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1 Foreword

The objective of the Professional Bachelor's Degree Programme in Design and Business is to
qualify students to independently develop innovative and sustainable concepts for the fashion
and lifestyle industry using a theoretical and practice-based approach. The course programme
combines design with business understanding and qualifies students to be part of professional
and interprofessional collaboration.

This curriculum consists of a national part and an institutional part. The national part includes the
rules laid down for the Professional Bachelor's Degree Programme in Design and Business (here-
after referred to as the PBA Degree Programme in Design and Business) in Denmark and is pre-
pared jointly by the institutions offering the PBA Degree Programme in Design and Business. The
national part of the curriculum is therefore common for all these institutions.

The curriculum is prepared according to the guidelines in the Ministerial Order no. 495 of 22. May
2024 on Technical and Commercial Academy Profession Programmes and Professional Bachelor
Programmes.

The PBA Degree Programme in Design and Business, which is a full-time prgramme, is an inde-
pendent graduate programme available for students holding an Academy Profession Degree in
Design, Techonology and Business. The PBA Degree programme is equivalent to 90 ECTS points.
60 ECTS credits is equivalent to the workload of one full-time student for one year.

Graduates of the programme will be awarded the title Bachelor of Design and Business.

The English name of the course programme is Professional Bachelor's Degree Programme in De-
sign and Business.

The course programme is on level six of the Danish Qualifications Framework for Lifelong Learn-
ing.

The acts and ministerial orders governing the course programme are specified in section 4.20, Le-
gal basis.
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2 Programme structure

The PBA Degree Programme in Design and Business comprises five programme elements:

1. Common modules on the 15t and 2™ semester for all students enrolled in the programme.
Common modules consist of national subject elements equivalent to a total of 30 ECTS cred-

its.

2. Speciality courses under the study specialisations specified in the Ministerial Order on Tech-
nical and Commercial Academy Profession Programmes and Professional Bachelor Pro-
grammes equivalent to a total of 25 ECTS credits. Speciality courses consist of national sub-
ject elements equivalent to a total of 10 ECTS credits and local subject elements equivalent

to a total of 15 ECTS credits.

3. Electives consist of local subject elements equivalent to a total of 5 ECTS credits.

4. Internship equivalent to 15 ECTS credits.

5. Final bachelor project equivalent to 15 ECTS credits.

These five programme elements are equivalent to a total of 20 ECTS credits.

21 Programme structure at VIA Design & Business

PBA Degree Programme in Design and Business

The speciality courses under the
study specialisations consist of na-
tional subject elements equivalent
to 10 ECTS credits and local sub-
ject elements equivalent to 5
ECTS credits.

The common modules consist of
national subject elements.

Comimon module exam, part 2

1%t year of study 2n vear of study
1st semester 2™ semester 3 semester
15 ECTS credits 15 ECTS credits 15 ECTS credits
Speciality courses. Common modules. Internship

Internship exam

15 ECTS credits
Common modules

The common modules consist of
national subject elements.

Common module exarn, part

10 ECTS credits
Speciality courses.

The speciality courses under the
study specialisations consist of lo-
cal subject elements.

Speciality exarn

5 ECTS credits

Electives.

The electives consist of local sub-
ject elements.

Elective exam

15 ECTS credits
Bachelor project

Bachelor project
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3 Curriculum - national part

This national part of the curriculum for the PBA Degree Programme in Design and Business has
been released pursuant to section 21 (1) of the Ministerial Order on Technical and Commercial
Academy Profession Programmes and Professional Bachelor Programmes. This curriculum is sup-
plemented by the institutional part of the curriculum, which is provided by the individual institu-
tion offering the programme.

The curriculum has been prepared by the educational network for the Professional Bachelor's De-
gree Programme in Design and Business and approved by the boards of directors of all the insti-
tutions offering the programme - or by their rectors subject to authorisation - and following con-
sultations with the institutions’ education committees and the chairmanship of external co-exam-
iners for the programme.

31 The programme’s goals for learning outcomes:

The PBA Degree Programme in Design and Business combines design with business understand-
ing and business with design understanding for the purpose of training employees so that they
will have the competences to work across disciplines, an understanding of the company’s value
chain and focus on the green transition and the need for responsible solutions of the fashion and
lifestyle industry.

Knowledge
The graduate in Design, Technology and Business will have knowledge about:

e theory, method and responsible practice in the fashion and lifestyle industry.
e how to reflect on theory, method, practice and sustainable measures within the profession.

Skills
The graduate in Design, Technology and Business will have the skills to:
e reflect on the practice of the fashion and lifestyle industry and the application of theories
and methods to a practice-oriented.
e assess theoretical and practical issues within the profession and argue in favour of and se-
lect solutions with a sustainable perspective.
e communicate issues and solutions related to the profession to partners and users.

Competencies
The graduate in Design, Technology and Business will be able to:
¢ handle complex and development-oriented situations in a professional context.

e independently and responsibly develop innovative concepts and products for the fashion
and lifestyle industry on a theoretical and practice-oriented basis with a sustainable per-
spective.

e combine design with business understanding with a circular perspective and inde-
pendently enter into professional cooperation, including collaboration across professions.

e identify their own learning needs and develop knowledge and skills related to the profes-
sion.

311 Learning outcomes for the individual study specialisations

The programme consists of 7 study specialisations: Design, Pattern Design, Business, Marketing,
Concept Design, Communication and Trend, and Entrepreneurship.

3111 Learning outcomes for study specialisation Design

Study specialisation Design also has these learning objectives:
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Knowledge
The graduate will have knowledge about:
e design theory, method and practice within the profession with focus on the subject areas
of design and technology with a sustainable perspective.
e how to reflect on design theory, methods, communication and practice.

Skills
The graduate will have the skills to:
e use design methods and tools that support sustainable design development and commu-
nication, and which are relevant to the profession.
e assess theoretical and practical issues as well as justifying, selecting and communicate
innovative and sustainable design solutions.

Competencies
The graduate will be able to:
e handle complex development-oriented situations in relation to the development of ethi-
cally responsible design solutions.
e participate in disciplinary and interdisciplinary cooperation on the development of designs.

3112 Learning outcomes for study specialisation Pattern Design
Study specialisation Pattern Design also has these learning objectives:

Knowledge
The graduate will have knowledge about:

e design theory, quality assurance, methods and practice within the profession, with a focus
on the subject areas of product development and technology with a sustainable perspec-
tive.

e how to reflect on design theory, method and practice.

Skills
The graduate will have the skills to:
e use pattern design methods and programmes that support sustainable development of
designs.
e assess theoretical and practical issues as well as justify and select innovative and respon-
sible pattern design solutions.

Competencies
The graduate will be able to:
e handle complex development-oriented situations in relation to the development of sus-
tainable pattern design solutions.
e enterinto disciplinary and interdisciplinary collaboration on pattern design development.

3113 Learning outcomes for study specialisation Business
Study specialisation Business also has these learning objectives:

Knowledge
The graduate will have knowledge about:
e business theory, method and practice within the profession with a focus on the subject
areas of commerce and supply chain management with a sustainable perspective.
e an understanding and ability to reflect on business theory, method and practice.
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Skills
The graduate will have the skills to:
e use business methods and tools that support business development, and which are rele-
vant to the profession.
e assess theoretical and practical issues as well as justifying, selecting and communicate
innovative and sustainable business concepts.

Competencies
The graduate will be able to:
e handle complex development-oriented situations in relation to the development of ethi-
cally responsible business solutions.
e enterinto disciplinary and interdisciplinary collaboration on business development.

3114 Learning outcomes for study specialisation Marketing
Study specialisation Marketing also has these learning objectives:

Knowledge
The graduate will have knowledge about:

e marketing and branding theory, communication, method and practice within the profes-
sion with a focus on the subject areas of concept development, management and strategy
with a sustainable perspective.

e how to reflect on marketing and branding theory, methods and practice.

Skills
The graduate will have the skills to:
e use tools that support responsible marketing and brand management which are relevant
to the profession.
e assess theoretical and practical issues as well as justifying, selecting and communicate
innovative and responsible solutions within marketing and branding.

Competencies
The graduate will be able to:
o handle complex problems in the development of ethically responsible solutions within
marketing and branding.
e enterinto disciplinary and interdisciplinary collaboration on marketing and brand manage-
ment with a sustainable perspective.

3115 Learning outcomes for study specialisation Concept Design
Study specialisation Concept Design also has these learning objectives:

Knowledge
The graduate will have knowledge about:

e theory, methods and practice of the profession in relation to concept development and
retail with a focus on the subject areas of concept development and communication with
a sustainable perspective.

e how to reflect on retail theory, method and practice.

Skills
The graduate will have the skills to:

e use methods and tools that support the development of commercial displays and space
solutions that are relevant to the profession.

e assess theoretical and practice-oriented issues as well as justify and select responsible
value-creating solutions.

6/65



Competencies
The graduate will be able to:
e handle complex development-oriented situations in relation to the development of sus-
tainable commercial displays and concepts.
e enterinto disciplinary and interdisciplinary collaboration on concept development of com-
mercial displays and concepts.

3116 Learning outcomes for study specialisation Communication and Trends
Study specialisation Communication and Trends also has these learning objectives:

Knowledge
The graduate will have knowledge about:

e communication theory, method and practice within the profession with a focus on the
subject areas of concept development, innovation and trends with a sustainable perspec-
tive.

e how to reflect on communication theory, method and practice.

Skills
The graduate will have the skills to:
e use communication methods and tools that support the development of sustainable com-
munication solutions which are relevant to the profession.
e assess theoretical and practical issues as well as justify and select innovative and respon-
sible communication solutions.

Competencies
The graduate will be able to:
e handle complex development-oriented situations in relation to the development of com-
munication solutions.
e enterinto disciplinary and interdisciplinary collaboration on the development of ethically
responsible communication solutions.

3117 Learning outcomes for study specialisation Entrepreneurship
Study specialisation Entrepreneurship also has these learning objectives:

Knowledge
The graduate will have knowledge about:

e entrepreneurship and innovation theory, project management, method and practice within
the profession with a focus on the subject areas of innovation, entrepreneurship and tech-
nology with a sustainable perspective.

e how to reflect on innovation theory, method and practice.

Skills
The graduate will have the skills to:
e use entrepreneurship and innovation methods and tools that support the development of
circular entrepreneurial solutions which are relevant to the profession.
e assess theoretical and practical issues as well as justifying and selecting innovative and
sustainable solutions.

Competencies
The graduate will be able to:
e handle complex development-oriented situations in relation to the development of innova-
tive solutions.
e enterinto disciplinary and interdisciplinary collaboration on the development of innovative
and sustainable solutions.
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3.2 National subject elements

321 National subject elements that are common to all students, regardless of choice of
study specialisation

The programme contains three national subject elements that are common to the students re-
gardless of study specialisation.

3211 Design

The subject element Design consists of design methods for product and process development
that add value to the development process, from innovative idea to realisation of a product or
concept. Focus is on sociology, target group, market analysis and sustainable solutions.

Learning objectives for Design
Knowledge
The student will gain knowledge about:
e design theory and method and an ability to reflect on the practice of the profession and its
application of design theory and method with a sustainable perspective.
e culture, including knowledge of cultural and intercultural relationships in relation to market
and user.
e value-adding design processes from idea to finished product and / or concept.

Skills
The student will get the skills to:
e use design technical methods and tools in an innovative process in relation to industry-
relevant issues.
e select and assess practice-oriented and theoretical issues using a sociological focus and
analysis of target group and market.
e justify and select value-creating design solutions based on a sustainable, aesthetic, ethical
and functional aspect.
e realise and communicate practice-oriented and design-related issues to partners and us-
ers.

Competencies
The student will learn to:
e handle complex and development-oriented design processes in order to realise value-add-
ing and responsible products and/or concepts.
e enterinto disciplinary and interdisciplinary collaboration independently and assume re-
sponsibility in the development of sustainable design solutions.
e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to the subject area of design.

Number of ECTS credits
The subject element Design is worth 10 ECTS credits.

3212 Business

The subject element Business consists of sales as well as business understanding and develop-
ment based on innovative and sustainable business models. Emphasis is on surveys and analyses
of users and industries, which will form the basis for the development of concepts. Furthermore,
focus is on communication and argumentation in favour of the value-creating concept.
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Learning objectives for Business
Knowledge
The student will gain knowledge about:
e practice and applied theory and methods in sustainable business understanding and con-
cept development based on a company's supply and value chain as well as its outlets.
e practice, applied theory and methods in the business area as well as an ability to reflect on
the practice of the profession and the industry and the application of theory and methods
in business understanding.

Skills
The student will get the skills to:

e apply the methods and tools of the business area to business understanding and concept
development and include these in the development of innovative, sustainable and value-
creating concepts.

e assess practice-based and theoretical issues in the industry, including analysing users and
their behaviour so as to be able to justify and select relevant circular ethical business and
solution models.

e communicate practice-oriented and disciplinary issues and solutions within the business
area to partners and users.

Competencies
The student will learn to:
e handle complex and development-oriented issues within the profession and industry.
e independently enter into disciplinary and interdisciplinary collaborations and thus gain a
comprehensive understanding of the interrelation of sustainable business elements.
e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to the subject area of Business.

Number of ECTS credits
The subject element Business is worth 10 ECTS credits.

3213 Technology

The subject element Technology consists of idea generation, creative and innovative processes
as well as concept development in relation to the creation of sustainable solutions. Emphasis is
on technology, materials innovation and prototyping that contribute to the green transition and
optimisation of responsible processes of the fashion and lifestyle industry. Research design and
data analysis must ensure validity in the development of solutions.

Learning objectives for Technology
Knowledge
The student will gain knowledge about:
e idea generation, data analysis and concept development as well as of theory and methods
of research design.
e the practice of the profession and industry as well as their application of technology and
materials.
e how to use technology in design and business from a sustainable perspective.

Skills
The student will get the skills to:
e use methods and tools in idea generation and prototyping.
e identify and assess practice-oriented and theoretical issues as well as ensure validity in
the development and selection of sustainable innovative solutions.
e communicate practice-oriented and professional issues and solutions within the subject
area of technology to partners and users.

9/65



Competencies
The student will learn to:
e handle complex and development-oriented issues where technology is related to support-
ing a green transition in business and design.
e Independently enter into and initiate creative and innovative processes in a disciplinary
and interdisciplinary collaboration.
e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to the subject area of technology.

Number of ECTS credits
The subject element Technology is worth 10 ECTS credits.

3.2.2 National subject elements in study specialisation Design
Study specialisation Design contains two national subject elements: Design and Technology.
3221 Design

The subject element Design includes analytical and experimental design processes for the pur-
pose of developing customised identity-creating, competitive, innovative and sustainable design
solutions with a focus on the green transition and responsible material selection and industrial
manufacturing methods.

Learning objectives for Design
Knowledge
The student will gain knowledge about:
e sustainable materials and manufacturing methods.
e an understanding and ability to reflect on relevant theory and methods in relation to the
development of innovative and identity-creating design solutions.

Skills
The student will get the skills to:
e use analytical and experimental methods in design processes.
e assess, select and justify the use of materials and industrial manufacturing methods from
a sustainable perspective.
e communicate identity-creating, innovative, competitive and sustainable design solutions.

Competencies
The student will learn to:
e handle complex analytical and experimental design processes for the purpose of realising
sustainable value-creating design solutions.
e identify their own learning needs and acquire new knowledge, skills and competencies in
relation to the design profession.

Number of ECTS credits
The subject element Design is worth 5 ECTS credits.

3222 Technology

The subject element Technology consists of prototyping and visualisation of innovative custom-
ised design solutions with a well-argued application of technology that supports the green transi-
tion and responsible material selection and industrial solutions.
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Learning objectives for Technology

Knowledge

The student will gain knowledge about:
e technology, materials and industrial production in a sustainable perspective.
e how to reflect on the value chain and user needs.

Skills
The student will get the skills to:
e use technology for the development of innovative design solutions with focus on resource
optimisation.
e assess, select and justify responsible materials and manufacturing methods.
e communicate and visualise solutions based on prototyping to partners and users.

Competencies
The student will learn to:
e handle complex and development-oriented issues within the profession and industry, tak-
ing responsible resource consumption into consideration.
o identify their own learning needs and acquire new knowledge, skills and competencies in
relation to the technological development and the green transition.

Number of ECTS credits
The subject element Technology is worth 5 ECTS credits.

3.2.3 National subject elements in study specialisation Pattern Design

Study specialisation Pattern Design contains two national subject elements: Product Develop-
ment and Technology.

3231 Product Development

The two subject elements provide an analytical, experimental and reflective approach to product
development of clothing for the purpose of developing sustainable design and pattern grading
solutions that support aesthetics, functionality and fit which prolongs the lifetime of the product.

Learning objectives for Product development
Knowledge
The student will gain knowledge about:
e pattern design, pattern grading and manufacturing.
e how to reflect on the practice of the profession in terms of sustainable product develop-
ment and its application of theory and methods.

Skills
The student will get the skills to:

e use technical pattern-design methods and tools for the development of sustainable de-
sign solutions.

e assess theoretical and practical issues as well as justify and select relevant solutions that
support aesthetics, functionality and fit viewed in relation to the company's identity and
with a sustainable perspective.

e apply an analytical and experimental approach to their work with disciplinary issues and
communicate the choice of methods in pattern design, pattern grading and processing.

Competencies
The student will learn to:
o take responsibility for and independently handle pattern design and pattern grading pro-
cesses and come up with development-oriented solutions.
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e independently enter into disciplinary and interdisciplinary collaboration on sustainable
product development

e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to the profession and the green transition of the fashion and lifestyle indus-

try.

Number of ECTS credits
The subject element Product Development is worth 5 ECTS credits.

3232 Technology

The subject element Technology consists of product manufacturing with a well-argued applica-
tion of technology to support sustainable pattern design solutions and manufacturing processes
within complex products. Focus is on 2D and 3D methods for pattern development and the inclu-
sion of production specification and material technology, in particular scope of application and
limitations.

Learning objectives for Technology
Knowledge
The student will gain knowledge about:
e industrial product manufacturing as well as 2D and 3D methods for pattern development.
e anunderstanding and ability to reflect on the use of technology for resource optimisation
in pattern design, production processes and material use.

Skills
The student will get the skills to:
e use analogue and digital methods and tools for pattern design, pattern grading and prod-
uct manufacturing.
e assess theoretical and practical issues in pattern grading, materials and production as well
as justifying and selecting relevant and sustainable solutions.

e communicate product related topics using technology in the product manufacturing pro-
cess.

Competencies
The student will learn to:

e develop and implement complex solutions in responsible production development taking
into account materials, circularity and industrial processing methods.

¢ Independently enter into disciplinary and interdisciplinary cooperation based on the value
chain.

e dentify their own learning needs in technology and product manufacturing.

Number of ECTS credits
The subject element Technology is worth 5 ECTS credits.

3.24 National subject elements in study specialisation Business

Study specialisation Business contains two national subject elements: Commerce and Supply
Chain Management.

3241 Commerce
The subject element Commerce provides an understanding of strategic national and interna-

tional procurement and trading conditions with focus on responsibility in the company's value and
supply chain and strengthening the company's competitiveness.
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Learning objectives for Commerce
Knowledge
The student will gain knowledge about:

e practice and applied theory and methods in commerce with a focus on supply market
conditions, international trading conditions, business strategy and circular business mod-
els.

e practice, applied theory and methods, and how to reflect on the practice of the profession
and its application of theory and methods.

Skills
The student will get the skills to:

e use methods and tools in sourcing, procurement, supplier collaboration and sustainability
at the strategic level.

e assess practice-oriented and theoretical issues, adjust parameter efforts, and justify and
select responsible solutions in a circular economic context for the purpose of strengthen-
ing competitiveness.

e communicate practice-oriented and professional issues and solutions to the company's
internal and external stakeholders.

Competencies
The student will learn to:
e handle complex and development-oriented situations within the subject area of com-
merce using the green transition and responsible solutions as the starting point.
e independently enter into disciplinary and interdisciplinary collaboration across the compa-
ny's supply chain.
e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to the profession.

Number of ECTS credits
The subject element Commerce is worth 5 ECTS credits.

3242 Supply Chain Management

The subject element Supply Chain Management provides an understanding of the strategic man-
agement of a company's supply chain, logistics, technology and finances for the purpose of satis-
fying the company and the surrounding community’'s need for a green transition.

Learning objectives for Supply Chain Management
Knowledge
The student will gain knowledge about:
e practice and applied theory and methods in supply chain management with a focus on lo-
gistics, finances and product adaptation with a sustainable perspective.
e how to reflect on the practice and application of theory and methods.

Skills
The student will get the skills to:
e use methods and tools for the management of the company's supply chain at the strate-
gic level.
e assess practice-oriented and theoretical issues, including relevant technologies and pro-
cesses, as well as justify and select resource-consuming solutions.
e communicate practice-oriented and professional issues and solutions to the company's
internal and external stakeholders.

Competencies
The student will learn to:
e handle complex and development-oriented situations and relate the green transition to
the company's solution models.
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e independently enter into disciplinary and interdisciplinary collaboration.
e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to the profession.

Number of ECTS credits
The subject element Supply Chain Management is worth 5 ECTS credits.

3.25 National subject elements in study specialisation Marketing

Study specialisation Marketing contains two national subject elements: Concept Development
and Management & Strategy.

3251 Concept Development

The subject element Concept Development works analytically, conceptually, creatively, commer-
cially—and communicatively—with the company's brand for the purpose of developing circular
innovative concepts and responsible products.

Learning objectives for Concept Development
Knowledge
The student will gain knowledge about:
e the process of working with the company's brand to develop innovative concepts in a sus-
tainable perspective.
e how to reflect on applied theoretical and practical concept development models.

Skills
The student will get the skills to:
e apply the key methods and tools of the subject area as well as the skills associated with
employment in concept development within the profession.
e assess practice-oriented and theoretical concept development issues as well as justify
and select innovative concepts, taking sustainable business models into consideration.
e communicate brand and concept-related issues to partners, including non-specialists.

Competencies
The student will learn to:
e handle complex and development-oriented issues related to concept development.
e independently enter into disciplinary and interdisciplinary collaboration on brands and
concepts with an ethically responsible mindset.
o identify their own learning needs and structure their own learning in relation to the work
with concept development.

Number of ECTS credits
The subject element Concept Development is worth 5 ECTS credits.

3252 Management & Strategy

The subject element Management & Strategy is based on the company's strategy and works with
strategic and practical business-oriented processes based on a branding and marketing-oriented
approach.

Learning objectives for Management & Strategy
Knowledge
The student will gain knowledge about:
e theory, methods and practice in strategic management and control with a sustainable per-
spective.
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e how to reflect on applied theory and practical strategy and management models.

Skills
The student will get the skills to:
e apply the methods and tools of the subject area and the skills associated with employ-
ment in strategy and management development in the industry.
e assess practice-oriented and theoretical issues based on a strategic framework.
e communicate sustainable and profitable strategic issues and recommendations to busi-
ness partners, including non-specialists.

Competencies
The student will learn to:
¢ handle complex and development-oriented strategic issues.
independently enter into disciplinary and interdisciplinary strategy processes.
e identify their own learning needs and structure their own learning in relation to working
with sustainable strategic development in the company.

Number of ECTS credits
The subject element Management & Strategy is worth 5 ECTS credits.

3.2.6 National subject elements in study specialisation Concept Design

Study specialisation Concept Design contains two national subject elements: Concept Develop-
ment and Communication.

3261 Concept Development

The subject element Concept Development consists of theories of concept development and the
processes that lead to concept solutions in the form of value-creating concepts for commercial
space. Focus is on display techniques as well as illustration and sale of these solutions.

Learning objectives for Concept Development
Knowledge
The student will gain knowledge about:
e concept development and processes that turn commercial concepts into value-adding
concepts for the company and its surrounding environment in a sustainable perspective.
e how to use the theory and methods of the profession to develop and sell value-creating
concepts based on display technigues and research of space and materials as well as criti-
cal reflection on the profession's use of theory and methods.

Skills
The student will get the skills to:

e use the methods and tools of the profession and the subject area to carry out the prac-
tice-oriented development process of the commercial concept based on display tech-
niques.

e assess practice-oriented and theoretical issues related to concept development of com-
mercial spaces and display solutions as well as justifying and selecting responsible solu-
tions for widely based value creation.

e communicate practice-oriented and professional issues and solutions to partners and us-
ers.

Competencies
The student will learn to:
e handle complex development-oriented and practice-oriented concept development situa-
tions of responsible value-adding commercial concepts and displays.
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e independently enter into disciplinary and interdisciplinary collaboration and assume re-
sponsibility within a professional ethics in the work with concept development of value-
creating commercial spaces and displays.

e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to concept development of value-creating commercial spaces and displays.

Number of ECTS credits
The subject element Concept Development is worth 5 ECTS credits.

3262 Communication

The subject element Communication consists of theories on identity-creating design solutions of
sustainable displays based on knowledge of the consumer, the market and the company's DNA
across the retail universe.

Learning objectives for Communication
Knowledge
The student will gain knowledge about:
e consumers’ use and understanding of displays across the retail universe with a sustainable
perspective.
e identity-creating and sustainable visual communication of products based on knowledge
of the consumer, the market and the company's DNA across the retail universe.
Skills
The student will get the skills to:
e use the methods and tools of the subject area for the design of the value generated by
the value-adding displays for users across the retail universe.
e assess practice-oriented issues as well as justify and select responsible models for value-
creating displays based on knowledge of the consumer, the market and the company's
DNA across the retail universe.
e communicate practice-based professional issues and solutions of value-creating displays
across the retail universe to partners and users.

Competencies
The student will learn to:

e handle complex development-oriented and practice-related development situations re-
lated to value-creating displays across the retail universe and based on knowledge of the
consumer, the market and the company's DNA across the retail.

e independently enter into disciplinary and interdisciplinary collaboration and assume re-
sponsibility within a professional ethics in the work with concept development of value-
creating displays across the retail universe.

e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to responsible value-added retail solutions.

Number of ECTS credits
The subject element Communication is worth 5 ECTS credits.

3.2.7 National subject elements in study specialisation Communication and Trends (this
study specialisation is not offered by any institutions)

Study specialisation Communication and Trends contains two national subject elements: Com-
munication and Innovation.

16/65



3271 Communication

The subject element Communication focuses on the development of strategies and the design of
messages, concepts and products with a clear awareness of ethical responsibility in relation to
sender, recipient and choice of media.

Learning objectives for Communication
Knowledge
The student will gain knowledge about:

e theory, methods and practice in communication, strategy and media understanding.

e how to reflect on theories, methods and practice in communication, strategy and media
understanding with a sustainable perspective.

Skills
The student will get the skKills to:
e identify, assess and produce responsible solutions based on research and data processing.

e communicate professional issues and solutions to business partners with special focus on
sender, recipient and choice of media.

e process, communicate and transform knowledge—strategically, in writing, visually and
orally.

[ ]

Competencies
The student will learn to:

e handle relevant development-oriented issues in sustainable design and responsible com-
munication.

e independently enter into disciplinary and interdisciplinary collaboration with a professional
approach to the subject area of communication of designs.

e identify their own learning needs and structure their own learning in interdisciplinary envi-
ronments.

Number of ECTS credits
The subject element Communication is worth 5 ECTS credits.

3272 Innovation

The subject element Innovation emphasises the importance of innovation in problem solving, me-
dia strategies as well as design and communication processes. Focus is on argumentation, critical
thinking and value creation in the development of sustainable solutions.

Learning objectives for Innovation
Knowledge
The student will gain knowledge about:

e theory, methods and practice in design, innovation and media strategy with a sustainable
perspective.
e how to reflect on theories, methods and practice in design, innovation and media strategy.

Skills
The student will get the skills to:
e identify and apply design and innovation methods.

e assess theoretical and practical issues as well as justify and select responsible solutions
and technology in design and innovation.

e communicate professional issues and solutions to relevant partners and user groups.
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Competencies
The student will learn to:
e handle complex and development-oriented issues within design technology and innova-
tion, taking circular economy into consideration.
e independently enter into disciplinary and interdisciplinary collaboration on innovative de-
sign processes.
e identify their own learning needs and structure their own learning in various innovative
learning environments.

Number of ECTS credits
The subject element Innovation is worth 5 ECTS credits.

3.28 National subject elements in study specialisation Entrepreneurship

Study specialisation Entrepreneurship contains two national subject elements: Innovation and
Entrepreneurship.

3281 Innovation

The subject element Innovation qualifies the student to identify and analyse important aspects
and issues in innovation—both internally in the organisation and externally in connection with
project / company establishment and development, and, in addition to this, to produce responsi-
ble value-creating solutions. The subject element Innovation consists of idea generation and de-
velopment, innovation types, tools and processes, circular business models and concept develop-
ment.

Learning objectives for Innovation
Knowledge
The student will gain knowledge about:
e theinfluence of cultural, geographical and economic conditions on companies' opportuni-
ties for innovation with a sustainable perspective.
e anthropology and sociology in relation to innovation processes, including user-driven inno-
vation.
e practice, applied theory and methods, including innovation types and tools and is able to
reflect on their relevance.

Skills
The student will get the skKills to:

e apply the methods and tools of the subject area and identify the characteristics of suc-
cessful innovation environments as well as assess and apply strategic, tactical and opera-
tional and responsible methods.

e assess practice and theoretical issues and include contextual terms for the initiation and
operation of innovation processes.

e communicate specific products, service and / or concept proposals based on relevant
analysis and solution models.

Competencies
The student will learn to:
e handle complex and development-oriented situations, including developing and operating
innovation processes in practice.
o independently handle methodical development of ideas for responsible products, services
and / or concepts, as well as organisational processes.
e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to innovation.
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Number of ECTS credits
The subject element Innovation is worth 5 ECTS credits.

3282 Entrepreneurship

The subject element Entrepreneurship qualifies the student to work methodically with the analy-
sis, assessment and development of responsible business opportunities and models as an entre-
preneur and / or an intrapreneur. The subject element includes tests of concepts and business
models, project and business establishment, go-to-market strategies and sustainable business
development.

Learning objectives for Entrepreneurship
Knowledge
The student will gain knowledge about:
e theinfluence of cultural, geographical and economic conditions on the opportunities for
entrepreneurship and intrapreneurship with a sustainable perspective.
e various business models, methods, tools and framework conditions for project and busi-
ness establishment.
o of the practice of the subject area, applied theory and methods, as well as various ap-
proaches to entrepreneurship and intrapreneurship as well as reflection on the practice
and application of theory and methods.

Skills
The student will get the skills to:

e use the methods and tools of the subject area and identify the characteristics of success-
ful and sustainable start-ups and micro-companies, any barriers, challenges or pitfalls.
Moreover, students should get the skills to draw up a business plan.

e assess practice-oriented and theoretical issues and translate experience, knowledge and
analysis into specific go-to-market strategies as well as identify, select and use net-
works—national and international—in relevant contexts.

e communicate practice-oriented and professional issues across people and cultures.

Competencies
The student will learn to:

e handle the set-up of a sustainable company, uncover internal strengths and weaknesses
and act strategically, tactically and operationally based on an external environment analy-
sis.

e independently enter into professional collaboration and be able to pitch and present the
essential elements of the business plan and / or concept.

e identify their own learning needs and develop their own knowledge, skills and competen-
cies in relation to entrepreneurship.

Number of ECTS credits
The subject element Entrepreneurship is worth 5 ECTS credits.

3.29 Number of exams in the national subject elements

Two exams will be held in the national subject elements as well as one exam in the bachelor pro-
ject. For information about the number of internship exams, reference is made to chapter 3. In-
ternship.

For a comprehensive overview of all exams on the programme, reference is made to the institu-
tional part of the curriculum. Please note that exams in the national subject elements described
in this curriculum can be combined with exams held in subject elements included in the institu-
tional part of the curriculum.
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3.3 Internship

The purpose of the internship is to combine theory and methods with everyday practice in a com-
pany. The internship must qualify the student to analyse, assess, plan and execute projects based
on practical issues.

3.31 Learning objectives for the internship

Knowledge
The student will gain knowledge about:

e the profession and the practice of the subject area and applied theory and method and is
able to reflect on their practical applications at the internship company.

Skills
The student will get the skills to:

e use the methods and tools of one or more subject areas and apply skills associated with
problem solving in the internship company.

e research and identify relevant knowledge related to problem solving in the internship com-

pany.

e assess the theoretical and practice-oriented issues and argue for and select appropriate
solutions.

e assess and communicate practice-oriented problems and solutions to the company and
users.

Competencies
The student will learn to:
e handle complex and development-oriented tasks in relation to specific issues in the in-
ternship company.
e independently enter into disciplinary and interdisciplinary collaboration with an innovative
and professional approach.
e identify their own learning needs and structure their own learning in relation to tasks in the
internship company.

Number of ECTS credits
The internship is worth 15 ECTS credits.

Number of exams
The internship concludes with an exam.

3.3.2 Requirements for the bachelor project

The learning objectives for the bachelor project are identical to the learning objectives for the
programme listed in chapter 1.

The bachelor project must document the student's understanding of and ability to reflect on the
practice of the profession and the application of theories and methods in relation to a practice-
oriented problem. The problem statement, which must be central to the programme in Design,
Technology and Business and the profession, must be prepared by the student, possibly in coop-
eration with a public or private company. The educational institution must approve the problem
statement.

Reference is made to the institution's description of requirements for the Bachelor project.
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Bachelor project exam
The bachelor project completes the last semester of the programme after the student has
passed all previous exams.

Number of ECTS credits
The bachelor project is worth 15 ECTS credits.

Examination form

The exam consists of an oral and a written exam with an external co-examiner. The student is
given an individual overall grade according to the 7-point grading scale for the project and the
oral performance.

3.4 Rules on credit - national curriculum

Passed programme elements are equivalent to similar programme elements taken at other edu-
cational institutions offering this programme. The students are obliged to inform us of any com-
pleted programme elements from another Danish or foreign higher education programme or any
jobs which are likely to provide credit.

The institution approves, in each instance, credit on the basis of completed programme elements
and any jobs which meet the objectives of the subjects, the educational part and the internship
parts. The decision is taken according to an academic assessment.

For prior credit approval of studies in Denmark or abroad, students are required to document
each approved and completed programme element on the completion of these studies.

In connection with the application for prior credit approval, the students must give permission to
the institution to obtain any required information after the completion of their studies.

On approval according to the above, the programme element is deemed to be passed if it was
passed according to the rules of the programme in question.

35 Commencement and transitional scheme

361 Commencement
This national part of the curriculum is valid from 1 August 2025.

The national part of the curriculum applies to students enrolled on the programme after 1 August
2025.

35.2 Transitional scheme
For students already enrolled, the following transitional schemes apply:

Students enrolled before 1 August 2025 will follow the curriculum according to which they have
been admitted until 1 August 2026, when they will be transferred to this curriculum.
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4 Curriculum - institutional part

This curriculum consists of a national part and an institutional part.

The institutional part consists of rules specific to the Professional Bachelor's Degree Programme
in Design and Business at VIA Design & Business, VIA University College (in the following referred

to as VIA Design & Business). These rules have been set by VIA University College.

When changing to or from the PBA Degree Programme in Design and Business, please be aware
that other institutions may apply different rules.

41 Placement of programme elements, internships and exams

The PBA Degree Programme in Design and Business is a full-time higher education. Students
who follow the standard programme structure, including exams, will follow the below progression:

PBA Degree Programme in Design and Business

1%t year of study 2n vear of study
1t semester 2" semester 3 semester
15 ECTS credits 15 ECTS credits 15 ECTS credits
Speciality courses. Common modules. Internship
The speciality courses under the The common modules consist of

study specialisations consist of na- | national subject elements.
tional subject elements equivalent
to 10 ECTS credits and local sub-
ject elements equivalent to 5
ECTS credits.

Comimon module exam, part 2 Internship exam
15 ECTS credits 10 ECTS credits 15 ECTS credits
Common modules Speciality courses. Bachelor project
The common modules consist of The speciality courses under the
national subject elements. study specialisations consist of lo-

cal subject elements.

Speciality exarn

5 ECTS credits

Electives.

The electives consist of local sub-
ject elements.

Common module exarn, part Elective examn Bachelor project

For a detailed description of the content of the individual speciality programmes, please see the
speciality programme overviews as well as the syllabi on MyVIA and in appendix 1,

The PBA Degree Programme in Design and Business can deviate from the above progression in
case of periods of extended illness, maternity/paternity leave or for other valid reasons. In such
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cases, a student will not follow the above progression. Likewise, a student whose progression has
been altered cannot be assured to follow the programme with the same group of students.

42 Speciality programmes offered by VIA Design & Business under the study speciali-
sations laid down in the Ministerial Order on Technical and Commercial Academy
Profession and Professional Bachelor Programmes

The PBA Degree Programme in Design and Business consists of seven study specialisations.
The rules governing these specialisations are laid down in the Ministerial Order on Technical and
Commercial Academy Profession Programmes and Professional Bachelor Programmes. The
seven study specialisations are: Design, Communication & Trend, Pattern Design, Concept De-
sign, Business, Marketing and Entrepreneurship. VIA Design & Business offers the following spe-
ciality programmes under the study specialisations:

Fashion Design

Furniture Design

Visual Communication Design

Pattern Design

Retail Design & Business

Purchasing Management (purchasing)
Branding & Marketing Management
Entrepreneurship & Innovation

VIA Design & Business reserves the right to cancel a speciality programme if the number of stu-
dents applying for the programme is insufficient.

4.3 Local subject elements under the study specialisations laid down in the Ministerial
Order on Technical and Commercial Academy Profession and Professional Bachelor
Programmes

As part of the PBA Degree Programme in Design and Business, students must complete a num-
ber of local subject elements under the study specialisations laid down in the Ministerial Order on
Technical and Commercial Academy Profession and Professional Bachelor Programmes. The
placement of the local subject elements, including speciality courses and electives, are specified
in the overview of programme elements, internship and exams in section 4.1.

431 Local subject elements under the study specialisation Design

Under the study specialisation Design, VIA Design & Business offers the following speciality pro-
grammes: Fashion Design, Furniture Design and Visual Communication Design.

Local subject element: Design
Content

The subject element Design consist of analytical and experimenting design processes for the
purpose of developing identity-creating, competitive, innovative and sustainable design solutions
with focus on the green transition and justified choice of materials and industrial manufacturing
methods.

Learning objectives
Knowledge
Students should:
e have development-based knowledge about sustainable and competitive design solutions,
design traditions and culture.
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e Dbe able to understand and reflect on relevant theory and method for developing contex-
tual design solutions.

Skills
Students should:

e be able to use methods and tools of the subject area to develop contextual design solu-
tions.

e Dbe able to work with design processes using an experimental approach and assess theo-
retical and practical issues as well as choose and argue for design solutions with a sustain-
able perspective.

e Dbe able to communicate design processes and solutions.

Competences
Students should:
e be able to handle complex, analytical and experimenting design processes with a view to
realising value-creating responsible solutions.
e De able to independently be part of disciplinary and interdisciplinary cooperation using a
professional approach.
e be able to identify own learning needs and structure their own learning in different learn-
ing environments.

ECTS credits
The local subject element is equivalent to 10 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Technology
Content

The subject element Technology focuses on prototyping and visualisation of innovative design
solutions targeted at users with a justified use of technology, choice of materials and industrial
solutions that supports the green transition

Learning objectives
Knowledge
Students should:
e have theoretical and practical knowledge about analogue and digital tools for use in the
development process from idea to finished product.
e be able to understand and reflect on the use of materials and industrial manufacturing
methods in a value-creating perspective.

Skills
Students should:
e Dbe able to use technological tools and methods for developing explorative and innovative
design solutions.
e De able to assess, choose and argue for sustainable choice of materials and manufactur-
ing methods.

e Dbe able to communicate and visualise solutions by means of prototyping to business part-
ners, users and non-experts.

Competences
Students should:
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e be able to address complex and development-oriented problems of relevance to the pro-
fession and the industry taking responsible use of resources into consideration.

e Dbe able to independently be part of disciplinary and interdisciplinary cooperation using a
professional approach.

e be able to identify own learning needs and structure their own learning in relation to the
technological development and green transition

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Communication
Content

The subject element Communication focuses on communication of design solutions target at us-
ers or an industry taking the legislation supporting responsible communication of design, techno-
logical and industrial solutions related to the green transition into consideration.

Learning objectives
Knowledge
Students should:
e must have knowledge about theory, method and practice for communicating design solu-
tions.
e Dbe able to understand and reflect on communication theory, method and practice.
e have knowledge about legislation that supports the green transition regarding responsible
communication

Skills
Students should:
e be able to use practice-based communication methods and tools.
e be able to assess and argue for choosing and rejecting the tools and effects of the profes-
sion.
e Dbe able to communicate practice-based issues and solutions to relevant users.

Competences
Students should:
e Dbe able to handle complex, development-oriented, industry-related communication with a
sustainable perspective.
e be able to independently be part of disciplinary and interdisciplinary cooperation using a
professional approach.
e Dbe able to identify own learning needs in relation to communication and structure their
own learning in different learning environments.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.
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43.2 Local subject elements under the study specialisation Pattern Design

Under the study specialisation Pattern Design, VIA Design & Business offers the following speciality
programmes: Pattern Design

Local subject element: Product development
Content

The subject element Product development uses an analytical, experimental and reflective ap-
proach to complex product development within clothing and textile for the purpose of developing
sustainable pattern design and grading solutions that support aesthetics, functionality and fit in
relation to a specific identity. Emphasis is on documentation of product and choice of materials
as well as justifying the selections made.

Learning objectives
Knowledge
Students should:
e have development-based knowledge of pattern design, grading, manufacturing and docu-
mentation of products and materials.
e be able to understand and reflect on the practice of the profession in relation to develop-
ment of complex products and use of theory and method with a sustainable perspective

Skills
Students should:

e be able to use pattern design methods and tools for developing sustainable pattern de-
sign solutions within complex products.

e Dbe able to assess theoretical and practical issues as well as argue for and choose relevant
solutions that support aesthetics, functionality and fit in relation to the company’s identity
with a sustainable perspective.

e De able to use an analytical and experimental approach to disciplinary issues and com-
municate their choice of methods for pattern design, grading, manufacturing and docu-
mentation of products and materials.

Competences
Students should:

e Dbe able to take responsibility for and independently handle pattern design and grading
processes and prepare development-oriented solutions to complex issues related to pat-
tern design, grading, documentation and materials.

e Dbe able to independently participate in disciplinary and interdisciplinary cooperations in
relation to sustainable product development.

e Dbe able to identify own learning needs and structure own knowledge, skills and compe-
tences in relation to the green transition of the fashion and lifestyle industry.

ECTS credits
The local subject element is equivalent to 10 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Technology
Content
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The subject element Technology focuses on product manufacturing at a high level with a justified
use of the latest technology to support sustainable industrial pattern design solutions and pro-
duction processes within complex products. Focus is on 2D and 3D pattern development and op-
timisation of fit as well as use of production specification and material technology, including use
and limits.

Learning objectives
Knowledge
Students should:
e have development-based knowledge about industrial manufacturing of products as well as
2D and 3D methods for pattern development and optimisation of fit.
e Dbe able to understand and reflect on the use of the latest technology for resource optimi-
sation in relation to pattern design, production processes and use materials on a higher
level.

Skills
Students should:
e Dbe able to use analogue and digital tools and methods for pattern design, grading and
manufacturing.
e Dbe able to assess theoretical and practical issues in relation to fit, pattern design, material
and production and argue for and select relevant and sustainable solution models.
e Dbe able to communicate product-related topics using IT based technology in the product
manufacturing process.

Competences:
Students should:

e be able to prepare and implement complex solutions in responsible product development
taking material, circularity and industrial manufacturing methods and fit into considera-
tion.

e Dbe able to independently participate in disciplinary and interdisciplinary cooperation based
on the value chain.

e Dbe able to identify own learning needs in technology and product manufacturing.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Quality assurance:
Content

The subject element Quality assurance focuses on preparing products for production and quality
assurance of complex products. Focus is on a justified selection of systems applied and solutions
in relation to fit, sizes, manufacturing and materials. Production specification and communication
with manufacturers and suppliers should secure the quality of the product and sustainable solu-
tions.

Learning objectives
Knowledge
Students should:
e have knowledge about theory, method and practice for assuring quality of responsible
products.
e Dbe able to understand and reflect on theories, methods and practice with a sustainable
perspective
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Skills
Students should:
e Dbe able to use relevant methods and tools for preparing products for production and qual-
ity assurance of complex products.
e Dbe able to assess theoretical and practical issues and argue for and select relevant solu-
tions.
e be able to communicate disciplinary issues and sustainable solution models for internal
and external partners and users.

Competences
Students should:
e be able to handle quality assurance of complex and development-related products in rela-
tion to the green transition of the fashion and lifestyle industry.
e Dbe able to independently be part of disciplinary and interdisciplinary cooperation using a
professional approach.
e be able to identify own learning needs and structure their own learning in different learn-
ing environments within preparing products for production and quality assurance.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

433 Local subject elements under the study specialisation Concept Design

Under the study specialisation Concept Design, VIA Design & Business offers the following spe-
ciality programmes: Retail Design & Business.

Local subject element: Concept development
Content

The subject element Concept Development consists of concept development theories and fo-
cuses on the processes that lead to conceptual solutions of value-creating and sustainable con-
cepts in relation to the company's choice with specific focus on taste communities as well as il-
lustration and sale of these solutions.

Learning objectives
Knowledge
Students should:

e have development-based knowledge about concepts and concept development in a com-
municative context.

e Dbe able to understand applied concept development theory and method in a communica-
tive context and in relation to the company's strategic choice with specific focus on taste
communities as well as critically reflect on the practice and sustainable development, and
use of theory and method of the profession.

Skills
Students should:
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e Dbe able to use the methods and tools of the professional and subject area for completing
practice-based development processes of a communicative concept in relation to the
company’'s strategic choice with specific focus on taste communities.

e Dbe able to assess practice-based and theoretical issues related to concept development
of communicative concepts as well as argue for relevant solutions taking use of resources
and sustainability into consideration.

e be able to communicate practice-based, disciplinary issues and solutions to partners and
users.

Competences
Students should:

e be able to handle complex, development-based, practice-related concept and communi-
cation situations relating to value-creating, communicative concepts in relation to the
company's strategic choices with specific focus on taste communities.

e be able to independently be part of disciplinary and interdisciplinary cooperation and as-
sume responsibility within a professional ethics in working with value-creating and sustain-
able concept development and communicating communicative concepts in relation to the
company’s strategic choices with specific focus on taste communities.

e Dbe able to identify own learning needs and develop own knowledge, skills and compe-
tences in relation to developing and communicating communicative concepts in relation
to the company's strategic choices with specific focus on taste communities.

ECTS credits
The subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2™ semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Business understanding and sociology
Content

The subject element Business understanding and sociology consists of theories about custom-
ers' cultural framework and the role of digital media in this framework as well as sociological theo-
ries and associated methods for analysing the user experience with a view to value-creation for
company, user and “ecology” (environment) in the concept development.

Learning objectives
Knowledge
Students should:

e have development-based knowledge about consumer culture and taste communicaties,
specifically in connection with digital platforms, based on sociological theories.

e be able to understand practice, applied theory and method as well as be able to critically
reflect on the practice of the profession, the sustainable development and the use of the-
ory and method in relation to consumer culture and taste communities based on sociolog-
ical theories.

Skills
Students should:

e be able to use the methods and tools of the subject area to carry out practice-based anal-
ysis of consumer culture and taste communities - across physical and digital realities and
with focus on platforms - based on sociological theories for the purpose of designing
value-creating and sustainable customer/user experiences in relation to the company’s
strategy and ecology.

e Dbe able to assess practice-based isues and argue for and choose relevant solutions for
value-creating customer/user experiences - across physical and digital realities and with
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focus on platforms - based on knowledge about consumer culture and taste communities
and in relation to the company's strategy and ecology.

e be able to communicate practice-based, disciplinary issues and solutions to value-creat-
ing and sustainable customer experiences to partners and users.

Competences
Students should:

e Dbe able to handle complex, development-oriented, practice-based analysis and develop-
ment situations of value-creating and sustainable customer/user experiences in relation
to the company's strategy and ecology - across physical and digital realities and with fo-
cus on platforms - and based on consumer culture and taste communities.

e be able to independently be part of disciplinary and interdisciplinary cooperation and as-
sume responsibility for a professional ethics in working with the development of value-cre-
ating and sustainable customer/user experiences in relation to the company’s strategy
and ecology - across physical and digital realities and with focus on platforms - and based
on consumer culture and taste communities.

e De able to identify own learning needs and develop own knowledge, skills and compe-
tences in relation to sociological methods, consumer culture and taste communities, digi-
tal platforms and their use for development of value-creating and sustainable cus-
tomer/user experiences in relation to the company's strategy and ecology.

ECTS credits
The subject element is equivalent to 10 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Communication
Content

The subject element Communication consists of theories about processes for identity-creating
design solutions that combine knowledge about taste communities, the company’s strategy, ge-
ography and ecology, and sustainable development

Learning objectives
Knowledge
Students should:

e have development-based knowledge about the design process in practice and about ex-
ploring spatial ideas that transcend dualities, semi-public/public and digital/physical in the
company's encounter with geography and the subsequent ecology.

e have development-based knowledge about identity-creating and sustainable design solu-
tions that combine knowledge about taste communities, the company's strategy, geogra-
phy and ecology.

Skills
Students should:

e De able to use the methods and tools of the subject area for designing value-creating, sus-
tainable, temporary spatial concepts transcending the semi-public/public and connect the
company to its geographic ecology.

e Dbe able to assess practice-based issues and argue and choose relevant solutions for
value-creating, sustainable, temporary spatial concepts transcending the semi-pub-
lic/public and connect the company to its geographic ecology.

e Dbe able to communicate practice-based disciplinary issues and solutions for value-creat-
ing, sustainable, temporary spatial concepts transcending the semi-public/public and con-
nect the company to its geographic ecology.
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Competences
Students should:

e be able to handle complex development-oriented, practice- based development situations
in connection with value-creating, sustainable, temporary spatial concepts transcending
the semi-public/public and connect the company to its geographic ecology.

e Dbe able to independently be part of disciplinary and interdisciplinary cooperations and as-
sume responsibility within a professional ethics in developing value-creating, sustainable,
temporary spatial concepts transcending the semi-public/public and connect the com-
pany to its geographic ecology.

e Dbe able to identify own learning needs and develop own knowledge, skills and compe-
tences in relation to value-creating, sustainable, temporary spatial concepts transcending
the semi-public/public and connect the company to its geographic ecology.

ECTS credits
The subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

434 Local subject elements under the study specialisation Business

Under the study specialisation Business, VIA Design & Business offers the following speciality
programmes: Purchasing Management.

Local subject element: Commerce
Content

The subject element Commerce is about understanding strategic purchasing, supplier, product
and trading conditions, including sustainability in the company’'s value and supply chain with fo-
cus on strengthening the company's competitiveness and supply relations.

Learning objectives
Knowledge
Students should:

e have development-based knowledge about theory, method and practice in commerce with
focus on supply market issues and international trading conditions, business strategies
and circular business models.

e Dbe able to understand and reflect on theories, methods and practice.

Skills
Students should:

e be able to apply methods and tools for managing companies’ supply and purchasing
chains, material specification and sustainability at a strategic level.

e be able to analyse and assess theoretical and practical issues and adapt the parameter
effort and argue for and select relevant sustainable solutions in relation to the three dou-
ble bottom line.

e be able to communicate disciplinary issues and responsible solutions to the company's
internal and external stakeholders.

Competences
Students should:
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e Dbe able to handle complex and development-oriented situations that strengthen the com-
pany's competitive edge, responsibility and supplier and purchasing relations.

e Dbe able to independently participate in disciplinary and interdisciplinary cooperations.

e be able to identify own learning needs and structure their own learning in different learn-
ing environments.

ECTS credits
The local subject element is equivalent to 10 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Supply Chain Management
Content

Through the subject element Supply Chain Management, students will gain understanding of
strategic control and management of the company’'s supply chain, including purchasing, logistics
and product-related considerations for the purpose of covering the needs of the company and
the surrounding society and green transition.

Learning objectives
Knowledge
Students should:

e have development-based knowledge about theory, method and practice in supply chain
management with focus on purchasing, logistics, management and responsible product
optimisation.

e Dbe able to understand and reflect on theories, methods and practice.

Skills
Students should:

e be able to use methods and tools within management and control of the company’'s sup-
ply chain at a strategic level, including the use of purchasing, management, product speci-
fication and considerations about sustainability.

e Dbe able to analyse and assess theoretical and practical issues based on strategic consid-
erations and supply chain methods and argue and choose relevant and responsible solu-
tions.

e be able to communicate disciplinary issues and solutions to the company's internal and
external stakeholders with specific focus on suppliers.

Competences
Students should:

e Dbe able to handle complex and development-oriented situations, including the needs of
the surrounding society, including the green transition, and consider them in relation to
the company.

e Dbe able to independently participate in disciplinary and interdisciplinary cooperations.

e Dbe able to identify own learning needs and structure their own learning in different learn-
ing environments.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

32/65



The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Communication.
Content

The subject element Communication includes methods and technigues to handle negotiations
and intercultural communication with suppliers as well as management and organisational devel-
opment methods and theory.

Learning objectives
Knowledge
Students should:
e have development-based knowledge about theory, method and practice in company inter-
nal and external communication.
e Dbe able to understand and reflect on theories, methods and practice.

Skills
Students should:
e be able to use methods and tools in negotiation technique and management.
e Dbe able to assess different technigues in relation to negotiation strategies, strategic deci-
sion making and change management and argue for their choice.

e Dbe able to communicate disciplinary issues and responsible solutions to suppliers, part-
ners and users.

Competences
Students should:

e with a sustainable perspective be able to handle complex and communication-related
tasks as well as take the needs of the surrounding society into consideration and put them
into perspective in relation to the company.

e independently be part of disciplinary and interdisciplinary cooperation in the company and
with its stakeholders.

e be able to identify own learning needs and structure their own learning in different learn-
ing environments.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

435 Local subject elements under the study specialisation Marketing

Under the study specialisation Marketing, VIA Design & Business offers the following speciality pro-
grammes: Branding & Marketing Management:

Local subject element: Concept development
Content

The subject element uses an analytical, conceptual, creative, commercial and communicative ap-
proach in working with a company’s brand for the purpose of developing innovative, circular con-
cepts and products.
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Learning objectives
Knowledge
Students should:
e have knowledge of the process of working with the company's brand for the purpose of de-
veloping innovative concepts using a sustainable approach.
e be able to understand and reflect on central theoretical and practical concept develop-
ment models.

Skills
Students should:
e be able to use the key methods and tools of the subject area. Moreover, students should
be able to use the skills related to working with concept development in the profession.
e De able to assess theoretical and practical concept development issues using a responsi-
ble approach and argue for and select innovative concepts.
e De able to communicate brand and concept issues to partners, including non-specialists.

Competences
Students should:
e be able to independently be part of disciplinary and interdisciplinary brand and concept
cooperations with an ethically responsible mindset.
e be able to identify own learning needs and structure own learning in relation to concept
development.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Management & Strategy
Content

The subject element Management & Strategy is based on the strategic objective of a company
and uses a holistic approach when working with business-oriented, strategic and practical pro-
cesses based on a branding and marketing-oriented approach.

Learning objectives
Knowledge
Students should:
e have a development-based knowledge about theory, method and practice in strategic
management and control with a sustainable perspective.
e be able to understand and reflect on key theoretical and practical strategic and control
models using a holistic approach.

Skills
Students should:

e be able to use the key methods and tools of the subject area using a holistic approach.
Moreover, students should be able to use the skills related to working with strategy and
management in the profession.

e be able to assess theoretical and practical issues using a strategic and sustainable con-
ceptual framework.
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e Dbe able to communicate strategic issues and recommendations to partners, including
non-specialists.

Competences
Students should:
e Dbe able to handle complex and development-oriented strategic issues using a sustainable
approach.
e Dbe able to independently be part of disciplinary and interdisciplinary strategic processes.
e be able toidentify own learning needs and structure own learning in relation to strategic
development in companies and the green transition of the fashion and lifestyle industry

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Communication
Content

The subject element Communication covers communication of a company's brand and concept
identity with focus on customer needs and network creation in a cross-media context. Emphasis
is on identifying consumer behaviour through qualitative and quantitative analysis.

Learning objectives
Knowledge
Students should:
e have knowledge about theory, method and practice in cross-media communication.
e Dbe able to understand and reflect on central theoretical and practical communication
challenges.

e have knowledge about legislation that supports the green transition regarding responsible
communication.

Skills
Students should:
e Dbe able to use the key communication methods and tools of the subject area. Moreover,
students should be able to use the communication skills related to working in the profes-
sion.

e be able to assess theoretical and practical communication issues using a strategic and
sustainable conceptual framework.

e be able to communicate strategic issues and recommendations to partners, including
non-specialists.

Competences:
Students should:

e be able to handle complex and development-oriented communication issues.

e Dbe able to independently be part of disciplinary and interdisciplinary communication pro-
cesses.

e Dbe able to identify own learning needs and structure own learning in relation to communi-
cation of responsible branding and marketing approaches.

ECTS credits
The local subject element is equivalent to 10 ECTS credits.
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Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

43.6 Local subject elements under the study specialisation Entrepreneurship

Under the study specialisation Entrepreneurship, VIA Design & Business offers the following speci-
ality programmes: Entrepreneurship & Innovation

Local subject element: Innovation
Content

The subject element Innovation qualifies students to identify and analyse significant aspects and
issues related to innovation - internally in the organisation as well as externally in connection with
launching of projects/businesses or business development and developing value-creating solu-
tions as a result.

The subject elements includes idea generation and idea development, types of innovation, inno-
vation tools and processes, circular business models as well as concept development.

Learning objectives
Knowledge
Students should:
e have knowledge about the value and effect of using interprofessional teams and environ-
ments in the innovation process.
e have knowledge about identifying and qualifying possibilities.
e have knowledge about method and theory for transforming qualified possibilities into
value-creating and sustainable solutions.

Skills
Students should:
e Dbe able to be part of professional, interdisciplinary cooperations on innovation.
e Dbe able to design and perform tests of possibilities and solutions using relevant stakehold-
ers.
e Dbe able to design and communicate sustainable and responsible potential solutions to rel-
evant stakeholders.

Competences
Students should:
e Dbe able to identify new product potential, services and/or concepts decoding tendencies,
trends and market development.
e De able to realise value-creating, sustainable products/concepts on the market or in other
relevant contexts.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Entrepreneurship
Content
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The subject element Entrepreneurship qualifies students to work methodically with analysing, as-
sessing and developing responsible business possibilities and models both as an entrepreneur
and/or an intraprenedur.

The subject element includes tests of concepts and business models, launching of projects and
businesses, go-to-market strategies and sustainable business development.

Learning objectives
Knowledge
Students should:
e have knowledge about relevant resources and capacities in relation to starting projects
and companies as well as developing already existing companies.
e have knowledge about basic business disciplines.
e have knowledge about relevant business models and the ethical, social and environmental
aspects of those business models.
¢ have knowledge about entre- and intrapreneurship theories and methods.

Skills
Students should:
e be able to use network contacts in connection with setting up and developing processes,
projects and/or companies.
e can identify market potential based on an assessment of tendencies, trends and market
analysis and translate them into value-creating products, services and/or concepts.
e can propose well-documented solutions to business partners and stakeholdes and imple-
ment them in responsible and sustainable business models.
e can carry out the processes for the purpose of offering concrete solutions to the market

Competences
Students should:
e Dbe able to manage complex and development-oriented situations and processes in con-
nection with the launch of new projects, business areas and/or companies.
e can formulate and develop a business plan for a specific target group or stakeholder.
e canuse intrapreneurial methods and reflect on their relevance for creating, operating and
developing concepts taking sustainable- and transformational principles for the current
industry into consideration

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Creative processes
Content

The subject element Creative processes qualifies students to understand central aspects and is-
sues of creativity. Through the subject element, students should get skills to plan and manage
creative processes on a reflective background in projects and companies of their own initiative as
well as in collaboration with existing organisations.

The subject element includes understanding of the concept of creativity, methods and tech-
niques for use in and facilitation of creative processes.

Learning objectives
Knowledge
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Students should:
e have knowledge about the concept of creativity.
e have knowledge about central creativity methods and techniques.

e have knowledge about entrepreneurship, sustainability and responsibility, and implemen-
tation and evaluation of creative processes.

Skills
Students should:
e Dbe able to develop ideas using a methodical approach and structure idea flow for the pur-
pose of developing products, services and/or concepts.
e facilitate a creativity process.
e Dbe able to use relevant methods and techniques to produce and communicate a sustaina-
ble and commercial output of the creative process(es).

Competences
Students should:
e Dbe able to take active part in creative processes in teams and/or organisations using a
professional approach.
be able to plan, facilitate and evaluate creative processes and innovation processes.
e can reflect on process and output, and responsibly put it into a perspective in relation to
the future result of a process.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

Local subject element: Project management and organisation
Content

The subject element Project management and organisation aims to qualify students to analyse
and with an ethical basis solve company-related problems as well as to plan and manage pro-
cesses and projects. The subject element includes self- and team management, situation analy-
sis, developing and cultivating networks, facilitation and process management.

Learning objectives
Knowledge
Students should:
e have knowledge about organisational theory and behaviour as well as about ethical and
responsible condex.
e have knowledge about project management and network practice and methods.
e have knowledge about reflecting on their own role in the future labour market.

Skills
Students should:
e be able to identify relevant stakeholders in an organisation or externally with a view to
managing and carrying out projects.
e be able to create and develop networks for relevant situations, processes and projects.
e De able to assess, argue for and present relevant processes within team, project and inno-
vation management taking the green transition of the fashion and lifestyle industry into
consideration.

Competences

38/65



Students should:
e Dbe able to carry out methodical management and development of organisational pro-
cesses.
e Dbe able to take part in development processes as a designer, motivator and facilitator.
e be able to assume professional responsibility for a responsible, creative and/or business-
related development process.

ECTS credits
The local subject element is equivalent to 5 ECTS credits.

Exams

The learning objectives for the local subject element are tested at the PBA elective exam or the
PBA speciality exam on the 2" semester. Please see the speciality overviews and related syllabi
on MyVIA and in appendix 1 for more information.

4.4 General regulation on electives offered by the PBA Degree Programme in Design &
Business

As a part of the PBA Degree Programme in Design & Business the student must complete an
elective. The learning objectives of the elective are based on local subject elements. The place-
ment of the elective in the course programme is shown in section 5.1 Placement of programme
elements, internship and exams.

The purpose of the elective is to develop the student’s study and professional competences
through specialisation and by adding new perspectives on areas related both to the overall learn-
ing objectives of the course programme and the goals of competence of the study specialisation.

A varying number of electives are offered within the individual speciality programmes; Fashion
Design, Visual Communication, Pattern Design, Retail Design & Business, Purchasing Manage-
ment, Branding & Marketing Management and Entrepreneurship & Innovation. It applies to all the
electives that they qualify students to summarise theories, working methods and practice-based
problem scenarios.

General comments
- Reguirements for choosing electives are described in more detail in the electives cata-
logue on MyVIA.
- In Danish electives, the language of instruction is Danish, English literature will be used as
well.
- For electives involving a study-trip, participation in a fair or similar, students must pay their
Own expenses.

Comments regarding interdisciplinary electives
- The course programme can set up one or more interdisciplinary electives if they are rele-
vant for other study specialisations than the one they belong under.
- Thelocal learning objectives for an interdisciplinary elective are based on one of the study
specialisations under the course programme.
- The course management permits a student to choose an interdisciplinary elective instead
of an elective with local learning objectives under the student’s own study specialization.

Elective exam

The general exam regulation is described in section 4.8 and the specific exam is described in sec-
tion 4.8.4.4 The PBA elective exam. For a detailed description of the elective exam, please see the
document for the PBA Degree Programme at VIA Design & Business available on MyVIA.
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45 Credit transfer rules - institutional curriculum

Passed programme elements from other educational institutions offering the PBA Degree Pro-
gramme in Design & Business correspond to the equivalent elements in the PBA Degree Pro-
gramme in Design & Business at VIA Design & Business.

The duty of disclosure and the rules for automatic, compulsory credit transfer, including the obli-
gation to inform on completed and/or passed programme elements from other institutions on the
same level, as a minimum (compulsory credit transfer), can be found in the Ministerial Order on
Admission to Academy Profession Programmes and Professional Bachelor Programmes and in
the Ministerial Order on Technical and Commercial Academy Profession Programmes and Profes-
sional Bachelor Programmes. These rules also apply to local subject elements on the PBA Degree
Programme in Design & Business offered by VIA Design & Business.

Credit transfer for local subject elements is awarded based on a professional evaluation of
whether or not the passed elements match the level and contents of one or more elements in the
PBA Degree Programme in Design & Business.

Application for credit transfer, which is not covered by the rules for compulsory credit transfer,
must be submitted to the course administration not later than one month prior to the com-
mencement of the programme element for which credit is applied. The relevant associate dean
will make the decision regarding credit transfer. The student will be given information of whether
or not the application for credit transfer has been approved not later than two weeks prior to the
commencement of the programme element for which credit is applied.

See section 3.4. Rules on credit in the national curriculum for more details.
4.6 Parts of the programme which can be completed abroad

On the 2" semester, students have the option of studying for one semester at a foreign or other
Danish educational institution. Students enrolling in exchange programmes with other educa-
tional institutions must obtain at least 20 ECTS credits.

Students can enrol in exchange programmes with institutions that are part of VIA Design & Busi-
ness’ exchange programme. Please see list of partner universities in appendix 1. The application
to participate in an exchange programme is at the same time considered an application for pre-
liminary approval of credit transfer and is conditional upon the student’s passing programme ele-
ments equivalent to a minimum of 15 ECTS credits.

If the exchange programme will take place at one of VIA Design & Business’ partner universities,
VIA Design & Business will provide the information and application forms required. In such cir-
cumstances, it will equally be possible for students to apply for financial support through the
Erasmus programme or other relevant programmes via VIA Design & Business.

Students choosing an institution outside the framework of VIA Design’ & Business' exchange pro-
gramme are individually responsible for contacting the institution and for providing sufficient doc-
umentation to substantiate the relevance of the programme/subject studied as well as to apply
for credit transfer for the programme. The student is equally responsible for applying for credit
transfer for the programme.

In both cases, relevance to the PBA Degree programme studied as well as the credit transfer op-
tions must be approved by VIA Design & Business based on the study specialisation of the stu-
dent as specified in the Ministerial Order on Technical and Commercial Academy Profession and
Professional Bachelor Programmes.

VIA Design & Business's approval of the credit transfer application is based on an individual, pro-
fessional assessment of the relevance of the programme elements applied for and the study spe-
cialisation (speciality programme).
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The following elements and internship may be completed abroad by application to and agree-
ment with the relevant associate dean at VIA Design & Business:

e Common module equivalent to 15 ECTS credits
e Internship equivalent to 15 ECTS credits

The digital application form for completing programme elements (common modules) abroad is
available at the VIA Design & Business's MyVIA and must be submitted to the international coor-
dinator prior to 15 September.

The application must as a minimum contain:
Resumeé

Transcript of records

Motivational essay in English

Documentation of language proficiency equivalent to at least B2 at the European Lan-
guage Levels (CEFR) through interview and essay

Copy of passport
e Photo
e | etter of recommendation, if available.

For a list of VIA Design & Business partner schools offering AP Degree Programmes in Design,
Technology and Business (AP Degree), see appendix 1.

Special rules

Students taking a semester abroad that starts early considering the common module exam, part
1 on VIA Design & Business, cf. section 4.7.3.1 may in special circumstances be permitted to do
their exam via Skype.

4.7 Internship

39 semester students are required to do an internship in a company or organisation operating
within the speciality areas covered by the course programme. It is a requirement that the intern-
ship company or organisation has an employee with a sufficient level of professional knowledge
who can help strengthen the student's academic and professional development. Prior to com-
mencement of the internship, the internship company or organisation must be approved by the
educational institution.

Prior to commencement of the internship, the internship company must be approved by the edu-
cational institution.

An agreement for an internship of a consecutive period of 9-12 weeks (excluding writing period)
must be made with the internship company.

The student, who receives no remuneration for the internship, may receive an acknowledgement
in appreciation for his or her work in the form of a small payment from the internship company.
The amount must not exceed DKK 3,000 a month and must not be offered as a pre-agreed
amount similar to employment income.

The internship company may ask the student and the educational institution to sign a non-disclo-
sure agreement.

Copyright must be agreed by the student and the internship company when signing the intern-
ship agreement.
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Students doing their internship abroad must prepare their internship report in English if the com-
pany so wishes as it must be accessible to the internship company. Agreement about the writing
language of the internship report must be made when concluding the internship agreement.

Students are required to pay the costs of transportation themselves but are entitled to a discount
on transportation costs to the internship company under the Danish Students’ Grants and Loan
Scheme.

Students may do their internship abroad and may apply for financial support and funding through

the Erasmus programme (this only applies to EU and EEA countries). Students are offered guid-
ance from VIA Design & Business.

4,71 Internship guidelines

The management, coordination and documentation of internship documents takes place at the
internship portal www.ucpraktikportal.dk and MyVIA.

VIA Design & Business is responsible for

It is the responsibility of VIA Design & Business to ensure that the internship requirements speci-
fied are complied with. This is necessary to secure that the student has the possibility of meeting
the objectives of the internship. An internship coordinator responsible for internships at the PBA
Degree Programme in Design and Business is part of the student counselling staff.

Responsibilities of VIA Design & Business:
e approving the internship company
e ensuring that students have access to the internship portal
e supporting and guiding the intern and the internship company during the internship pe-
riod
e answering questions regarding the internship portal
e appointing a guidance teacher for each student

Responsibilities of the intern:

Prior to the internship period, the student must register the internship company and the intern-
ship agreement (an agreement between the internship company, the student and VIA Design &
Business) at the internship portal.

The student is encouraged to prepare an action plan in collaboration with the internship company.
The action plan must specify the student’s areas of work during the internship as well as ensure
that the content of the internship is relevant to the student’s speciality programme so that the
student can prepare the internship report.

The problem scenario is prepared by the student and approved by the guidance teacher. The
problem scenario must be finally approved not later than two weeks prior to hand-in of the intern-
ship report.

It is the intern’s responsibility to familiarise themselves with the current guidelines and rules for
the internship, as described in the VIA Design and Business internship manual available on MyVIA.

The intern is also responsible for:
« finding an internship company. The intern may receive help and guidance from the intern-
ship coordinator to find an internship company
e ensuring ongoing contact with the guidance teacher
e ensuring that all parties approve the internship agreement and for final approval of the in-
ternship agreement by the internship coordinator
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e if sorequired by the internship company, the intern will be covered by the internal rules of
the company

e preparing a problem scenario in collaboration with or in relation to the company

e giving information about the name of a contact person at the internship company so that
the guidance teacher can contact in connection with a visit to the company

e submitting a copy of the written report prepared on the basis of the internship to the in-
ternship company

e completing the internship with an internal exam assessed by the lecturer and an internal
examiner

e checking his or her VIA e-mail account as well as MyVIA on a current basis to stay updated
on information relevant to the course programme studied

Responsibilities of the internship company:

e at the beginning of the internship, the company should inform the intern of company
safety regulations, means of access, IT policy, etc.

e ensuring that the student is part of the day-to-day routines of the company to the extent
possible. These routines cover both projects of a professional and practical nature as well
as meetings, planning and other activities

e« making a contact person available to the intern

e ensuring that the student takes part in the tasks agreed and evaluate the internship in
collaboration with the intern and the VIA Design & Business guidance teacher on a contin-
uous basis

e contributing to the preparation of an action plan that makes it possible for the student to
complying with the learning objectives of the internship as described in the curriculum

o inform VIA Design & Business if the internship cannot be assessed as completed. The in-
ternship company must inform VIA Design & Business prior to the end of the internship.

4,72 Assessment of the student’'s completion of the internship
During internships, compulsory attendance is required. Weekly working hours will be 37 hours.

Approval of the compulsory attendance is a precondition for completion of the internship. It is the
contact person/the internship company who takes attendance. If the contact person/the intern-
ship company assesses that the requirement for compulsory attendance has not been met, the
student, the contact person and VIA Design & Business plans how the non-attendance can be im-
proved. This could be by cancelling study days and/or weekends, by prolonging the internship or
by planning specific qualifying activities. If the non-attendance cannot be improved before the
end of the internship period, the internship cannot be assessed as completed.

A student only has the right to one internship. This means that the student will be disenrolled
from the programme if he or she does not meet with the criteria for assessment of completion of
the internship. If the lack of compliance with the compulsory attendance requirement is the result
of unusual circumstances, the student can apply for exemption and enter into another internship
agreement.

The assessment of whether the internship can be considered completed is based on the follow-
ing criteria:

e That the student shows up at the internship company as agreed and complies with the
compulsory attendance requirement

e That the student performs the tasks agreed in order to comply with the internship learn-
ing objectives

e That the student observes the regulations that apply at the internship company.
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The contact person/the internship company is responsible for informing VIA Design & Business if
the internship period cannot be assessed as completed. VIA Design & Business must be in-
formed before the end of the internship period.

4.7.3 Special permission to work reduced hours during internships

By written application and documentation from their own doctor, it is possible for students with a
documented chronic and successfully treated illness to be granted permission to work reduced
hours. The student should contact its educational institution for guidance in this matter.

4.74 Procedure for resolving disagreements in/and termination of internships

In the event of disagreement, the student and/or the company must contact the VIA Design &
Business internship coordinator. The coordinator will then contact both parties to discuss and re-
solve the matter. Should this result in termination of the internship, it is the responsibility of the
student, in collaboration with the internship coordinator, to find a new internship company where
the internship may be completed. The internship is equivalent to 15 ECTS credits. The student
must apply for exemption to begin a new internship placement, as student only have the right to
one internship.

4,75 Internship in own company and special connection with a company

In exceptional circumstances, a student may work at the internship company as well as do work
outside the company, for example in the form an assignment abroad, research, etc. The working
hours must, however, be equivalent to 37 weekly working hours, and the external work must con-
tribute to meeting the learning objectives of the internship.

Only Entrepreneurship students may apply for internship in their own company/own project not
later than six weeks prior to commencement of the internship period.
e Students must hand in a motivated application (max. 2 A4 pages).
e The content of this application is described in more detail in the application form on
MyVIA.
e The application must include names of at least 1 -2 mentor(s), who have accepted to be
the contact person and mentor during the entire internship. Students must give reasons

for their choice of mentor and include documentation of the agreement made with the
mentor.

VIA alone decides whether to approve the internship, including whether the student is considered
sufficiently motivated and structured to do an internship in this own company.

4.7.6 Registration for the internship exam

Unless the internship company has informed VIA Design & Business that the internship cannot
be assessed as approved, a student is generally registered for the internship exam following com-
pletion of the internship. VIA Design & Business must be informed prior to the end of the intern-
ship period. See section 4.6.2.

48 Exams in the PBA Degree Programme in Design and Business, VIA Design & Busi-
ness

The conduct of exams in the PBA Degree Programme in Design and Business at VIA Design &
Business is governed by the Ministerial Order on Examinations on Professionally Oriented Higher
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Education Programmes and the Ministerial Order on Grading Scale and Other Forms of Assess-
ment.

General exam regulations are described below. A description of how the exam regulations are im-
plemented as well as details about the conduct of exams are provided in the documents specify-
ing each individual exam as well as in the exam information available on MyVIA.

481 General exam regulations

e Examsin the PBA Degree Programme in Design and Business are conducted in Danish or
English, depending on whether the student is enrolled in the Danish or international
course programme with the exception of internships abroad or foreign exchange which are
conducted in English.

e In written and oral exams that are based on a written exam paper prepared by the student,
the student’s spelling and writing skills are part of the assessment of the student’s perfor-
mance.

e Anexam is passed when the student has obtained a minimum grade of 02 on the 7-point
grading scale.

e The student has three attempts to pass the same exam.

e Passed exams cannot be retaken.

e An external examiner will take part in external exams. The external examiner is part of the
national corps of examiners appointed by the Ministry of Higher Education and Science.

e Where the basis for assessment includes several elements, the student will be awarded
one overall mark for his/her performance unless otherwise stated in the exam regulation.

e To be registered for the internship exam, the internship must be assessed as approved
based on the compulsory attendance requirement not later than before the hand-in of the
internship report. Please see section 4.7. for more details.

e Theinternship is assessed as completed if the contact person at the internship company
has not contacted VIA Design & Business to give information that the internship cannot
be assessed as completed not later than at the end of internship period. See section 4.6.5.

e To be registered for the bachelor project, students must have passed the common mod-
ule exam, part 1 and 2, the internship exam, the speciality exam and the elective exam.

Not later than at the beginning of a semester is it possible for the student to see detailed infor-
mation about the exams of the semester on MyVIA, including exam form. This information ap-
pears from the exam regulation for the individual exam. For more details, please see section 4.8.2.

Information on timing of the individual exams appears from the table in 4.8.2. The exact date and
place of an exam will be announced on Itslearning. Students are individually responsible for ob-
taining information about date, time and place of the exam on ItsLearning.

Cheating and plagiarism may lead to rejection of the exam paper or other written work and, ac-
cordingly, the use of an exam attempt, cf. section 4.9.

If other formal requirements are not complied with, cf. section 4.10, this may influence the as-
sessment of the exam.

Aids
Unless otherwise stipulated in the exam regulations for the individual exams, all aids are permit-
ted. See section 4.7.3.

General regulations for online exams in connection with studying abroad

On the 2" semester, students have the option of studying for one semester at a foreign or other
Danish educational institution. In this connection, students may in exceptional circumstances be
permitted to do their exams online. Please see the exam regulations in section 4.5. "Parts of the
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programme which can be completed abroad” as well as the procedure for exams via Skype availa-
ble on the MyVIA.

482 Exams under special conditions

VIA Design & Business offers exams under special conditions for students with a physical or men-
tal illness resulting in an impairment of function to ensure that these students will have the possi-
bility to complete exams on an equal footing with students without such needs.

Exams under special conditions are offered to students individually based on an application. The
course management assesses the merits of each application and decides if and to what extent
exam under special conditions is warranted. Exams under special conditions can only ensure that
students with special needs have the possibility to complete exams on an equal footing with stu-
dents without such needs. The level of exam as well as the objectives and criteria for assessment
of the exam performance cannot be altered by an offer to do an exam under special conditions.

Students only have to inform VIA Design & Business about their physical or mental iliness result-
ing in an impairment of function once. VIA Design & Business will then make sure that subse-
guent exams on the programme are planned taking the special conditions that apply to the stu-
dent into consideration

483 Overview of exam on the PBA Degree Programme in Design and Business, VIA
Design & Business

N ECTS Internal
o Semester Exam credits Form of assessment External/
Common module Individual assessment
1 1% semester exam, part 1 15 7/-point grading scale Internal
Common module Individual assessment
2 2" semester exam, part 2 15 /-point grading scale Internal
Individual assessment
3 2" semester PBA speciality exam 25 7/-point grading scale External
Individual assessment
4 3'Y semester PBA elective exam 5 /-point grading scale Internal
PBA internship Individual assessment
5 3'Y semester exam 15 /-point grading scale Internal
Individual assessment
6 39 semester Bachelor exam 15 7/-point grading scale External
484 Exams

The exams on the PBA Degree Programme in Design and Business at VIA Design & Business are
assessed on the basis of the learning objectives of one or more of the programme elements. The
learning objectives for each individual exam are specified in the syllabi for the individual courses
that the exams are based on.

At the start of each programme element, a student is automatically registered for any exams in
that particular element. By being registered for an exam (including automatic registration), a stu-
dent uses an exam attempt. It is not possible to withdraw from an exam.
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4841 Common module exam, part 1 at VIA Design & Business

The purpose of the common module, part 1 exam is for students to demonstrate achievement of
the learning objectives for the common modules that are part of the Design & Business project
on the 1% semester equivalent to 15 ECTS credits. The learning objectives are specified in the syl-
labi for the common module project Design & Business on the 1% semester.

The exam is based on a group presentation and an individual oral exam. The individual oral exam
must be based on the interdisciplinary group assignment.

At the beginning of the common module, an assignment description is handed out that the group
prepares a response to during the project. The response to the question is presented at an oral
group presentation and forms the basis of questions at the subsequent individual exam.

The group starts by presenting their response to the assignment. This presentation is not subject
to assessment.

Subsequently, students deliver individual oral presentations. The student draws a question that he
or she answers individually based on the group'’s response to the interdisciplinary assignment of
the common module as well as theories and methods used. Students are awarded a grade for the
individual part of the exam.

VIA Design & Business divides students into interdisciplinary groups of min. 4 and max. 7 stu-
dents.

It is not possible to choose an individual exam without participating in the group presentation.

The common module exam, part 1 on the 1% semester carries a weight of 50% of the total grade
for the common module exam, and the common module exam part 2 also carries a weight of 50%
of the total grade for the common module exam. Students must be awarded a minimum grade of
02 for part 1 and 2 of the common module exam to pass the exam.

The common module exam, part 1, is structured as follows:

e 10 minutes for Group presentation

e 10 minutes for the student’s individual response to the question
e b5 minutes for Q&As

e 5 minutes for assessment and grading.

Students are allowed to use digital and analogue tools and presentation materials for the group
presentation but all digital tools must be removed from the exam room after the group presenta-
tion. Analogue material can stay in the room. Students are not allowed to use digital tools for an-
swering question.

The exam is assessed according to the /-point grading scale by an internal examiner.
Timetable and other details of the exam are available on ItsL.earning.

A separate description of the common module exam, part 1 at VIA Design & Business is available
on MyVIA,

4842 Common module exam, part 2 at VIA Design & Business

The purpose of the common module, part 2 exam is for students to demonstrate achievement of
the learning objectives for the common modules “Explore the industry” on the 2" semester equiv-
alent to 15 ECTS credits. The learning objectives are specified in the syllabi for the common mod-
ule “Explore the industry” on the 2" semester.
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The exam consists of an individual exam paper and may include products as well. The exam paper
is prepared based on an assignment description that is based on the student’'s common module
“Explore the industry” on the 2™ semester.

The common module exam, part 2 on the 2" semester carries a weight of 50% of the total grade
for the common module exam. The common module exam, part 1, 1% semester carries a weight of
50% of the total grade for the common module exam. Students must be awarded a minimum
grade of 02 for part 1 and 2 of the common module exam to pass the exam.

The maximum length of the individual exam paper and products, if any, is 24,000 typing units, in-
cluding spaces, but excluding front page, contents, footnotes, list of references and appendices.

The exam is assessed based on the individual's exam paper's and the products’ (if any) overall
compliance with the learning objectives for the common course “Explore the industry” on the 2™
semester as well as the student's spelling and writing skills, cf. section 4.7.1. General exam regula-
tions.

The exam is assessed according to the 7-point grading scale by an internal examiner.
Timetable, hand-in and other details of the exam are available on ItsLearning.

A separate description of the common module exam, part 2 at VIA Design & Business is available
on MyVIA,

4843 PBA speciality exam

The purpose of the PBA speciality exam is for students to demonstrate compliance with the
learning objectives for the 1% and 2" semester subject areas equivalent to 25 ECTS credits. The
learning objectives are specified in the syllabi for the 1t and 2" semester speciality courses.

The exam consists of an individual oral presentation based on a written synopsis. The synopsis is
prepared based on an assignment description that is based on the student's 1% and 3™ semester
speciality courses. The student prepares a synopsis based on the assignment description and
presents the response at an oral exam.

The maximum length of the synopsis is 9,600 typing units, including spaces, but excluding front
page, footnotes and list of references.

It is a prerequisite for participating in the exam that the synopsis has been handed in on time. The
timetable is available on ItsLearning.

The oral exam has a duration of:

e 15 minutes for the student’s oral presentation
e 15 minutes for Q&As

e 10 minutes for grading and feedback.

The exam is assessed based on the synopsis, the student’s response to the synopsis and the oral
presentation and its compliance with the learning objectives for the speciality programme as well
as the student’s spelling and writing skills. See section 4.7.1. General regulations.

The exam is assessed according to the 7-point grading scale by an external examiner.

Timetable, hand-in and other details of the exam are available on ItsLearning.

A separate description of the PBA speciality exam at VIA Design & Business is available on MyVIA.
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4844 PBA elective exam

The purpose of the 2™ semester PBA elective exam is for students to demonstrate achievement
of the learning objectives for the 2" semester elective equivalent to 5 ECTS credits. The learning
objectives are specified in the syllabi for the 2™ semester electives.

The elective exam is an individual oral exam that should present the student's response to an as-
signment within the focus area of the elective and based on the learning objectives of the elec-
tive.

The oral exam has a duration of:

e 10 minutes for the student’s oral presentation
e 10 minutes for Q&As

e b5 minutes for assessment and grading.

The assessment of the exam is based on the student's oral presentation and its compliance with
the learning objectives for the 2™ semester elective.

The exam is assessed according to the 7-point grading scale by an internal examiner.
Timetable and other details of the exam are available on ItslL.earning.

A separate description of the PBA elective exam at VIA Design & Business is available on MyVIA.

4845 PBA internship exam at VIA Design & Business

The purpose of the 3 semester PBA internship exam is for students to demonstrate achieve-
ment of the learning objectives for the 3™ semester internship equivalent to 15 ECTS credits. The
learning objectives are specified in the syllabi for the 3" internship.

The exam consists of an individual report and may include products as well. The student formu-
lates a problem scenario in cooperation with the internship company. The problem scenario must
be finally approved by the guidance teacher not later than two weeks prior to the hand-in of the
internship report.

The maximum length of the written report and products, if any, is 24,000 typing units, including
spaces, but excluding front page, contents, footnotes, list of references and appendices.

Students doing their internship abroad must prepare their internship report in English as it must
be accessible to the internship company or organisation.

The exam is assessed based on its overall compliance with the learning objectives for the 2™ se-
mester internship exam as well as the student's spelling and writing skills, cf. section 4.7.1. General
exam regulations.

The exam is assessed according to the 7-point grading scale by an internal examiner.
Timetable, hand-in and other details of the exam are available on ItsLearning.

A separate description of the PBA internship exam at VIA Design & Business is available on the
MyVIA.

4846 Bachelor project

The bachelor project (15 ECTS credits) should document the student’'s understanding of and abil-
ity to reflect on professional practice. The bachelor project should also document the student's
use of theory and method in relation to a practice-based problem scenario within the speciality
programme studied. The problem scenario must be central to the course programme and the
profession.
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The bachelor project is an individual project that includes a report and an oral exam. The project
may include products as well.

The problem scenario must be central to the course programme and the profession. The problem
scenario is prepared by the student - perhaps in co-operation with a private or public company.
Students should be able to argue for their choice of problem scenario. The student is responsible
for finding a company to cooperate with.

The problem scenario must be finally approved by the guidance teacher not later than two weeks
prior to the hand-in of the bachelor project.

It is a prerequisite for participating in the oral exam that the written report and products, if any,
have been handed in on time. The timetable is available on ItsLearning. The exam cannot take
place until the other exams of the course programme have been passed.

The bachelor project must include an abstract, written in english.

You can write the bachelor project individually or in pairs. If two students wish to write the project
together, this must approved by the guidance teacher before the start of the exam period. In co-
authored projects, both students share responsibility for the content of the project.

Length of the bachelor project:

Individual project:

The maximum length of the bachelor project is 84,000 typing units, including spaces, but exclud-
ing front page, contents, footnotes, list of references and appendices. If the project includes prod-
ucts, the written part must not exceed 60,000 typing units, including spaces, but excluding front
page, contents, footnotes, list of references and appendices.

The relationship between the written report and products must always be clarified with the guid-

ance teacher prior to submission.

Two students working together:

The maximum length of the bachelor project is 120,000 typing units, including spaces, but ex-
cluding front page, contents, footnotes, list of references and appendices. If the project includes
products, the written part must not exceed 86,000 typing units, including spaces, but excluding
front page, contents, footnotes, list of references and appendices.

The relationship between the written report and products must always be clarified with the guid-

ance teacher prior to submission.

The individual oral exam has a duration of:

e 25 minutes for the student’s presentation.
e 20 minutes for Q&As

e 10 minutes for assessment and grading.

The assessment of the bachelor project is based on the project as well as the student’s oral
presentation and its compliance with the learning objectives of the course programme. The stu-
dent’s spelling and formulation skills are part of the assessment, cf. section 4.7.1 General exam
regulations.

The exam is assessed according to the 7-point grading scale by an external examiner.

Timetable, hand-in and other details of the exam are available on ItsLearning.

A separate description of the bachelor project at VIA Design & Business is available on MyVIA.
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485 Re-examination and illness at the PBA Degree Programme in Design and Business,
VIA Design & Business

4851 Make-up exams

Students who are exempt from participating in a particular exam due to documented illness or
other documented reason according to the Ministerial Order on Examinations on Professionally
Oriented Higher Education Programmes will be re-examined as soon as possible.

In case a student becomes ill during an exam, the course administration must be contacted. In
case of illness occurring right before an exam, the student must - without undue delay - hand in
medical documentation to the course administration to give reason for the absence. In case a
student becomes ill during a written exam, the following applies:

e |f the student chooses to hand in his/her exam paper, this exam paper will be assessed on
an equal footing with other students.

e In case the student fails to hand in his/her exam paper, the student must hand in medical
documentation to the course administration without undue delay after the end of the
exam.

If illness is not documented in accordance with the above regulations, the student has used one
examination attempt.
All expenses related to obtaining medical documentation must be paid by the student.

In exceptional cases, a re-exam can be planned in connection with the next ordinary exam in the
same programme element. This, however, does not apply to re-exams of the bachelor project,
which must always be conducted within the same exam period.

Students are automatically registered for the re-exam.

Students are informed of the time and place of the re-exam as soon as possible after the ordinary
exam.

4852 Re-exams

Students who do not pass an exam will be registered for re-exam as soon as possible. Re-exams
held as a result of documented illness are considered the second exam attempt for students who
have not passed the ordinary exam.

Students are automatically registered for the re-exam.

In exceptional circumstances, a re-exam can be planned in connection with the next ordinary
exam in the same programme element. This, however, does not apply to re-exams in the bachelor
project, which must always be conducted in the same exam period.

Students are informed of the time and place of the re-exam as soon as possible after the ordinary
exam.

4853 Re-exams/make-up exams
Students are automatically registered for the next re-exam/make-up exam if the student:
e was prevented from completing an exam due to documented illness or other unpredicted
reason (and has not used one exam attempt)
e has not obtained a minimum mark of 02 in connection with a completed exam (has used
one exam attempt)
e has handed in an exam product incorrectly or not in time or if the product is insufficient
(has used an exam attempt)
e has been late for a written or oral exam without reasonable reason (has used an exam at-
tempt)
e has been expelled from an exam due to plagiarism, cheating or disruptive behavior (has
used an exam attempt).
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Students will be given information about time and place of the re-exam by the course administra-
tion. As a rule, no guidance is offered to students in connection with make-up exam/re-exam un-
less other information is provided by the course administration in connection with the individual
make-up exam/re-exam.

Exam attempts

For each programme element, the student has three exam attempts and, accordingly, the right to
two re-exams. In exceptional circumstances, students enrolled in the PBA Degree Programme in
Design and Business may be permitted to do more re-exams. Lack of academic ability is not con-
sidered an unusual circumstance. A motivated application for a third exam attempt must be sub-
mitted to the course administration not later than two weeks after the student receives a consul-
tation letter about termination of enrolment in the course programme as a result of having used
the third exam attempt. The decision of whether to allow a third re-exam attempt is made by the
relevant associate dean.

4854 Re-exam - Common module, part 1 at VIA Design & Business

The purpose of the common module, part 1, re-exam is for students to demonstrate achievement
of the learning objectives for the commmon modules that are part of the Design & Business project
on the 1% semester equivalent to 15 ECTS credits. The learning objectives are specified in the syl-
labi for the common module project Design & Business on the 1% semester.

The exam is based on an individual oral exam. The student starts by presenting his or her re-
sponse to the assignment that is part of the common module project “Design & Business”. Stu-
dents are not awarded a grade for this presentation.

After the presentation, the student draws a question that he or she answers individually based on
the group's response to the interdisciplinary assignment of the common module as well as theo-
ries and methods used. The student is awarded a grade for his or her answer to the question.

The common module exam, part 1, on the 1 semester carries a weight of 50% of the total grade
for the common module exam. The common module exam, part 2, 2" semester carries a weight
of 50% of the total grade for the common module exam. Students must be awarded a minimum
grade of 02 for part 1 and 2 of the common module exam to pass the exam.

The common module part 1, re-exam - has a duration of 30 minutes:
e 10 minutes for presentation of the response to the project assignment

e 10 minutes for the student’s individual response to the question
e 5 minutes for Q&As
e b5 minutes for assessment and grading.

Students are allowed to use digital and analogue tools and presentation materials for the first 10
minutes of the presentation of the response to the project assignment. Students are not allowed
to use digital tools for answering questions. Students are not allowed to bring notes or other digi-
tal tools for answering questions.

The assessment of the exam is based on the student’s individual oral presentation and the learn-
ing objectives for the common module project Design & Business on the 1% semester.

The exam is assessed according to the /-point grading scale by an internal examiner.
Timetable and other details of the exam will be sent to students at their VIA mail.

A separate description of the common module, part 1, re-exam at VIA Design & Business is availa-
ble on MyVIA
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4855 Re-exam - Common module, part 2 at VIA Design & Business

The purpose of the common module exam, part 2, re-exam is for students to demonstrate
achievement of the learning objectives for the common module “Explore the industry” on the 2™
semester equivalent to 15 ECTS credits. The learning objectives are specified in the syllabi for the
common module “Explore the industry” on the 2"¢ semester.

In the common module part 2, re-exam, the student should improve those parts of his/her ordi-
nary exam paper that have resulted in the non-pass grade. The written improvement is prepared
on the basis of an assignment description that is based on the student's common module “Ex-
plore the industry” on the 2" semester.

The common module exam, part 2, on the 2" semester carries a weight of 50% of the total grade
for the common module exam. The common module exam, part 1, 1% semester carries a weight of
50% of the total grade for the common module exam. Students must be awarded a minimum
grade of 02 for part 1 and 2 of the common module exam to pass the exam.

The maximum length of the individual exam paper and products, if any, is 24,000 typing units, in-
cluding spaces, but excluding front page, contents, footnotes, list of references and appendices.

The exam is assessed based on its overall compliance with the learning objectives for the 2™ se-
mester common module “Explore the industry” as well as the student's spelling and writing skills,
cf. section 4.7.1. General exam regulations.

The exam is assessed according to the 7-point grading scale by an internal examiner.
Timetable, hand-in and other details of the exam will be sent to students at their VIA mail.
A separate description of the common module, part 2, re-exam at VIA Design & Business is availa-

ble on MyVIA.

4856 Re-exam - PBA speciality exam

The purpose of the PBA speciality re-exam is for students to demonstrate compliance with the
learning objectives for the 1% and 2" semester subject areas equivalent to 25 ECTS credits. The
learning objectives are specified in the syllabi for the 1t and 2" semester speciality courses.

The re-exam consists of an individual response to an exam assignment based on the 1stand 3
semester speciality courses. The student’'s response consists of a paper and may include digital
products.

The maximum length of the exam paper is 24,000 typing units, including spaces, but excluding
front page, contents, footnotes, list of references and appendices.

The exam is assessed based on its overall compliance with the learning objectives for the 1% and
2" semester subject areas as well as the student's spelling and writing skills, cf. section 4.7.1.
General exam regulations.

The exam is assessed according to the 7-point grading scale by an external examiner.

Timetable, hand-in and other details of the exam will be sent to students at their VIA mail.

A separate description of the PBA speciality re-exam at VIA Design & Business is available on
MyVIA.
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4857 Re-exam - PBA elective exam

The purpose of the 2™ semester PBA elective re-exam is for students to demonstrate achieve-
ment of the learning objectives for the 2"¢ semester elective equivalent to 5 ECTS credits. The
learning objectives are specified in the syllabi for the 2™ semester electives

The basis for the elective re-exam is an individual written paper or portfolio (it may include prod-
ucts as well) and should present the student’s response to an assignment within the focus area of
the elective and based on the learning objectives of the elective.

The maximum length of the exam paper or portfolio and products, if any, is 16,800 typing units,
including spaces, but excluding front page, contents, footnotes, list of references and appendices.

The exam is assessed according to the /-point grading scale by an internal examiner.
Timetable, hand-in and other details of the exam will be sent to students at their VIA mail.

A separate description of the PBA elective re-exam at VIA Design & Business is available on
MyVIA.

4858 Re-exam - PBA internship exam

The purpose of the 3 semester PBA internship re-exam is for students to demonstrate achieve-
ment of the learning objectives for the 3™ semester internship equivalent to 15 ECTS credits. The
learning objectives are specified in the syllabi for the 3" semester internship.

In the re-exam, the student should improve those elements in the ordinary exam that have re-
sulted in a no pass grade.

The problem scenario must be approved by the guidance teacher.

The maximum length of the written report and products, if any, is 24,000 typing units, including
spaces, but excluding front page, contents, footnotes, list of references and appendices. The rela-
tionship between the written report and products must always be clarified with the guidance
teacher prior to submission.

Students doing their internship abroad must prepare their internship report in English if the com-
pany or organisation so wish. Agreement about the writing language of the internship report must
be made when concluding the internship agreement.

The exam is assessed based on the overall impression of the student's response and its compli-
ance with the learning objectives for the 3@ semester internship. The student'’s spelling and writ-
ing skills are part of the assessment, cf. section 4.7.1. General exam regulations.

The exam is assessed according to the 7-point grading scale by an internal examiner.
Timetable, hand-in and other details of the exam will be sent to students at their VIA mail.
A separate description of the PBA internship re-exam at VIA Design & Business is available on

MyVIA.

4859 Re-exam - Bachelor project

The bachelor project (15 ECTS credits), re-exam, should document the student’s understanding
of and ability to reflect on professional practice. The bachelor project should also document the
student's use of theory and method in relation to a practice-based problem scenario within the
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speciality programme studied. The problem scenario must be central to the course programme
and the profession.

The bachelor project is an individual project that includes a report and an oral exam. The project
may include products as well. The oral exam is based on the material handed in.

The problem scenario must be central to the course programme and the profession. The formula-
tion of the problem scenario is prepared by the student; perhaps in co-operation with a private or
public company. Students should be able to argue for their choice of problem scenario. The stu-
dent is responsible for finding a company to cooperate with.

The problem scenario must be finally approved by the guidance teacher not later than two weeks
prior to the hand-in of the bachelor project.

It is a prerequisite for participating in the oral exam that the written report and products, if any,
have been handed in on time. Please see the timetable on MyVIA.

The maximum length of the bachelor project is 84,000 typing units, including spaces, but exclud-
ing front page, contents, footnotes, list of references and appendices. If the project includes prod-
ucts, the written part must not exceed 60,000 typing units, including spaces, but excluding front
page, contents, footnotes, list of references and appendices.

The relationship between the written report and products must always be clarified with the guid-

ance teacher prior to submission.

Two students working together:

The maximum length of the bachelor project is 120,000 typing units, including spaces, but ex-
cluding front page, contents, footnotes, list of references and appendices. If the project includes
products, the written part must not exceed 86,000 typing units, including spaces, but excluding
front page, contents, footnotes, list of references and appendices.

The relationship between the written report and products must always be clarified with the guid-

ance teacher prior to submission.

The individual oral exam has a duration of:

e 25 minutes for the student’s presentation.
e 20 minutes for Q&As

e 10 minutes for assessment and grading.

The assessment of the bachelor project is based on the project as well as the student’s oral
presentation and its compliance with the learning objectives of the course programme. The stu-
dent's spelling and writing skills are part of the assessment, cf. section 4.7.1 General exam regula-
tions.

The exam is assessed according to the 7-point grading scale by an external examiner.

Timetable, hand-in and other details of the exam will be sent to students at their VIA mail.

A separate description of the bachelor project at VIA Design & Business is available on MyVIA.

49 Cheating, plagiarism and disruptive behavior

491 Cheating

According to the Ministerial Order on Examinations on Professionally Oriented Higher Education
Programmes, cheating is defined as “unlawful aid”. In practice, this means that cheating is defined
as when a student obtains or provides unlawful aid in answering any exam or uses non-permitted
aids.
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If cheating is discovered by VIA Design & Business during an exam, the involved student(s) will be
ordered to leave the exam. If cheating is confirmed, the student will be considered to have used
an exam attempt.

If an exam has been graded before any cheating is confirmed, the grade will be revoked, and the
exam is considered to have been failed if the cheating is later confirmed.

In exceptional circumstances, cheating can be overlooked by VIA Design & Business if it has not
or will not affect the assessment of the exam.

Use of artificial intelligence (Al) to generate text, illustration, picture, film, products and/or design,
listed as the student’s own creation is considered cheating.

Ude of artificial intelligence (Al) must be completely transparent. This means that it must be
clearly marked with a reference for each individual text, illustration, picture, film, products and/or
design that is part of the required process documentation and/or of the paper or other written
work just as the output from any use of artificial intelligence must be documented fact checked
when possible.

49.2 Plagiarism

Plagiarism is defined as passing off the work of others as one’'s own or using one’'s own, previously
assessed work without stating a reference.

If plagiarism is discovered by VIA Design & Business during an exam, the involved student(s) will
be ordered to leave the exam. If plagiarism is confirmed, the student will be considered to have
used an exam attempt.

If an exam has been graded before any plagiarism is confirmed, the grade will be revoked, and the
exam is considered to have been failed, if plagiarism is later confirmed.

In exceptional circumstances, plagiarism may be overlooked by VIA Design & Business if it has not
or will not affect the assessment of the exam.

Plagiarism is when a student, in a paper or other written work, attempts to give the impression
that the student is the author of an idea, text, layout or similar when, in fact, the author is some-
one else. To be exact, plagiarism is when a paper or other written work totally or partly appears to
have been produced by one or more students when in fact the paper or written work.

1. comprises identical or almost identical reproduction of formulations or work of other per-
sons without an indication in the form of quotation marks, italics, indention or other clear
marking referring to the source, including page numbers or similar that this is the work of
someone else (copy),

2. comprises larger sections with a wording so close to other work or formulations, etc. that
by comparing the texts, it is clear that the student could not have written this text without
the use of such other work and formulations (paraphrasing, etc),

3. comprises the use of words or ideas formulated by someone else without giving sufficient
credit to these authors (other plagiarism)

4. reuses text and/or central ideas from owrn previously assessed or published work without
observing the regulations specified in item 1, 2 and 3 above.

4921 Disruptive behaviour
If a student exhibits disruptive behaviour during an exam, VIA Design & Business can order the
student to leave the exam. In cases of minor disturbances, a warning is used first.
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If a student is ordered to leave an exam due to disruptive behavior, the student is considered to
have used an exam attempt.

4022 Aggravating circumstances

If cheating, plagiarism or disruptive behaviour takes place in aggravating circumstances, VIA De-
sign & Business can put a student on probation. With probation follows a warning that any repeat
behavior may result in expulsion and termination of enrolment in the course programme at VIA
Design & Business.

493 Complaints about exams and appeals

4931 Complaints about exams

A student enrolled in the PBA Degree Programme in Design and Business has a right to continue
his or her studies in the period during which a complaint is investigated or an appeal is considered.
This applies to complaints filed according to section 40 or 43 of the Ministerial Order no. 863 of 14
June 2022 on Examinations on Technical and Commercial Academy Profession and Bachelor Pro-
grammes.

Complaints about continuous exams can only be filed as part of a complaint about an exam in the
programme element.

A student can complain about academic and legal issues in relation to an exam, including the
conduct of the exam. This applies to exams in a programme element or partial exams. The com-
plaint must be submitted to VIA Design & Business not later than two weeks after the student
has had the chance to learn the results of the exam. The deadline for complaints is at the earliest
calculated from the point in time when the PBA Degree Programme in Design and Business has
announced that the result will be available.

A student can complain about academic and legal issues in relation to an exam, including the
conduct of the exam. This applies to exams in a programme element or partial exams. The com-
plaint must be submitted to VIA Design & Business not later than two weeks after the student
has had the chance to learn the results of the exam. The deadline for complaints is at the earliest
calculated from the point in time when the PBA Degree Programme in Design and Business has
announced that the result will be available.

In complaints regarding academic issues, the course management at VIA Design & Business im-
mediately asks the examiners for a statement. The examiners have a deadline of two weeks to
submit a statement to the case. July is exempt from this deadline period. The examiners must
comment on the academic issues in the complaint. The student who has filed the complaint
should have at least one week to comment.

In unusual circumstances, the course management at VIA Design & Business can prolong the ex-
aminers’ deadline.

The PBA Degree Programme in Design and Business, as represented by the associate dean re-

sponsible for the exam, will make a decision on the case. The decision will be based on the com-
plaint, the comments of the examiners in relation to academic issues and the comments of the
complainant.

A decision on a complaint can have one of the following outcomes.

1. An offer of a new assessment of a written exam (re-assessment)

2. An offer of a new exam (re-exam)

3. Adismissal of the complaint, or

4. A combination of 1 and 3 if the exam is a written exam with an oral defense.

The student may appeal legal issues in a complaints case to a board of appeals.
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Legal issues may be appealed to the Danish Agency for Higher Education and Science.

The student has a deadline of two weeks to appeal the decision of the PBA Degree Programme in
Design and Business.

4932 Appeals

The appeals board at VIA Design & Business is set up on an ad hoc basis. The board consists of
two appointed external examiners, one lecturer entitled to conduct exams and one student. All
members of the board must represent the speciality area covered by the PBA Degree Programme
in Design and Business.

The appeals board decides the case based on the material on which VIA Design & Business made
the original decision as well as the appeal. The decision in the appeals case must be sent to VIA
Design & Business not later than two months after the appeal has been submitted to the board.
July is exempt from this period.

The appeals board decides one of the following:

e To offer a new assessment (re-assessment) (only for written exams)
e An offer for a new exam (re-exam)

e Todismiss the case, or
[ ]

A combination of the three possibilities above if the exam is a written exam with an oral de-
fense.

A decision by the board of appeals on academic issues cannot be appealed to another adminis-
trative authority.

A decision by the board of appeals on legal issues can be appealed to the course management at
VIA Design & Business who will make a decision on the case. The complaint about the decision of
the board of appeals must be presented to the course management at VIA Design & Business not
later than two weeks after the student has received the decision of the board of appeals.

The decision of the PBA Degree Programme in Design and Business may be appealed to the Danish
Agency for Higher Education and Science according to section 48 in the Ministerial Order no. 863
of 14 June 2022 on Examinations on Technical and Commercial Academy Profession and Bachelor
Programmes.

Re-assessment or re-exam:
It must appear from an offer of re-assessment or re-exam that this can result in a lower grade.

If a decision includes an offer of re-assessment or re-exam, this offer must be accepted not later
than two weeks after the student has been notified. Re-assessment or re-exam must take place
as soon as possible.

If a diploma has been issued, the course management must confiscate this.

New assessors are appointed for both re-assessment and re-exam. The chairman of the corps of
examiners will, however, appoint an external examiner if this is relevant/required in the actual
case.

The new assessors must assess the exam based on the exam assignment and the response. The
new assessors must include written arguments to substantiate their assessment.

A student cannot submit another complaint about academic issues related to a re-assessment or
re-exam to the PBA Degree Programme in Design and Business or to any other authority. In re-
assessments or re-exams, a student can complain to the PBA Degree Programme in Design and
Business about legal issues. The course management will decide on the case.
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A decision on legal issues by the course management at VIA Design & Business in connection with
a re-assessment or a re-exam may be appealed to the Danish Agency for Higher Education and
Science according to section 48 in the Ministerial Order no. 863 of 14 June 2022 on Examinations
on Technical and Commercial Academy Profession and Bachelor Programmes.

Complaints to the Danish Agency for Higher Education and Science

When legal issues are concerned, the final decision made by the course management at VIA De-
sign & Business may be appealed to the Danish Agency for Higher Education and Science. The
appeal must be lodged within two weeks from the day when the complainant has been notified of
the decision.

The complaint is submitted to the PBA Degree Programme in Design and Business who prepares
a statement that the complainant must have a chance to comment on within a period of at least
one week. The PBA Degree Programme in Design and Business will then submit all the docu-
ments of the case for decision by the Danish Agency for Higher Education and Science.

410 Formal requirements for written work, projects and exam papers

410.1 Formal requirements

The following information must appear clearly from the front page of all written work, exam papers
and projects at VIA Design & Business:

- Name of educational institution

- Name of course programme

- Title and sub-title

- Name(s) of author(s)

- Name(s) of guidance teacher(s)

- Date of hand-in

- Type of assignment/subject

- Total number of typing units

- Class name (speciality programme)

- Group number (in connection with group hand-ins)

An exam is rejected and the student is registered for a new exam attempt when:

e the hand-in time is not observed

e the problem scenario is not handed in on time

e anexam is not correctly handed in according to the guidelines for papers and other writ-
ten work available on MyVIA

e the maximum number of typing units for the paper or other written work is exceeded

e the problem scenario has not been approved in an exam where approval of the problem
scenario is required, cf. section 4.8.3.

Font type and size:
There are no specific font type and font size requirements. However, the font type and font size
chosen must be reader-friendly.

Other formal requirements for papers and other written appear from the “Guidelines for papers
and other written work” available on MitVIA.

4102 References

Quotes in assignments and other written work at VIA Design & Business must be in accordance
with APA, 7. Edition (American Psychological Association).
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APA uses parenthetical references in ongoing text. A reference in the ongoing text is a short ver-
sion of the full reference and refers to the complete reference located at the end of the assign-
ment. Quotations in the ongoing text should use the exact same words as are used in the original
text with author/year and page number, and the full reference in the reference list. Quotations
must be set off with quotation marks at the beginning and the end of quotation. Short quotations
should be included in the assignment whereas long quotations should be indented. A long quota-
tion is more than three lines. Students are required to comment on quotations in their assign-
ment.

Correct referencing

When using material not your own, you should make a reference in your text. Students should
mainly use primary sources and should clearly indicate if they quote or interpret someone else’s
work. If your use of someone else’s work is close to the original text, or if you only use a few pages
from a source material, you should refer to the page numbers used in the source. The method to
be applied for source referencing is APA, 7. Edition.

Incorrect referencing, including omitted references, will be counted as an error and can become
the subject of investigations into plagiarism, cf. section 4.8.2.

More advice and guidance in connection with the use of references in papers and other written
work is available on MyVIA.

4.10.3 Artificial intelligence (Al) and chatbots

Use of artificial intelligence (Al) must be completely transparent. This means that it must be
clearly markt with a reference for each individual text, illustration, picture, film, products and/or
design that is part of the required process documentation and/or of the paper or other written
work. When using artificial intelligence, you must correctly reference the specific chatbot and
prompt according to the APA referencing standard. Other formal requirements for papers and
other written assignments are available on MyVIA.

Any use of output from artificial intelligence must also be documented fact-checked when possi-
ble.

Further rules regarding the use of artificial intelligence can be found in the guidelines for written
assignments on MyVIA.

411 Graduation with distinction

Graduation with distinction requires that a student has shown a high level of excellence com-
pared to other students in the programme. Furthermore, a student must fulfill one or more of the
following criteria:

1. The student has achieved gualifications beyond what is expected, based on the learning
objectives in the programme,

2. The student has demonstrated extraordinary or especially innovative skills in developing,
organising or realising disciplinary or interdisciplinary initiatives in the programme.

Graduation with distinction is awarded based on an assessment of the student’s level, including
the bachelor project. Both the internal and external examiners at the final exam must agree on
submitting a student before a professional board cf. section 4.10.2 who assesses the student's
level to determine if there are grounds for distinction.
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The associate dean responsible for the speciality programme in question submits students for
graduation with distinction before a professional board according to pt. 2 above.

411.1 Acknowledgement of extra-curricular activities

Acknowledgment of extra-curricular activities on the final diploma requires that the student has
participated in documented activities related to the PBA Degree Programme in Design & Busi-
ness. These extra-curricular activities must be said to strengthen the quality in the programme as
well as the programme’s relevance to the labour market.

Extra-curricular activities can include participation in national or international conferences, pub-
lishing articles in international journals, participating in relevant competitions and courses which
are not a part of the ECTS credits awarded for programme activities, participating in research and
development projects, etc.

Application for acknowledgement of extra-curricular activities must be sent to the course admin-
istration and addressed to the associate dean who decides whether or not the activity fulfills the
criteria for acknowledgement.

Activities fit for acknowledgement must be planned and completed within the prescribed period
of study of the programme.

Application for acknowledgement of extra-curricular activities cannot be submitted until the ac-
tivities have been completed and documented.

411.2 Professional board

On the recommendation of VIA Design & Business, the management of VIA University College ap-
points a professional board with representatives from the subject areas covered by the PBA De-
gree Programme in Design & Business. The professional board is charged with assessing whether
students are entitled to graduate with distinction, cf. section 4.10.

The board's work is covered by the rules on disqualification in the Public Administrations Act.

412 Instruction and working methods at VIA Design & Business

The course programmes at VIA Design & Business focus on the synergy between design and
business. The study form at VIA Design & Business is interdisciplinary as well as speciality and
project-based. Students take part in projects involving various subjects of their own speciality as
well as projects with students from other study specialisations.

The course programme has been planned in semesters and alternates between theory and prac-
tice. Students work individually and in groups, and teaching includes theory, guidance, self-study,
project work as well as projects carried out in collaboration with companies and workshop and laboratory
exercises. Focus is on students developing independence and responsibility through their studies.

As part of the course programme, students will get in close contact with the industry through lec-
tures, company visits, study trips and participation in fairs. The internships that are a core element
of the course programme help students develop in-depth knowledge of the fashion and lifestyle
industry, giving them the opportunity to add a real-life perspective to their studies and speciality
programme.

The combination of theoretical and practical working forms that are all based on design and busi-
ness makes the course programme cohesive and ensures that students develop a strong and
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professional identity that make them ready to step into the labour market after the completion of
their studies.

VIA Design & Business values

Value Definition

Sustainability, circular thinking and UN's 17 Global

Responsibility Sustainable Development Goals

Active participation, curiosity, loyalty, mutual respect,

Commitment flexibility and responsibility

Idea generation, creative urge, entrepreneurship, cour-
Creativity and innovation age to challenge the established by experimenting and
courage to fail

Understanding the industry and society, cultural under-

Vision standing, international perspective, diversity

Immersion, analytical mindset, personal reflections, co-

Reflection and development operation, open to other people's thoughts and ideas

413 Guidelines for differentiation in teaching at VIA Design & Business

The course programme applies a variety of teaching methods, cf. section 4.11, that consider the
learning style and motivation of each student and that support completion of the programme.

In common projects and speciality projects, students are offered guidance by a guidance teacher
specialised in the relevant subject area. Guidance is based on the content of the assignment or
project as well as students’ individual skillset and needs. The guidance aims to support the indi-
vidual student or group of students through structured conversations based on the assign-
ment/project, subject, method and learning objectives.

414 Obligation to participate and study activity at VIA Design & Business

According to the Ministerial Order on Technical and Commercial Academy Profession Pro-
grammes and Professional Bachelor Programmes, students must participate in the programme
scheduled by the educational institution.

VIA Design & Business expects all students to commit themselves fully to their studies and take
an active role in teaching, projects and all other programme and study activities. Students are re-
quired to take responsibility for the development of their own professional and personal skills by

participating in learning activities and teamwork with other students.

During internships, compulsory attendance is required. See section 4.6. In general, weekly working
hours will be 37 hours. However, in busy periods, the student must expect to work more if this is
also expected from the other employees at the internship company or organisation.

VIA Design & Business expects a high level of study activity and that students all take an active
role in all modules and programme elements that are part of the course programme. A high level
of study activity is required for students to develop professional competences, and it is essential
that students take responsibility for the development of their own professional and personal skills
by participating in learning activities and teamwork with other students.

Please note
Failure to comply with the participation requirement may impact on students’ eligibility for the
State Educational Grant and Loan Scheme (SU).
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415 Texts in foreign languages

All teaching and instruction at VIA Design & Business are in Danish or English depending on the
study specialisation.

As part of the programme, students can be required to read and understand texts in English. Un-
derstanding of these texts is a requirement for completing the PBA Degree Programme in Design
and Business.

416 English modules
VIA Design & Business may plan modules in English.

If part of the course programme (elective courses) is offered in English, the educational institution
must see to it that students meet a language requirement in English of at least upper secondary
level B, or students must complete a language test if signing up for an English language elective.

417 Changing speciality programme, changing course programme and transferring to
VIA Design & Business

4171 Changing speciality programme at VIA Design & Business

It is not possible to change speciality programme during the PBA Degree Programme in Design
and Business.

418 Changing course programme and transferring to VIA Design & Business

Transferring to the PBA Degree Programme in Design and Business at VIA Design & Business
from the same programme at another Danish educational institution requires that the student
has passed exams and completed programme elements which are equivalent to the learning ob-
jectives, level and scope of the PBA Degree Programme in Design and Business at VIA Design &
Business.

The decision to transfer a student to the PBA Degree Programme in Design and Business must
be based on a professional assessment of the equivalence between the programme elements in
guestion. Such assessment is based on the Ministerial Order on Admission to Technical and
Commercial Academy Profession and Professional Bachelor's Programmes.

Changing to the PBA Degree Programme in Design and Business requires that study places are
available on the programme level that the student applies for admission to.

4.18.1 Applying for a change of course programme and transferring to VIA Design & Busi-
ness

Changing course programme and transferring to the PBA Degree Programme in Design and Busi-
ness is only possible at the beginning of a semester. The deadlines are: 1 April for semesters
starting in August and 1 November for semesters starting in January.

Applications for transferring to the PBA Degree Programme in Design and and Business at VIA
Design & Business, must be sent to the course administration. The decision is made by the asso-
ciate dean relevant and will be announced to the applicant not later than one month before se-
mester start.
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Application for a transfer to the PBA Degree Programme in Design and Business at VIA Design &
Business must be by completing an application form available at: via.dk/uddannelser/overflytning

419 Leave of absence

Taking a leave of absence means that a student cannot participate in classes, exams or any other
activity as part of the PBA Degree Programme in Design and Business during the leave of ab-
sence. This means that during the leave of absence, the student cannot be enrolled in any other
full-time course programmes. After the end of the leave of absence, the student resumes his/her
studies at the point in the programme from which the leave started.

If it is not possible to start at that point in the programme, the PBA Degree Programme in Design
and Business will, if at all possible, provide programme elements until the normal progression can
be resumed, such that the student's programme is not extended beyond the prescribed period of
study. Only when this is not possible can the student in question have periods with no study re-
lated activities.

The student must take part in teaching activities immediately upon conclusion of the leave of ab-
sence, and the student cannot require that he or she can complete the course programme based
on the curriculum applicable when the student started the leave of absence if a new curriculum
has been implemented in the meantime.

Leave of absence is granted by application. Students can only apply for leave of absence once the
15" year of study has been completed unless other circumstances apply (maternity/paternity
leave, adoption or conscription), or VIA Design & Business grants exemption from the rule as a re-
sult of these unusual circumstances.

Students enrolled in a top-up programme can only apply for leave of absence once the first se-
mester has been passed.

A student cannot receive funds form the State Education Grant and Loans Scheme (SU) during
leave of absence as a student is not an active student during this period. Periods with or without
study activity where the student receives funds from the State Education Grant and Loans
Scheme (SU), including maternity grants and mixed grants, is termed maternity and is not cov-
ered by this rule.

If a student wishes to stop his leave of absence, he or she may do so by application to the course
management.

Right to leave of absence in unusual circumstances
A student has the right to leave of absence, regardless of at what time it is, during his or her edu-
cation, if it is based on maternity/paternity, adoption or conscription.

In connection with maternity/paternity or adoption, leave of absence may be granted for a period
of up to 12 months after the birth or adoption. The request for leave of absence must be docu-
mented by birth certificate, maternity record, adoption certificate or other relevant documenta-
tion.

Leave of absence based on maternity/paternity, adoption or conscription is deducted from the
maximum period of study.

4191 Maternity/paternity leave, adoption and conscription

The programme management at PBA Degree Programme in Design and Business cannot reject
an application for leave of absence on the basis of documented maternity/paternity leave, adop-
tion or conscription. The end of a leave of absence should, as far as possible, be planned to coin-
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cide with study start or the start of certain programme elements. This is done to ensure the few-
est periods without study related activities as possible as well as the least amount of time where
the student does not have access to the State Educational Grant and Loans Scheme (SU).

4.19.2 Application

An application for leave of absence must be in writing and stating the reasons for the leave of ab-
sence. VIA Design & Business can ask that the application is submitted on a special digital form.

Leave of absence cannot take effect retroactively, and application must be submitted at least
one month prior to the start of the leave.

Students who wish to apply for leave of absence must file a written application with the course
administration who will consider the application. Students are recommended to apply for counsel-
ling from a student counsellor prior to submitting an application for leave of absence to help
them assess the implications of a leave of absence as well as the possibilities and documentation
requirements.

Applications for leave of absence are considered based on the regulations in the Ministerial Order
on Admission to Academy Profession Programmes and Bachelor Programmes.

In general, leave of absence can only be granted once the student has passed the 1% year exams.
Exemptions from these regulations may be maternity/paternity leave, adoption or conscription as
described in the above ministerial order.

The course programme must be completed within three years of commencement of studies as
stipulated in the Ministerial Order on Technical and Commercial Academy Profession and Profes-
sional Bachelor's Degree Programmes.

4.20 Parallel programmes at VIA Design & Business

The PBA Degree Programme in Design and Business at VIA Design & Business does not offer any
parallel programmes under this curriculum.

421 Exemption

The PBA Degree Programme in Design and Business at VIA Design & Business can make exemp-
tions from any rule in both the national part and in the institutional part of this curriculum as
agreed between the educational institutions offering the PBA Degree Programme in Design and
Business.

422 Commencement and transition rules - institutional curriculum

The institutional part of the curriculum enters info force on 1. August 2025.

All students enrolled before 1. August 2025 will complete their education according to the struc-
ture outlined in the previous 2024 curriculum, as stated in section 2.1. of the 2024 version.

Alle students enrolled before 1. August 2025 must follow the exam format for the bachelor's de-
gree project and its re-exam, as described in section 4.1. of the 2025 curriculum.

The remaining exams - common module part 1 and its re-exam, common module part 2 and its

re-exam, the speciality exam and its re-exam, the elective exam and the re-exam, and the intern-
ship exam and its re-exam - must be completed according to the 2024 curriculum.
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The 2024 curriculum will be nullified on 31. June 2026, after which all students will transition to
the 2025 curriculum.

423 Legal basis

This curriculum is based on the following legal documents.

The Ministerial Order no. 445 of 07/05/2025 on Technical and Commercial Academy Pro-
fession and Bachelor Programmes

The Ministerial Order no. 46 of 21/01/2025 on Admission to Technical and Commercial
Academy Profession and Bachelor Programmes

The Ministerial Order no. 624 of 02/06/2025 on Examinations on Professionally Oriented
Higher Education Programmes

The Ministerial Order no. 548 of 29 April 2022 On Grading Scale and Other Forms of As-
sessments of Study Programmes offered under the Ministry of Higher Education and Sci-
ence (the Grading Scale Order)

The Ministerial Order no. 597 of 8 March 2015 on Talent Initiatives in Education Pro-
grammes under the Ministry of Higher Education and Science.
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