.4 Aggravating circumstances

If cheating, plagiarism or disruptive behavior takes place in aggravating circumstances, VIA Design can put
a student on probation. With probation follows a warning that any repeat behaviour may result in expulsion
from the programme.

3.6.6 Complaints about exams and appeals

3.6.6.1 Complaints about exams

A student can complain about an exam. The complaint must be submitted in writing and include argu-
ments supporting the merits of the complaint. It must be submitted to VIA Design not later than 2 weeks
after the student has had the chance to learn the results of the exam.
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A complaint about an exam can be any and all of the following:

- Complaint about the basis for the exam (written material, questions etc))
- Complaint about events or actions during the exam (e.g. an examiner's behavior)
- Complaint about the assessment of the exam (the mark, the criteria used for assessment etc))

VIA Design immediately sends any complaints to the examiners who have a deadline of 2 weeks to submit a
statement to the case. The examiners must comment on the specific merits and arguments of the case.
After receiving statements from the examiners, VIA Design will forward these to the student who has 1
week to comment.

VIA Design, as represented by the Head of Programme responsible for the exam, will make a decision on the
case. The decision must be written and include the reasons for the results as well as a deadline for an ap-
peal. A decision on a case concerning a complaint about an exam can have one of the following outcomes:

An offer of a new assessment (re-assessment) (only applicable to written exams)
- An offer of a new exam (re-examination)
- Dismissal

Only when the examiners agree can a complaint about an exam result in dismissal.

VIA Design immediately makes the result of the decision known to the student and the examiners. The stu-
dent has a deadline of 2 weeks to accept an offer of re-assessment or re-examination. Re-assessment and
re-examination must be planned as soon as possible.

Note that both re-assessment and re-examination can result in a lower mark than the original assessment.

New examiners are appointed for both re-assessment and re-examination. The new examiners have access
to all files and documents from the complaints case. The new examiners must include written arguments to
substantiate their assessment.

3.6.6.2 Appeals

A student can appeal a decision on an exam complaint. The appeal will be decided upon by a board of ap-
peals set up by VIA Design. An appeal must be submitted in writing stating the reasons for the appeal and
received by VIA Design not later than 2 weeks after the decision in the original complaints case.

The appeals board is set up as an ad hoc board. The board consists of 2 appointed external examiners, 1
lecturer and 1 student from the same subject area as the Professional Bachelor's Degree Programme in
Design & Business.

The appeals board decides the case based on the material on which VIA Design made the original decision
as well as the appeal. The appeals board decides one of the following:

- To offer a new assessment (re-assessment) (only applicable to written exams)
- To offer a new examination (re-examination)
- To dismiss the case.

The appeals board announces the decision as soon as possible. VIA Design forwards the decision to the
student.

The student has a deadline of 2 weeks to accept an offer of re-assessment or re-examination. Re-assess-
ment and re-examination must be planned as soon as possible.

Note that both re-assessment and re-examination can result in a lower mark than the original assessment.

New examiners are appointed for both re-assessment and re-examination. The new examiners have access
to all files and documents from the complaints case. The new examiners must include written arguments to
substantiate their assessment.

The appeals board's decision is final and cannot be appealed further,

Prior to bringing an appeal, students are recommended to contact the Student Counselling Office/a stu-
dent counseller to clarify any misunderstandings and receive instructions in how to appeal. Appeals must
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be submitted to the Course Administration Office not later than 2 weeks after the assessment is an-
nounced. An appeal must be in writing stating the reasons for the appeal. Appeals are decided by the Head
of Programme responsible for the exam in question.

3.7  Formal requirements for assignments and projects

3.7.1 Formal requirements

The following requirements apply to all written assignments and projects in the Professional Bachelor's De-
gree Programme in Design & Business:

A front page must include the following information
- Name of educational institution
- Name of course programme
- Title and sub-title
- Name(s) of author(s)
- Name(s) of guidance teacher(s)
- Hand-in date
- Type of assignment/subject
- Total number of typing units
- Class name (speciality programme)
- Group number
- Font type and size;

There are no specific font type and font size requirements. However, the font type and font size chosen as
well as the layout must be reader-friendly.

In the Professional Bachelor's Degree Programme in Design & Busienss at VIA Design, a page is equal to
2400 typing units, including spaces.

3.7.2 References

Quotes in written assignments and projects at VIA Design must be in accordance with the Harvard Refer-
encing System:

Quotations should use exactly the same words as are used in the original source, and the number and
scope of quotations should be limited. In-text quotations should be set off with quotation marks at the be-
ginning and end of the quotation. Reference and page number(s) should be listed for all quotations. Brief
quotations should be included in the text whereas long quotations should be indented and written with sin-
gle spacing. Indented quotations do not need quotation marks. A long quotation is more than three lines.
Students are required to comment on quotations in their text.

Correct referencing

When using others’ material, a reference should be made in the text. Students should mainly use primary
sources and should clearly indicate if they quote or interpret someone else’'s work. If use of someone else’s
work is close to the original text, or if only a few pages from a source material are used, a reference to the
page numbers used should be made.

For referencing, students must use the Harvard Referencing System or footnotes, cf. the formal require-
ments for exam papers included in appendix 2 to this curriculum. Written assignments and projects handed
in at VIA Design must include the following information:

- Author(s), year of publication and page number(s).
- References can take the form of footnotes or be included in the main text in brackets.
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Incorrect referencing, including omitted references, will be counted as an error and can become the subject
of investigations into plagiarism.

Guidelines with examples are available on the VIA Studynet under Study Material in the document named
“Formal requirements for exam papers”.

3.8 Talent initiatives

VIA Design offers talent programmes to especially talented current and future students at the Professional
Bachelor's Degree Programme in Design & Business. The talent programmes aim to make it possible for
especially talented students to take advantage of their special skills, talent and motivation. The talent pro-
grammes offered by VIA Design requires an extraordinary effort from the student.

The initiatives offered are:

— Graduation with distinction
— Acknowledgment of extra-curricular activities on the final diploma

3.8.1 Graduation with distinction

Graduation with distinction requires that a student has shown a high level of excellence compared to other
students in the programme. Furthermore, a student must fulfill one or more of the following criteria:

1. The student has achieved gualifications beyond what is expected, based on the learning objectives
in the programme,

2. The student has demonstrated extraordinary or especially innovative skills in developing, organising
or realising initiatives in the programme.

3. The student has been chosen for and has successfully completed a talent course with extra ECTS
points and stricter requirements to the student's competences and performances, cf. section 3.8.2
(below).

Graduation with distinction is awarded based on an assessment of the student’s level, including the bache-
lor project. Both the internal and external examiners at the final exam must agree on submitting a student
before a professional board cf. section 3.8.4, who assesses the student’s level to determine if there are
grounds for distinction.

The Head of Programme responsible for the speciality programme in question submits students for gradu-
ation with distinction before a professional board according to pt. 2 above.

3.8.2 Acknowledgement of extra-curricular activities

Acknowledgment of extra-curricular activities on the final diploma requires that the student has partici-
pated in documented activities related to the Professional Bachelor's Degree Programme in Design & Busi-
ness. These extra-curricular activities must be said to strengthen the quality in the programme as well as
the programme’s relevance to the labour market.

Extra-curricular activities can include participation in national or international conferences, publishing arti-
cles in international journals, participating in relevant competitions and courses which are not a part of the
programme, participating in research and development projects, etc.

Application for acknowledgement of extra-curricular activities must be sent to the Course Administration
Office and addressed to the Head of Programme, who decides on whether or not the activity fulfills the cri-
teria for acknowledgement. It is not possible to apply for acknowledgement of an activity before the activity
has been completed and documented.
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Activities fit for acknowledgement must be completed within the prescribed period of study of the pro-
gramme.

3.8.3 Professional board

On the recommendation of VIA Design, VIA University College’s management appoints a professional board
which offers talent initiatives. The professional board is charged with assessing whether students are enti-
tled to graduate with distinction, cf. section 3.8.1.

The board's work is covered by the rules on disqualification in the Public Administrations Act.

3.9 Instruction and working methods at VIA Design

3.9.1 Principles and pedagogical values of the course programme

The study activity of the course programme is based on the practice of the fashion and lifestyle industry,
with specific focus on fashion and furniture. As part of the programme, students have the opportunity to
reflect on and analyse practice through research, literature search and theoretical/practical analyses. More-
over, students will take part in presentations delivered by lecturers, external lecturers or fellow students,
adding new perspectives on theory and topics of relevance to their studies. Research and development pro-
jects are also part of the course curriculum.

Students equally have the opportunity to train their networking skills in both professional, interdisciplinary
and external contexts with relevant parties.

Students are encouraged to use their entrepreneurial and interdisciplinary skills in the innovation projects
that are part of the course programme as well as in projects initiated by innovation networks and student
incubators in collaboration with external partners. These projects require use of knowledge, idea generation
skills and implementation of new methods for solving theoretical and practical issues.

VIA Design’s values

Value

Definition

Commitment

Commitment to subjects and speciality programme
studied

Responsibility

Loyalty to decisions made

International perspective

Extroversion, culture, global perspective

Creativity/innovation

|dea development, idea generation, entrepreneurship,
acceptance of errors

Room for diversity

Mutual respect, acceptance of diversity, possibility of
experimenting

Immersion

Reflection

Adaptability

Flexibility, social competences, mental, professional/ac-
ademic and practical maneuverability

Learning competence

Analytical approach, reflection, willingness and open-
ness to learn and to learn to cooperate

Individualists/specialists in a holistic
context

Understanding of correlations, understanding of the
companies in the industry, understanding of the indus-
try, understanding of society, understanding of the
global society
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3.10 Instruction and working methods at VIA Design

The Professional Bachelor's Degree Programme in Design & Business at VIA Design uses an investigative
and experimental approach to the working processes applied by the fashion and lifestyle industry. Collabo-
ration with relevant representatives of the fashion and lifestyle industry is a core element of the course pro-
gramme. The course programme has been planned to ensure progression in the complexity of theory and
method through the programme.

Focusing on the creative intersection between design and business, the course programmes include lec-
tures, guidance, self-study, laboratory and workshop exercises as well as project work. Students work indi-
vidually or in groups with a variety of tasks and assignments based on the framework of this curriculum and
related to the fashion and furniture industry and students’ internship. Working in groups as well as individu-
ally, students should develop knowledge of various working methods, theoretical and practical, and gain un-
derstanding of the advantages and disadvantages of applying different approaches to problem-solving,
helping students develop a professional identity with strong judgment skills.

The study form at VIA Design is interdisciplinary as well as speciality and project-based. Students take part
in projects involving various subjects of their own speciality programme as well as projects with students
from other speciality programmes. Using this approach, students develop skills to span a variety of subjects
within their own speciality but also to collaborate with people representing different interests, backgrounds
and skillsets, helping them acquire project development and management skills. Flipped learning and digi-
tal technology are part of the teaching and learning methods applied at the Professional Bachelor's Degree
Programme in Design & Business, which also includes practice-based lectures, cases, company visits and
projects based on challenges presented by fashion and lifestyle companies or organisations.

The internships that are a core element of the course programme help students develop in-depth
knowledge of the fashion and lifestyle industry, giving them the opportunity to add a real-life perspective to
their studies and speciality programme.

During the course programme, students have the opportunity to take active part in various types of study
activities that, in combination, make up a full-time study. The varied working and teaching methods applied
strengthen students’ ability to build knowledge, develop collaboration skills as well as be part of inter-organ-
isational contexts. The study activity model describes the different types of activity included in the course
programme and points out who is responsible for and takes part in the activities. The model is used to bal-
ance expectations of lecturers and students.

The lecturers prepare a project/course plan for each module/course based on the course syllabus and the
curriculum. The course or project plans provide an outline of the module/course and present an overview of
the types of study activities of the individual course or module.

The below study activity model describes the types of activities that are part of the course programme and
shows who is responsible for initiating the activities as well as who the participants are:
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Initiated by lecturer

Preparation for teaching,
internship and exam
initiated by a lecturer
Project and group work
Internship

All types of teaching where
alecturer is present.
Guidance and feedback
Internship guidance
Exams

Quadrant 2

Participation of students
Initiated by lecturer

Quadrant 1

Participation of lecturers
and students
Initiated by lecturer

Participation of lecturer

and students Participation of students

Quadrant 4
Participation of lecturers
and students
Initieated by students

Quadrant 3

Participation of students
Initiated by students

Literature search
preparation for lectures, etc.

internship and exam
LIndependent study activities

Student counselling
The student council
Graduation

Joint lessons (not lectures) J

Initiated by students

Please note

Teaching at VIA Design is based on the assumption that students bring their own PC and acquire subject-
specific software programmes when commencing their studies. It is a prerequisite that students take active
part in their studies and assume responsibility for their own learning needs, cf. section 3.12.

3.11 Guidelines for differentiation in teaching at the Profes-
sional Bachelor's Degree Programme in Design & Business
at VIA Design

In the Professional Bachelor's Degree Programme in Design & Business at VIA Design, teaching is differen-
tiated in the following way:

The course programme applies a variety of teaching methods, cf. section 3.9, that consider the learning
style and motivation of each student and that support completion of the programme.

In common projects and speciality projects, students are offered guidance by a guidance teacher special-
ised in the relevant subject area. Guidance is based on the content of the assignment or project as well as
students’ individual skillset and needs. The guidance aims to support the individual student or group of stu-
dents through structured conversations based on the assignment/project, subject, method and learning
objectives.

3.12 Obligation to participate in the Professional Bachelor's De-
gree Programme in Design & Business at VIA Design

3.12.1 Obligation to participate

According to the Ministerial Order on Academy Profession Programmes and Professional Bachelor's Pro-
grammes, students must participate in the study programme planned by the educational institution.
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VIA Design expects all students to commit themselves fully to their studies and take an active role in
teaching as well as all other programme and study activities. Students must take responsibility for the de-
velopment of their own professional and personal skills by participating in learning activities and teamwaork
with other students.

During internships, compulsory attendance is required. In general, weekly working hours will be 37 hours.
However, in busy periods, the student must expect to work more if this is also expected from the other em-
ployees at the internship company or organisation..

Requirements and criteria for complying with the duty of participation are described under study activity in
section 3122 and 3.12.3.

3.12.2 Study activity

According to the Ministerial Order on Academy Profession Programmes and Professional Bachelor's Pro-
grammes, students are obliged to participate in the planned programme activities of all sub-
jects/courses/modules. The ministerial order defines study activity as participating in schooling, presenta-
tions, group work, common projects as well as hand-in of individual assignments. For details, please see the
syllabi and course plans for the individual courses/modules included in this curriculum. The syllabi describe
the specific study activity requirements that students must comply with to meet the duty of participation
of each course/module. At the start of each course/module, a plan should be available to describe specific
projects, assignments, products and presentations, etc. that must be handed in to comply with the partici-
pation requirements for the module/course. The hand-in date of course assignments, etc. must be speci-
fied as well.

Approval of participation is a prerequisite for being registered for an exam. Students will be informed of
whether the duty of participation has been complied with at the end of the course/module. If the student's
participation in the course/module does not comply with the participation requirement, the student'’s par-
ticipation will not be approved. The student will be informed of whether his/her participation in the
course/module has been approved not later than 14 days of study prior to the first day of the exam period.
If the student’s participation requirement is not met, the student can take part in the exam next time an
exam in the subject area covered by the course/module is conducted, if the student complies with the par-
ticipation requirements at that time.

A student at the Professional Bachelor's Degree Programme in Design & Business is considered active as
long as the duty of participation is complied with.

Failure to comply with the participation requirement may impact on students’ eligibility for the Danish Stu-
dents’ Grants and Loan Scheme (SU).

Study activity required to receive SU
Study activity is defined in this way: In the past twelve calendar months, the student

e must have participated in at least two different exams

e must have passed at least one exam

e must have complied with the duty to participate in the common projects of the course programme

e must have met the requirement for participation in exams with an honest content, including not
handed in material prepared by someone else

e must have participated in activities with compulsory attendance

e must have responded to e-mails received on his/her VIA email account and used the VIA Studynet ac-
tively.

Students may at any time check their own study activity at the Studynet under “‘my VIA”".

In unusual circumstances, VIA Design may exempt a student from the study activity requirements.
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3.12.3 Failure to meet the study activity requirement

Study activity is defined as complying with the participation requirement specified in the syllabi included in
this curriculum and in the course plans for the individual courses/modules of the programme. Unless a well-
based and written agreement to the opposite effect is entered into between the student and the student
counsellor or the Head of Programme, enrolment in the programme is terminated when a student is not
considered active or has not passed at least one exam within a consecutive period of one year.

Failure to comply with the participation requirement will be communicated to the Course Administration
Office/Student Counselling Office and will be recorded in the student’s file. The student should then con-
tact the student counsellor for the purpose of preparing a plan for how the student can meet the participa-
tion requirement.

If the student's participation in study activities is not approved, the student may file a written complaint
with the Head of Programme not later than three days after the student has been informed of the non-ap-
proval. The Head of Programme will then contact the relevant lecturer/coordinator to obtain documenta-
tion for the non-approval. In the event of errors or omissions in the statement of student participation, the
error or omission will be to the advantage of the student so that the student will be considered to have
complied with the participation requirement in so far as the elements to which the errors or omissions re-
late are concerned. The student must be informed of the Head of Programme’s decision not later than five
days after the Head of Programme received the complaint.

If a student can document that failure to meet the participation requirement is caused by illness, an agree-
ment for a specially planned study activity may be devised. An individual plan to ensure compliance with
the participation requirement of the course/module in question will be made based on a study consultation
with the student counsellor.

3.13 Textsin foreign languages

All teaching and instruction in the Professional Bachelor's Degree Programme in Design & Business at VIA
Design are in Danish or English depending on the speciality programme studied.

As part of the programme, students can be required to read and understand texts in English. Reading and

understanding of these texts require level C English. Understanding these texts is a requirement for com-
pleting the Professional Bachelor's Degree Programme in Design & Business.

3.14 Changing academic major and transfers

3.14.1 Changing academic major

It is not possible for students enrolled in the Professional Bachelor's Degree Programme in Design & Busi-
ness to change academic major.

3.14.2 Transfers

Transferring to the Professional Bachelor's Degree Programme in Design & Business at VIA Design, VIA Uni-
versity College from the same programme at another institution requires that the student has passed ex-
ams and completed course elements which are equivalent to the learning objectives, level and scope of the
Professional Bachelor's Degree Programme in Design & Business at VIA Design.

The decision to transfer a student to the Professional Bachelor's Degree Programme in Design & Business
must be based on a professional assessment of the equivalence between the course elements in question.
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Such assessment is based on the Ministerial Order on Admission to Academy Profession and Professional
Bachelor's Programmes.

Transferring to the Professional Bachelor's Degree Programme in Design & Business further requires that
there are available study places.

3.14.3 Applying for change of academic major and transfer

Changing an academic major or transferring to the Professional Bachelor's Degree Programme in Design &
Business is only possible at the commencement of a semester. There are two annual application deadlines:
1 May for semesters starting in August and 1 November for semesters starting in January.

Applications for changing an academic major or transferring to the Professional Bachelor's Degree Pro-
gramme in Design & Business must be sent to the Student/Course Administration Office. The decision to
transfer a student to the programme is made by the Head of Programme relevant and will be announced to
the applicant not later than one month prior to semester start.

An application for a change in academic major must include:

- Documentation for passed subjects and course elements/course elements

- Atranscript of records with a list of exams, marks and ECTS points. The original document must
include a stamp from the course provider/educational institution

- The curriculum applicable to the major that the student wishes to transfer from or a description of
the course programme in terms of content, scope, required readings and ECTS points or a link to
the course programme and information

- Applications from students applying for enrolment based on a foreign diploma/qualifications ob-
tained at a foreign educational institution may be subject to assessment by the Danish Agency for
Labour Market and Recruitment.

An application for a transfer must include:
- Documentation for passed courses and course elements
- Atranscript of records with a list of exams, marks and ECTS points. The original document must
include a stamp from the course provider/educational institution
- Adescription of the course programme in terms of content, scope, required readings and ECTS
points or a link to the course programme and information.

3.15 Leave of absence

Taking a leave of absence means that a student cannot participate in classes, exams or any other activity
as part of the Professional Bachelor's Degree Programme in Design & Business during the leave of absence.
Upon conclusion of the leave of absence, the student resumes his/her studies at the point in the pro-
gramme, from which the leave started.

If it is not possible to start at that point in the programme, the Professional Bachelor's Degree Programme
in Design & Business will, if at all possible, provide course elements until the normal progression can be re-
sumed, such that the student’s programme is not extended beyond the prescribed period of study. Only
when this is not at all possible can the student in question have periods with no study related activities.

Leave of absence can only be granted for periods of complete course elements. This does not apply for ma-
ternity/paternity leave or leave on the basis of adoption and conscription.

A student cannot receive funds from the Student Grants and Loans Scheme (SU) during leave of absence
except in cases of maternity/paternity leave.
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3.15.1 Maternity/paternity leave, adoption and conscription

The Professional Bachelor's Degree Programme in Design & Business cannot reject an application for leave
of absence on the basis of documented maternity/paternity leave, adoption or conscription. The end of a
leave of absence should, as far as possible, be planned to coincide with study start or the start of certain
course elements. This is done to ensure the fewest periods without study related activities as possible as
well as the least amount of time where the student does not have access to the Student Grants and Loans
Scheme (SU).

3.15.2 Application

An application for a leave of absence must be in writing and stating the reasons for the leave of absence.
The Professional Bachelor's Degree Programme in Design & Business can ask that the application is sub-
mitted on a special form, which can be digital.

Leave of absence for any other reason than maternity/paternity leave, adoption or conscription can only be
applied for after the student has passed the first-year exam(s).

Leave of absence cannot take effect retroactively and application must be submitted at least 1 month prior
to the start of the leave.

Students who wish to apply for leave of absence must file a written application with the Course Administra-
tion Office who will consider the application. Students are recommended to apply for guidance/counselling
from a student counsellor prior to submitting an application for leave of absence to help them assess the
implications of a leave of absence as well as the possibilities and documentation requirements.

Applications for leave of absence are considered based on the regulations in the Ministerial Order on Ad-
mission to Academy Profession Programmes and Bachelor Programmes. In general, leave of absence can
only be granted once the student has passed the first-year exam(s). Exemptions from these regulations
may be maternity/paternity leave, adoption or conscription as described in section 40 of the above ministe-
rial order. The course programme must be completed within four years of commencement of studies as
stipulated in the Ministerial Order on Academy Profession and Professional Bachelor's Degree Programmes.

3.16 Parallel programmes

The Professional Bachelor's Degree Programme in Design & Business at VIA Design does not offer any par-
allel programmes under this curriculum.

3.17 Dispensations

The Professional Bachelor's Degree Programme in Design & Business at VIA Design can make dispensa-
tions from any rule in both the common part and in the institution-specific parts of this curriculum..

3.18 Entry into force and transition rules

3.18.1 Entry into force

This curriculum enters into force from the onset of the academic year starting August 2016. Any prior cur-
riculum for the Professional Bachelor's Degree Programme in Design & Business is repealed from this time
forward.
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3.18.2

Transition rules

Students who at the time of entry into force of this curriculum are/were covered by a prior curriculum for
the Professional Bachelor's Degree Programme in Design & Business can complete the programme in ac-
cordance with the rules set forth in that curriculum until the end of the academic year 2016. From that
point on, the programme can only be completed in accordance with the rules in this curriculum.

3.19 Legal basis

This curriculum is based on the following legal documents:

The Academy Profession Programmes and Bachelor Programmes Act (as amended by Ministe-
rial Order no. 1147 of 23 October 2014).

Ministerial Order no. 1047 of 30 June 2016 on Academy Profession Programmes and Bachelor
Programmes

Ministerial Order no. 1143 of 7 December 2009 on Professional Bachelor's Degree Programmes
in Design and Business

Ministerial Order no. 85 of 26 January 2016 on Admission to Academy Profession Programmes
and Bachelor Programmes

Ministerial Order no. 1046 of 30 June 2016 on Examinations on Professionally Oriented Higher
Education Programmes

Ministerial Order no. 114 of 3 February 2015 on Marking Scale and Other Forms of Assessment
on Educations in the Area of Ministry of Education and Science (grading scale).

Ministerial Order no. 597 of 8 March 2015 on Talent Initiatives in Education Programmes under
the Ministry of Higher Education and Science.
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